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Youcatch Dirty Solid with Hy flo cae pa Pc a 
Now you’ ve got Hysweet to catch on " - ar 
Fatty Acid (and with minimun s" 


de te rqe? / loss!) 

























Sure, vou use a sweetener now or dis 
till to rid your solvent of free fatty " 
acid. But think of the good “soap” you - 


lose at the same time! No more! 
Hysweet a modern sweetener by 
Johns-Manville, the maker of Hyflo 
chases more free fatty acids from your 
solvent. And with almost no “soap” 
loss! Tests show you can save up to $350 
vearly, based on a 125-gallon charged sys- 
tem, as compared to weekly distillation 
You add Hvsweet after vour regular 
Hyflo precoating. The need to distill is 
drastically reduced .. . even eliminated. : ge 


You no longer need to worry about free =e 
fatty acid build-up. ~ 
How to get Hysweet? Ask your Hyflo ; i 


dealer or write: Johns-Manville, Box 14, 
New York 16, N. Y. In Canada, Port 
Credit, Ontario 


HYFLO - HYSWEET 


JOHNS-MANVILLE 
JM 








FIRST WITH THE BEST 
FIRST IN THE Inpustey repellents 


Water rene ellency te =“ a proved 


« ELIMINATES 


GUESSWORK 
“DRY TEST K 
For the first time in the history of the UAp IT 
dry cleaning industry —an accurate, he 
effective test kit to analyze the right 
concentration of water repellency in any ° RE DUc 
garment. The latest scientific advance COsT, és 
from Davies-Young. Now you can have MISTA KES 
complete assurance that garments are 
returned to your customers 100% water : aera ang 
repellent. Win complete customer SATISF ACTI ON 
satisfaction and confidence! 


NEW BUCKEYE RAIN-DRY 

finishes the job easier, faster, more profitably! 

Dry cleaners with an eye to increased 

volume find Buckeye Rain-Dry a must! 

Gives garments an absolutely perfect 

protective finish against moisture and s@i 
. without additional time or labor! 

Try this econoniical, easy-to-use water 


ORDER YOUR BUCKEYE 
eee RAIN-DRY TEST KIT TODAY! 
See your distributor for FREE m] 

BUTTON TAGS AND mae 
WINDOW BANNERS Plene send me my Buckeye 


The Davies-Young Soap Company 


A » 
vame 


Title 


DAVIES: YOUNG Set 


City 


SYMBOL OF QUALITY 


Your Buckeye Jobber’s Name___ 


Booths 407-408 at the National Convention. 
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and Canada, $4 00; Foreign, $6.00 _ ry year. Volume 52, No. 1. Entered as and class matter April 21, 1948, at the Post Office, Lancaster, . ie , under the 
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WIC MANUFACTURING COMPANY 


= 1313 Hawthorne Ave. «© Minneapolis 3, Minn. 








HERE ARE A FEW IMPORTANT FEATURES ABOUT THE... 





AVAILABLE IN SINGLE AND TWO 
BATH—With a cylinder of 18.84 cubic 
feet, this machine has the largest “cube 
to clothes weight” ratio of any 70 Ib. 
machine on the market. The huge cylinder, 
42 inches in diameter, has large, efficient 
lifting ribs which assure superior mechan- 
ical washing action, 


BUILT LIKE A BATTLESHIP—Here is a 
machine made for enduring service—the 
washer shell with heavily-ribbed 54 inch 
thick steel back plate, and '4 inch thick 
front plate, with 3'4 inch diameter high 
tensile steel shaft and heavy duty Timken 
roller bearings—all this combined with 
skilled Vic engineering assures years and 
years of service. 


BUILT FOR MAXIMUM EFFICIENCY 
— During extraction, the cylinder develops 
a peripheral speed of 5060 feet per minute, 
a truly terrific speed which forces fast, 
safe, efficient extraction. A low center of 
gravity combined with high structural 
rigidity eliminates any problem of vibra- 
tion during extraction 


Minimum clearance between cylinder 
and washer wall FORCES the clean sol- 
vent through the clothes instead of around 
the outside of the cylinder. Clean solvent 
comes in at the top of the washer and is 
diffused through the entire depth of the 
cylinder, going THROUGH the cylinder, 
THROUGH the clothes, and coming out 
at the very bottom of the washer, assuring 
a complete change of the solvent within 
the washer. There are 60 such COM- 
PLETE CHANGES every hour. 


GET THE STRATO PER STORY NOW! 


WRITE 
ITERATI 


DEPT. S-208 FOR FREE 
RE AND SPECIFICATIONS 


FS... 


ADJUSTABLE SOLVENT LEVEL CONTROL 

-An adjustable solvent level control permits 
any desired level to be maintained in the washer 
during the recirculation cycle. An additional 
safety level control operates automatically in 
case of anything going wrong, such as a clogged 
strainer screen. This safety level control shuts 
off the inlet valve, sounds an alarm and turns 
on a warning light 

All valves are also equipped with a fail-safe 
feature, which closes them automatically in 
case the air pressure should drop for any reason, 


OTHER IMPORTANT FEATURES — The large 
size loading door, 19'/ inches in diameter, has 
clear glass window and simple mechanical lock, 
assuring positive gasket contact at all times. 
The fan goes on automatically, and the damper 
opens automatically whenever the door is 
opened. All operating controls are located in 
the front of machine for quick access. Large 4 
inch air-operated drain lines. Reversing drive. 
Positive action air-brake can bring extractor to 
complete stop in 10 seconds 


NEW ELECTRICAL FEATURES — All electrical 
circuits protected by circuit breakers instead of 
fuses. This means that in case of a circuit failure 
the individual circuit breaker shuts off auto- 
matically, and shows the operator which circuit 
is out. As soon as the trouble is located and 
corrected, the switch may be turned back on. 
No need to check fuses, replace fuses, waste 
time. Circuit breakers are all on the front of the 
machine for easy access 


DELUXE CONTROL PANEL—This panel, 
available at additional cost, is mounted directly 
above the standard control panel and consists of: 
Solvent temperature gauge (2 furnished on 
2-bath model) 
Solvent storage tank level gauge (2 furnished 
on 2-bath model) 
Filter pressure gauge 
Air pressure gauge 
4 pilot lights (5 on 2-bath model) 
One light shows when pump is on (two 
if 2-bath model) 
One light shows when unit is washing 
One light shows when unit Is extracting 
One light goes on and buzzer sounds if 
air pressure is below operating level, 


YE {Ou Cane a youl compare and buy 


“MANUFACTURING COMPANY 


1313 Hawthorne Ave. ¢ Minneapolis 3, Minn. 
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A LEADER... 

















SINCE 1911 








HAMMOND'S SUPERIOR 
DRYCLEANING EQUIPMENT 


Fifty years ago this year, Hammond laundry Our success has been due to two factors 
and drycleaning equipment made its first ap- ... uniform high quality of our equipment, 
pearance on the American market. The first 
year ... and every year since, Hammond’s 


and uniform fairness in our business deal- 
ings. In the future, as in the past, you can 
research engineers and exclusive manufac- A s 
turing techniques have lead the way in this look to Hammond quality to provide the 


complex and fast changing industry. most modern, efficient equipment possible. 


Look to LAUNDRY-CLEANING 


a ee % a ff 
a ; etn . 4 4 
Hammond for ae. ‘ . / tA A Vy 2 
advanced design ; UM kb, 4 ta MACHINERY COMPANY 


WACO TEXAS 


T E NATIONAL CLEANER 





Oda OLWANd 
ODVDIHD 
VIHd1aGV lid 
Agsual AIN 
NO.LSO@ 


Aasiaf Man] ‘UOIsI{D “IS9A\ [eIIISNPUT ‘99¢ XO “O ‘d 
‘OU! SLONGOUd ONINVITO AUG jjoosuy 
; $ 


I14LI3A13 NON @ ONILNIT NON © NOILVSIZISSV1D NON ig 


iGALVIITdNG LON LNA GALVLINI 
‘yersedwy s]029suy yy Ayyenb apes) aFvizsv>,, saotyoe [JS UPD NOX “J9AO JON 3 diysuvuisyjes> penprarpus jo skep ayy 


a20d usapow * * * ALPIVAO AGVUL BOVINUNVO 


c 
° 
= 
e 
o 
> 
c 
° 
u 
e 
z 
r 
£ 
-_ 
- 
c 
o 
“ 
° 
Zz 
£ 
con 
° 
° 
r) 
- 
) 
ww 
> 
© 
© 
w 





CONTENTS 


ou 
were 


JANUARY 1961 + VOL. 52, 


features 
Is This a New Trend? 


This plant re-centralized, with all equipment leased 
Mechanization and Systems Boost Profits in the Small Plant 
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Chapter VIII. Do’s and don'ts for each department 
The Drycleaner and His Water Costs Joseph C. McCabe 
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exhibitio - F 
er Ohioans View Coin-Op Cleaners 


oug 
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Annual Convention National Institute of Drycleaning, 1961 


Complete details of program, list of exhibitors, exhibit floor plan— 
conveniently perforated to pull out and take along 
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The National Cleaner, Reuben H. Donnelley Corp., 466 Lexington Avenue, New York 17, New York. 
Change of address should reach us one month In advance 


SUBSCRIPTIONS: United States and Canada, $4.00 per vear; foreign countries in “ry union, $6.00 in advance 

Single Copy: United States and Canada, 50 cents: foreign, 75 cents. Guidebook issue $2. 
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Profit by the electronic control of moisture 
for maximum soil removal with optimum 
safety. Profit by the elimination of most 
spotting and wetcleaning. Profit by lower 


detergent costs. Profit by consistent top 


quality drycleaning results, more satisfied 
customers. 


employing 4 the micelle principle 


<# Formula 886 
a (<Yo9f co)al comm Oxo) ale [6 leai\ViAvm Ore) phice) 
Separate Purified Rinse 


Get the complete Myce t story from the Street’s field technician in your area, or write 


R. R. STREET & CO. INC. 561 West Monroe Street, Chicago 6, Illinois 
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YOUR REQUEST 
for further information will get 
quickest and most complete at 
tention as a worthwhile inquiry 
when it’s written on let 
terhead. Be mention 
THe Nati CLEANER 
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BRITTLE 
LEATHER-LIKE 
JACKETS 
RESTORED 


To 
Original 
Softness 

With 


Spotting and Leather Aids 


The Dixo 2-in-] 
Spotting 


simplific d 


Chart is designed to 
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| both ew experienced 
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hat rt s to e in removy 
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ot i] t use 
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ful in re noving 
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the proper 
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instruc 
pamphlet on 
hniques in using 
soften leatherlike 
have stiffened in dryclean- 
methods ot 
Ply-O-Fab are 
For 
write Dixo 
158 Central 
Park N | 


Several using 


de s ribed 


the chart or pamphlet 
Company, Inc 
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New Cissell Shoe 


furnish 
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ger than 
ar Cissell 


nftormation 


Iron 
iron, 
those 
iron 
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Fernan 


lif 


write 
mpany at 3827 San 
Rd Glendale 1 ¢ 


Storage Booklet 
Haertel “Answer to Extra 
Vault Profits” is booklet de 


for drycleaners and fur- 


omposed ot radio 
banne rs, 


ounter displays permit- 
Signal 


promotion 


Signal 
5020 


] 


who Wish 


fur 


riers 
the 
fie ld 


suc h as 


to expand into 
storage 
Various Haertel products 
the Vaultmaster, Air- 
Drummastet rri-X 


and garment 


matic and 
featured 
write: Walter 
2840 Fourth 
Minneapolis 8, Minn 


Fumigant are 
I or copie Ss 
Haertel Company 


Ave. S 


Rental Sideline 


Electric Rug 
Brush is being offered to dry- 


Glamorene 


cleaners for rental to customers 
do-it-yourself The 
plan calls for the also 
to sell Glamorene Dry Cleaner 
with the brush. The 
merchandised with 
in-store displays, ad literature, 
and TV, radio and dealer list- 
ing ads 


on a basis 


cle aner 
for use 


program 1s 


Glam- 


Rd., 


For more information 
orene, Ine 175 Entin 
Clifton, N. J 


Gas Heaters 


line of Unihot auto- 
gas water heaters is de- 
signed to supply a constant vol- 
ume ot high temperature 
Models U90 and U2]1 
out by the manu- 
having “extremely 
A ddition- 


A new 
matic 


water 
are singled 
tacturer as 


high recovery rates.” 


THE 


be installed as 
Unihot heaters 
may be installed with separate 
storage tanks. The heaters 
insulated with fiber glass. 
For additional information: 
Unimac Company, 802 Miami 
Circle, N. E., Atlanta 5, Ga 


al units may 


needed, and 


are 


Button Protector 


Saf-A Button Protector is a 
cardboard device for protect- 
ing buttons, buckles, ornaments, 
drapery hooks, ete., during dry- 
cleaning. The device is slipped 
under the button, omament, 
etc., folded over it, and stapled 
closed. The manufacturer claims 
that this will eliminate the re- 
sewing of buttons. Samples are 
available 
Saf-A 
1017, 


For more information: 
Products, Inc., P. O. Box 
Lewiston, Me 


Arma Literature 


A four-page illustrated folder, 
showing the complete line of 
Arma products for drycleaning 
plants and laundries, has been 
issued. 

For copies write: Pittsburgh 
Tag Co., Box 6124, Pittsburgh 
12, Pa. 


Carpet Tannin Remover 


Trik is said to safely remove 
brown tannin stains on fine 
wool, cotton or synthetic car- 
pets. Trik is also said to remove 
coffee, and dye 
stains without affecting carpet 
colors and without rinsing. 

For samples and additional 
information: The Stamford 
Chemical Company, 45 Jeffer- 
son St., Stamford, Conn. 


tea, berries 


New Compact Truck 


The International Har- 
vester Scout is a compact ve- 
hicle with an integral pickup 
body, detachable hardtop cab 
and detachable doors. The new 


new 


NATIONAL CLEANER 









NEW -\team/ori TEFLON Steam on HOSE 


Lasts many times longer than rubber! 


ULTRA-DURABLE 
CORE ms =TEFLON* CORE 

{ ee Doubly Protected with 
DACRON COVERING 


Ends all your hose problems 
















© Won't get brittle . . . won't scale 
® Won't work-harden . . . won't “age” 
® Won't corrode . . . resists kinks 


Extra Flexible, Small Diameter STEAMLON is a revolutionary new improvement 
over ordinary hoses. Practically indestructible 
Less Bulk, Less Weight .. . it lasts far longer than rubber! The TEFLON 


inner core is extra tough . . . stands up under the 
severest operating conditions. A durable Dacron 
cover provides double protection against rough- 
est wear. Extremely flexible, kink-resistant. Fit- 
tings on both ends are designed for fast, easy 
installation. 


FOR STEAM IRONS HOSE MODEL NO. B603-5 FITS THESE THREE 
STEAM SPOTTING GUNS i 


WATER SPRAY GUNS oy peri | § seamion 


bly complete 
with fittings 


Complete with Metal Alloy 
Fittings, Both Ends 





CISSELL BISHOMATIC 






STEAM SPOTTING AND DRYCO 
fe’ IRONS GUNS STEAM IRONS 
MODEL NO. B602-5 MODEL NO. B601-5 
aa, TWO FITS THESE THREE 
7 a 4 
BisHo o. { \ 2 is 
teamjon yl 
CISSELL BISHOP-DRYCO 


WATER SPRAY GUNS WATER SPRAY GUNS 


B602-5 5’ Steamlon B601-5 5’ Steamlon 
hose assembly com- $995 hose assembly com- $995 


plete with fittings plete with fittings 


Order Now LONGER LENGTHS AVAILABLE—ADD $2.00 PER FT. 
From Your Jobber eempernnpenepennnnempapnnncn pt 





© 1960 BF CO 


BISHOP FREEMAN CoO. wmerss. EVANSTON ILLINOIS. USA 
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New Cleaning Machine 
Model 170 


with 


The 


r use 


Strato 


synthetic 


Per 
solvent 
in automatic reversing open- 
pocket 70-pound cleaning ma- 
18.84 cubic 
cylinder 
Solvent 
bell ind 
vs When 


a fan 


hine, featuring an 


toot-capacity 12 inches 
le vel 1S 
light 

the 
starts 
1utomatically 


diameter 


tabk with 


Reweaving Sales Kit 
A 


] 


Lam per 
ositive-action 1lr- 
the extractor in 

Satety te 

curt 


itures in 
on all 


} 
i yt 


bre ake rs 


ts insteac 


ntrol pane | 
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stor- 
ter pressure 


1 
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light 
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Company 
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Water-White Paint Remover 


Paint Remover is 
ite and 

f all fatty 
ntaminants 


vvs that the 


ter wi 


Auses oO 
of all paints 
new alkyd re 

vil icetates 

rubber-base and 

SINCE it 


sins 
melamines 


oleoresin 


d inger 


Jefferson Stamford, 


Redesigned Conveyor 


Call-Ette G 
has been improved by the ad- 


iment Conveyor 


dition of completely enclosed 
convevor rollers for easy clean- 


Addi- 


Ine lude 


ing and quiet operation 
tional 

Dial-Ette 
panel for selection of 


improvements 
selector 
the de 


garment by 


electronic 
sired package or 
number 
For additional information 
Nu-Mac Manufacturing Com 
pany, Inc., 2536 24th Ave. S 
Minneapolis 6, Minn 


Gummed Tape Sealer 


The 
tape 


Hercules #95 gummed- 


sealing machine is a 
stripped - down model with 
“feather-touch action” that en- 
ibles the operator to automati- 
cally measure, moisten and eject 
predetermined lengths of gum- 
med tape. Tape lengths are ad- 
justable. Widths up to 3 inches 
ire accommodated by the ma- 
chine 

For additional information: 
Seal-O-Matic Dispenser Corpo- 
169 Murray St., Newark 


ration 


5 N. J 


Washer-Drier Mover 
lilt-Er-Tool was designed for 


oln-op laundryowners to aid 


THE 


them in 
from 


moving equipment 
installation points 
The works on the lever 
principle. The manufacturer 
claims that it eliminates dam- 
age to floors, appliance finishes 
or hose connections. 

For more information: Auto- 
matic Service Supply Company 
7225 Sherwood Ave., Detroit 


12, Mich. 


away 
de vice 


Offer Air Information 


A four-page kit on dryclean- 
ing air systems, designed by 
pneumatic engineers, allows 
plant operators to check their 
present system to locate possi- 
ble trouble spots, to determine 
proper hook-ups and the most 
efficient and economical layout. 
Included in the kit are charts 
loss due to pipe 
friction, water vapor in air and 
CFM flow 

For copies of the kit write: 
Robert Wisser, Wilkerson Cor- 
poration, 1237 W. Mansfield, 


Engle wood, Colo 


on pressure 


Hose Catalog 


A 20-page catalog, No. ID- 
100D has been issued, illustrat- 
ing and describing the Uni- 
versal line of all-metal flexible 
hose, including LP steam con- 
nectors for pressing machines. 

For additional information 
Universal Metal Hose Co., 2133 
S. Kedzie Ave., 9 
ill 


Chicago 3 
' 


Little Scot Soap Saver 


The Little Scot Soap Saver 
receives perc from reclaimers 
and cookers, adds the correct 
charge of soap and returns the 
charged perc to the cleaning 
machine. The soap charge can 
be varied by the user to meet 
different requirements. 

For additional information: 
Little Scot Inc., Watson Indus- 
trial Park, St. Louis 26, Mo 


New Ink Formula 


National Fantom-Fast Ink 
now has a new formula, No 
103-R, which replaces all of 
the previous Fantom-Fast Inks 


Continued on page 104 
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. For 
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stains 


See usatthe ~H_ 
NID SHOW 
BOOTH 427 


Only TarGo has such multi-purpose versatility 


Why waste time with trial-and-error methods in removing unknown stains? 
In most cases you can take the “question” out of 
“questionable” stains by using TarGo, the high-potency spotter that’s 
good for dozens of different types of spots and stains. 


Which means, of course, that TarGo is your best bet for a whole long list of 
positively identified stains, including the really tough ones that 
ordinary “paint, oil and grease removers” can’t take out. TarGo’s unique 
deep-penetrating action and multi-purpose formulation makes it the most 
useful spotter on your board—both before and after cleaning. 

Why not order a bottle of TarGo from your jobber and see for yourself 
why it’s a “must” for modern drycleaners. 





New modern formulation. Always the best, TarGo is now even better. No advance in price either 


TarGo- FREE 
for ever “How-To Sheet No. D-3” 
’ y ... Shows you how to 
oily-type avoid recleans. 
stain in ‘ For a copy write 
: A. L. Wilson Chemical 
Rae: Co., Kearny, N. J. 


WILSON “GO”- LINE STAIN REMOVERS — TarGo + ReddyGo + QwikGo + YellowGo + ExGo « WriteGo « RustGo « InkGo + ColorGo « SpotsGo 
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NE 


MIA V4 7FOWOC 


meets the challenge of the future with 


Silly aUulomalee 
quality Control 


Before you buy any dry cleaning machine, wait to see the 
new MANITOWOC GUARDIAN 40. It’s new and it’s fully auto- 
matic; with classic beauty and more needed modern conveni- 
ences than any other dry cleaning system — it was designed 
to protect your reputation for quality. 

FULLY AUTOMATIC ALL THE WAY, not just partially as with 
other machines. Touch the start button and washing, filtering, 
powder injection, sludge collection, and extraction are handled 
unattended. Even the call office girl can turn out a perfectly 
cleaned load on the first try! 


CLEAN SOLVENT DURING ENTIRE WASH CYCLE with new 
continuous Hi-Fi Filtration. Constant replacement of dirty sol- 
vent with crystal-clear perc while load is washing guards quality. 





The compact GUARDIAN 40 perchlor dry cleaning system includes filter, still, and tumbler... will clean 105 to 120 Ibs. per hour. 
e 
) 


New, compact tubular filter is automatically backwashed 
and re-charged after every cycle. 


. 
NEVER TOUCH MESSY MUCK AGAIN. Automatic sludge Tp | 


thy 
collector converts muck to a damp powder... “hands” % is 
it to you in a nylon bag. NEW! \ Fashion Award 


\ ° . 
AUTOMATIC “POWDER MISER” POWDER INJECTOR Quality with .. . 
gives you command performance control of filter powder, 
sweeteners ... any type of additive. 


FULLY AUTOMATIC TUMBLER is thermostatically con- 
trolled. Automatically turns steam and water on and 
off during auto-control timed drying cycle. Solvent re- 
covery is more efficient and faster with a superior 
aerated damper. 

PERFECT QUALITY CONTROL EVERY SECOND OF THE 
CYCLE with the exclusive Manitowoc NO-SURGE-OVER 
STILL* . . . FLUID DRIVE motor coupling . . . free-flow 
COPPER TUBING . . . many other performance-proved 
quality features. *Pat. Pend 


Premier Showing at the February N.I.D. SHOW! 


MANITOWOC ENGINEERING CORP. 
(A subsidiary of The Manitowoc Company, Inc.) 
MANITOWOC, WISCONSIN, Dept. MS-1 


-railto law {pr amore CG uondian. information | 
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INTRODUCING ... 
A TOTALLY NEW 
CONCEPT IN 
FILTRATION 


PER-Flex 
COMBO 


Filters °* Distills 
Cools * Reclaims 
Ali in One Compact Unit 





The new Per-Flex Combo has a 
number of remarkable differences 
from the standard, rigid type tubu- 
lar filters currently on the market. 
The most striking difference is that 
the tubes are completely flexible. 
This flexibility means that for the 
first time you can have a truly un- 
bridgeable, non-cloggable and inde 


ructible filtering system 


a wide range of capaci 
th synthetic and petro 
See your jobber or 


f ymplete details 


PER CORPORATION 


P.O. Box 305, Orange, N. J. 


PLEASE SEND ME ALL DETAILS AND 
PRICES ON THE NEW  PER-Flex 
COMBOS 











BETTER 


“Wish I'd said that” 
I USED that line on Henry Mozd- 


zer, editor of our sister publication, 
The Laundry Journal, recently 
after he told me a funny story. 
Hank’s retort was, “Don’t worry, 
you will.” After I picked myself up 
off the floor my only retort was 
that anything good is worth re- 
peating. 

Along those lines, those of you 
who have been reading these col- 
umns the past few years will recall 
[ also repeat a special feature at 
year’s end that appears in another 
sister publication, Water Works 
Engineering. The editorial direc- 
tor, Dr. M. M. Cohn, is not only 
an outstanding figure in his indus- 
try; he is a master with words 
Each year he reviews the events of 
the past 12 months in capsule 
form. I hope his remarks delight 
and stimulate you as they do me. 
Here is a part of what he says 
about 1960: 

“Stop worrying about this old 
world. . . . If it could get by 1960 
safely, with all its bickerings and 
banterings, its troubles and _trivi- 
alities, its demigods and dema- 
gogues, its goofs and its glories, 
it can withstand anything the years 
ahead can produce. This was 
1960. . . . Do you remember, or 
would you sooner forget? 

“If you were puzzled about the 
difference between Lumumba and 
Kasavubu, you had plenty of com- 
pany—the U. N. didn't know, 


from the editor 


either. . . . European countries 
suddenly realized thar’s gold in 
them thar American soldiers—but 
only after Uncle Sam decided to 
stop spending gold in European 
countries that weren't sure they 
wanted the American soldiers in 
the first place. . . . We added more 
stars to the flag we should wave 
more. . . . The romance of the 
princess and the photographer de- 
veloped into a pretty picture— 
and everyone was happy but the 
butler. . . . Steel's blast furnaces 
were banked, while steelmakers 
and steelmasters blasted each other 
with all of the heat generated in 
a cupola. Everything about 
the new cars was more compact— 
except the finance payments. 
“Not the most important ques- 
tion of the year: Who makes the 
dresses for the wives of the candi- 
dates—and who cares?. . . . There 
was a time when Tiros, Polaris, 
Saturn, Hydra, Pioneer meant 
celestial bodies in the solar sys- 
tem—but that was before 1960. 
What Russia forgot when it 
was raging over the spying opera- 
tions of U-2 was that they should 
have confessed, ME-2. . . . Justice, 
after a long game of moves, at 
long last checkmated Chessman. 
. A year when we elected the 
first president who had to move to 
a smaller house. . This was a 
piece of a year of peace—Do you 
remember?” 


Art always appreciated a good story or a well-turned phrase—and delighted 
in passing them on to his friends. His last Letter to the trade was in this vein. 


—H. M 


REPRINT SERVICE FOR OUR READERS—Plecse write promptly if you want reprints of any article 
appearing in this issue. Cost is $13 per 100, one side of a single sheet; $21 per 100, two 
sides of a single sheet (81x11). Additional 100's at $1.70, one side; $1.90, two sides. 
Minimum order is 100 reprints. For reprints in color or reprinted spreads or folders, please 
write for prices and additional information. All prices F.O.B. Lancaster, Pa. 


Address the Editor: THE NATIONAL CLEANER, 466 Lexington Ave., New York 17, N. Y. 
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why buy several 
pieces of equip- 
ment when 
one will 


MIRACLE MIL 


complete dry cleaning 
machine in one unit... 


Miracle MIL--the complete dry cleaning machine in a 
single unit -- answers any space problem... fits into 
3 x 6’7” floor space...installs wherever electricity is 
available. Still, cooker, reclaimer all included in the 
single unit. And--no boiler’s needed. Because Miracle 
MIL is all-electric. Now--at last--dry cleaning has come 
of age. All those extra pieces of expensive, cumber- 
some equipment have become unnecessary and old- 
fashioned. 


Miracle MIL is all automatic, too. Cleans clothes at the 
twist of a dial. The filter even cleans itself after EACH 
cycle. And, for maximum cleaning efficiency, there are 
two complete perc changes a minute. 


See Miracle MIL at the NID show: Booths 1056-1057 


1101 East Tremont Avenue 


MIL National Corporation 4... yorco, Nx. SYcamore 2.7700 
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MONEY MAKES 


the church. Before long everyone in 
town had seen or heard about the Up 
tons Cleaners truck used to transport 
the bride and her attendants to 


church 


livery service offered last 
plantowner in Minnesota 
Florida 
rf plantowner Charles 
Dune 


mentioned that she 


ippeared igaln in 
\ 
Hodshon | ptons 
din, Florida 
didn't kn 
ding gown trom wrinkling on the way 
to the eremony At that point Mr 
Hodshon volunte d to deliver the 
bridal irt to the church in a clean 
He lined the floor of the 


with sheeting material nd 


ustomel! 


Cleaners 


mw how to prevent her wed 


Matches Cover Country 


An unusual gimmick brings custom- 
ers into the act at Cahanna Cleaners 
of Closter, New Jersey. A map of the 
rrived at the church with U. S. covers one wall of the call office 

n their pretty dresses Match-book from 
snapped a parts of the country picked up by Joe 
Cahanna and his customers in thei: 


covers various 


re porter 


VIKING 
SOLVENT 
PUMP 


Note These Features: 


Holds a high vacuum 

Fast self priming 

Does not heat solvent 

Does not block up with lint 
Quiet operation 

No lubricating of pump required 


For complete information, write for catalog DQ 


Cedar Falls, lowa, U.S.A. In Canada, It's “‘ROTO-KING’’ Pumps 
Offices and Distributors in Principal Cities * See Your Classified Telephone Directory 


travels are pasted onto the map in re- 
lation to the geographic point from 
which they were acquired. 

Joe’s customers are well aware of 
this project and make a point of bring- 
ing in match covers from places not 
yet covered on the map. It’s created 
a great deal of interest. 


Sports Calendar 


To promote public interest in 
sports, a schedule of the University 
of Utah's football games is imprint- 
ed in blue letters on polyethylene 
shirt bags at Vogue Cleaning and 
Shirt Laundry, Salt Lake City. The 
name of the plant is in bold face type 
just above the sports calendar. At the 
end of the football season, plantown- 
er Herman 
schedule of 
games. 

Mr. Jansen claims that it adds a 
personalized touch to his shirt serv- 
ice and it makes the public aware 
of the fact that he is interested in 
the school’s athletic program. 


Jansen switches to a 


forthcoming basketball 


Caught im tre re witout an, 
UMBRELLA ? = «ene 
Borrow OnE OF OURE 


unt ie | 


Rainy Day Protection 


Customers stranded in the call- 
office during a rainstorm are furnished 
with an umbrella at Lake City Clean- 
ers, Chicago. 

A rack of umbrellas was set up just 
inside the main entrance with large 
signs that read “Caught in the rain 
without an umbrella? . We don't 
want you to catch a cold, . . . Let us 
lend you an umbrella.” 

Plantowner Norman Bochner merely 
asks that the customer leave a dollar 
deposit which is refunded the next 
time she stops in and returns the um- 
brella. 
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No “hands up” hold up. Shirt operators do 
not have to reach up to load and unload. 
This repeated hour-after-hour motion cre- 
ates fatigue—pulls down production and 
causes quality to suffer. Horizontal load- 
ing is quick, simple and natural! 


HE. ; 
“w PANTEX CABINET 
SHIRT UNIT 


FEATURING THE HORIZONTAL “SLEEV-O-MATIC” 


Designed to save important pro- 
duction time at every operation— 
to cut down the tiring motions 
that rob operator efficiency and 
quality effect. You get top-speed, 
high-volume production of finest 
shirts all day long. Table-level de- 
sign cabinet sleeve press, with 
exclusive horizontal bucks, loads 
faster with a natural motion—no 
reaching up and down! Measuring 


device needs no resetting for sleeves 
of similar length! 

Ask your Pantex representative 
for full details on these and the 
other outstanding features of this 
thoroughly-tested Cabinet Unit 
now! Check the facts he can sup- 
ply on the sensational production 
figures obtained in normal produc- 
tion at actual plants. Call him or 
write for full details today. 


PANTEX MANUFACTURING CORPORATION 
Pawtucket, R. I. 
NEW YORK « CHICAGO e ATLANTA e KANSAS CITY 
IN CANADA: PANTEX MANUFACTURING (CANADA) LTD., MONTREAL 





coming in Wlarch 


NATIONAL CLEANER’S 15th Annual 
Guidebook of the Drycleaning Industry 


featuring 
‘““New Machines and 
Miethods = Today’”’ 


To Beat Tomorrow’s Rising Costs 


The sure-to-come Federal Minimum Wage Law brings to a head the 
squeeze that the drycleaning industry has been experiencing during 
recent years with steadily increasing costs. 

Geared to combat the increase of the wide range of these costs, this 
important issue — a veritable handbook on efficient drycleaning 
management — will feature in depth treatment not only what to 
do, but how to do it and with what. It covers such timely subjects as: 


e LATEST EQUIPMENT & METHODS 


For the marking department, cleaning room, spotting, finishing, assembly and storage of finished work (conveyors). 


e LABOR & SUPPLY SAVING DEVICES 


Every kind of device on the market today designed to save labor, time or supplies. 


RRIEFLY — this vital issue will cover every type of equipment and 
supplies available to the drycleaning industry — with valuable 
guidance as to their use in plants of all sizes. 

AND IN ADDITION THIS ISSUE WILL AGAIN FEATURE 
A COMPLETE BUYERS’ DIRECTORY 


THE NATIONAL CLEANER 





Plus The 
Drycleaning Industry’s ONLY 
Standard Buyers’ Guide 





A Complete Directory Listing Over 15,000 Items 
THE CLASSIFIED DIRECTORY 


Every kind of drycleaning equipment and 
supplies, with the manufacturer of each. 


THE TRADE NAME DIRECTORY 


Alphabetical listing of trade name products, 
with the manufacturer of each. 


THE MANUFACTURERS’ DIRECTORY 


Alphabetical listing of equipment and sup- 
ply manufacturers listed with their home 
office mailing addresses. 


THE LOCAL BUYERS’ DIRECTORY 


Geographical listing of manufacturers’ 
branch offices, distributors and jobbers, ar- 
ranged by states and cities. 


All in the NATIONAL CLEANER’S 1961 GUIDEBOOK plus such regular features as The Manual for 


Management, Motor Truck Specification Chart, and N. |. D. Member Reports on Wage Scales, Volume 
and Prices 


CLOSING DATE FOR ADVERTISERS: February 5 


THE NATIONAL CLEANER 
466 Lexington Avenue, New York 17, N. Y. 





save on multi-stop 
routes with |96I 


FORD ECONOLINE VAN © 


SAVE AS MUCH AS *433 ON PRICE’... 
AND GET UP TO 39% MORE LOADSPACE 


You wouldn’t know it from the way it looks, 
loads or hauls, but this revolutionary van is 
America’s lowest-priced* van. It’s actually 
priced $308 below the other American cab- 
forward economy van and as much as $433 
below conventional '%4-ton panels. But that’s 
just the beginning! You get lively performance 
and proven gas economy with the popular 
Falcon Six. This modern engine goes 4,000 miles 
between oil changes; has an aluminized muffler 
which lasts up to three times longer than 
ordinary mufflers. 


And you can save more because there’s up to 
39% more loadspace than in %-ton panel 
models—a huge 204.4 cubic feet! The cargo 
floor is flat with no rear engine hump or steps. 
And advanced, functional design cuts dead 


weight makes possible the tremendous 


*Based on a 


cargo area in a short 168.4-inch over-all length. 
The 90-inch wheelbase provides outstanding 
maneuverability for easy handling in congested 
traffic and quick parking. Large double doors, 
both rear and curbside, provide a loading width 
of 49.4 inches (47.8 inches in height) for 
excellent rear and curbside load accessibility. 


And you can save on maintenance expense, 
too. The engine cover can be lifted quickly, 
exposing the entire engine for rapid service. 
Spark plugs, distributor, etc., are conveniently 
located to speed engine tune-ups. And many 
major repairs can be made without ever remov- 
ing the engine. Single-unit van design gives a 
tight, sound, all-steel body that protects your 
loads in fine style. In addition all main under- 
body structural members are heavily zinc- 
coated to resist rust and corrosion. 


compcrison of latest available manufacturers’ suggested retail delivered prices 
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1-Beom front axle ond long leaf springs 
provide a comfortable ride and reduce 
tire wear. Front tires con last up to 
twice as long, compored to fires on 
independent-ty pe suspensions 


SAVE WITH 
LESS MAINTENANCE EXPENSE 

Maximum engine accessibility cuts 
maintenance costs. The engine cover 
can be quickly lifted, exposing the 
engine for more rapid service. Even 
major repairs can be made without 
removing the engine. 


Direct-acting, telescopic 
shock absorbers ore stond- 
ard front and reor for a 
softer ride 


Convenient steering column 
shift lever controls 3-speed 
Synchro-Silent transmission 
for easy manual operation 


Economical 85-hp Six engine 
lowers operating costs on 
multi-stop routes. And its 
“up front’ location means 
more efficient cooling for 
longer engine life 


SAVE WITH 


FALCON 


SIX ECONOMY 


You get proven economy and lively 
performance with this famous 85-hp 
Economy Six. And its up-front location 
means better engine cooling and better 
vehicle performance. 4,000 miles 
between oil changes. 


The smart, new Falcon Sedan Delivery 
is priced* as much as $300 below con- 
ventional % -ton panels. And you save 
with low ““Falcon’”’ operating costs in a 
vehicle that provides a big 76.2 cubic 
feet of loadspace. It’s a real beauty for 
delivery service. 


SAVE WITH 
GALVANIZED PROTECTION 


The Econoline Van is well protected 
against rust and corrosion for longer 
body life. All main underbody struc- 
tural members are heavily zinc-coated 
to resist rust, for greater durability and 
less maintenance. 


UP TO 39% MORE LOADSPACE than in conven- 
tional %-ton panels. Your cargo rides high, 
wide and handsome in the Econoline Van. The 
load area is over 54 inches high and 65 inches 
wide (over 4 feet between the wheelhousings). 
The length is 89.3 inches from rear of engine 
compartment to the rear door (106 inches from 
rear of seat and 143 inches from firewall). Total 
loadspace is a big 204.4 cubic feet! 


BETTER MANEUVERABILITY with cab-forward 
design and short 90-inch wheelbase. The Econo- 
line Van has the shortest turning diameter of 
any comparable vehicle! It’s 13% shorter than 
other cab-forward economy vehicles and up to 
18% shorter than conventional \%-ton panels! 


FORD TRUCKS COST LESS 


YOUR FORD DEALER'S “CERTIFIED ECONOMY BOOK" PROVES IT FOR SURE... 
FORD DIVISION. Sma/Melor Company, 





with the RCA WHIRLPOOL 
COIN-OPERATED DRYCLEANER 





Actual test installa- 
tions in Drycleaners’ 
coin-op stores have 
units in use as much 
as 15 hours per day. 
Here is proof of 
opportunity! 





An important sales announcement from Whirlpool Corporation 
that means plus business for the drycleaning industry 





The new RCA WHIRLPOOL coin-operated 
drycleaner has been developed to open 
new volume opportunities in drycleaning. 
Throughout its development, the recom- 
mendations of Drycleaners were given 
foremost consideration . . . also, it has 
been field-tested in Drycleaner-operated 
coin-op stores. 

All of which means that this remarkable 
commercial appliance has been designed 
to help you expand your drycleaning busi- 
ness . . . develop new sources of customers 

. increase profits. The enthusiastic ac- 
ceptance by drycleaners who have seen it 
in test operations and at trade showings 


COIN-OPERATED DRYCLEANERS 


Products of WHIRLPOOL CORPORATION 
Commercial Laundry & Drycleaning Div. 
St. Joseph, Michigan 


is further evidence of its great potential. 

As our sales program gets under way, 
we plan to make our first calls on you, 
who are in the drycleaning business. We 
will outline in detail these facts. There are 
no minimum-quantity limitations ... you 
can take as many units as you need... no 
multiple product package requirements. 
If you act promptly you can be the first 
in your community to offer and profit 
from coin-op drycleaning. 

So, don’t commit yourself on coin-op 
drycleaning until you have all the details 
about the newest concept in drycleaning 
... the RCA WHIRLPOOL. 


Whirlpool Corporation 
Commercial Laundry & Drycleaning Div. 
Department 115, St. Joseph, Michigan 


Please send me complete information on the new 


RCA WHIRLPOOL coin-operated drycleaner. 
Name 

Firm Name ——— 
Address a ae ae 
City 


oo eee ed 


NC-1-1 


SO 


ss 6 6=—6hlY lw Se 





UBENDS of the times 


Cleaner Named To Head State Board; San Bernardino; Bart L. Christensen 
Jerry Thompson, operator of clean and Henry P. Melnikow, both of Los 
ing plants in California’s Vallejo and Angeles 
Solano Counties, was recently unani- 

mously elected president of the State 

Board of Dry Cleaners. He was first Santa’s Helpers: Couture’s French 
named to the board in 1957. The Cleaners and Laundry, Colorado 


California board establishes regula- Springs, Colo., recently repaired 
tions governing the conduct of the stuffed toys and donated them to 
industry Christmas Unlimited through the 

Other members of the board are: Marri-Ettes Club of the local YWCA. 
Henry D. Polk of Los Angeles, vice In Princeton, N. J., University 
president; David Ellis of Sacramento Cleaners aided in collecting toys, 
executive secretary; Norman B. Aar- books and games for needy children 
onian of Fresno; Harold G. Lord of for the fifth year. The toys were 


Pull over, 


Bud, | wanta mister, we're 


see the latest ehina it to 
DETREX ‘the Show! 
Machine/ 

















the Detrex booth is the highlight of the N.1.D. Show. Here you can get a close-up 
information about the new advanced Detrex Deluxe cleaning machines—the 
olvent-saving Detrex Econ-O0-Perks—the new revolutionary Detrex filtration system. At the 

how and in your plant Detrex sets the pace in drycleaning equipment 


Welcome to Booths 561-566 and 611-616 


CHEMICAL INDUSTRIES, INC. 





BOX 501, DETROIT 32, MICHIGAN 


either taken to the plant or picked 
up by the trucks. 


#2 
- # 


Push on Permanent Creasing: The 
Wool Bureau’s main target for its 
men’s wear promotional program will 
be all-wool tropical worsted suits with 
permanently creased trousers. The 
program will include national maga- 
zine advertising and extensive news- 
paper advertising. 
# # 

All the World’s a Stage and 23-year- 
old Bertha Wood of Oklahoma City 
plays three roles. Not only is she a 
housewife and mother of a young son, 
she is also studying drycleaning at 
Oklahoma State Tech. Difficult as this 
may seem, it’s still more difficult for 
Bertha. She’s been deaf for the past 
21 years. Also deaf, her husband, Nor- 
man, is a Tech student in baking. 


# # 

Brotherhood Week will be observed 
February 19-26, 1961. The observ- 
ance is sponsored by the National 
Conference of Christians and Jews 
and has for its purpose rededication 
to the basic ideals of respect for indi- 
viduals and peoples; practical steps 
which people can take to promote an 
understanding and realization of these 
ideals, and enlistment of people in 
year-round activities to build broth- 
erhood. 


Cleaners Out for Blood: Members of 
the Savannah (Ga.) Laundry and 
Cleaners Association recently charged 
a unique price for cleaning a suit or 
plain dress—a pint of blood. The as- 
sociation, presided over by Rollin Mc- 
Kim, cleaned the garments free for 
those who donated to the Red Cross 
blood program. All donors were given 
certificates to be used instead of cash 
at any association member’s plant. 


22 


Cleaner Heads Local Kiwanis: Vin- 
cent Purello, owner of Ray Cleaners 
Corp., Brooklyn, N. Y., was recently 
elected president of the Bensonhurst- 
Bay Ridge Kiwanis Club. 


Look What's Back in Style: A report 
from the Garment Dyers Guild of 
America seems to indicate that World 
War II uniforms are becoming styl- 
ish. The Guild reports that battle 
jackets, dress uniforms, summer kha- 
kis, etc., are being brought into clean- 
ing and dyeing plants around the 
country for dyeing in various colors. 

Reasons offered included: nostalgic 
feelings by the veterans (both men 
and women); ruggedness and prac- 
ticability of the uniforms for hunting, 
fishing, etc.; versatility. 
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Something Wonderful- 


SPECIALLY DESIGNED FOR ONE-BATH, 
NO-RINSE CHARGE SYSTEMS 


v 
V 
V 
v 
Vv 
Vv 


Vv 


COMPANY, INCORPORATED 
BRENTWOOD MARYLAND 





SLASH YOUR SOLVENT COSTS 
‘75% OR MORE! 


No new or existing plant can afford to be without both these money makers. 
ns ae 


RECLAIMERS WITH HOYT PATENTED 
FEATURES—MOST ADVANCED IN DESIGN 


The absolute tops in drying and reclamation 
Set LOADTROL to get correct basket speed 
for any load. LOADTROL assures perfect 
tumbling, perfect results: Fastest drying. High- 
est reclamation. Just-right condition for finish- 
ing (perfect tumbling eliminates heat-set 
wrinkles and stops fibre breaks). 

Other Features: Stainless steel vital parts. Quick- 
change, oversize lint trap 

Exclusive Cool-Down cycle (reclamation continues 
Available: “STEEM-MIST’ Super Fast Solvo-Misers — 
cut finish time, prevent lint transfer 
Special Automatic Group Controls - 
saving, quality control 

Many special models to fill all requirements — 20 to 75 Ib 
capacity! 


labor saving, time 


VAPOR ADSORBERS WITH HOYT EXCLU- 
SIVE FEATURES—THE SENSATION OF THE 
DRYCLEANING INDUSTRY 

Plant owners and operators acclaim the 
“Sniff-O-Miser” as the Industry’s most amazing 
recent development. From all around the 
country come reports of the astounding sav- 
ings it is actually pulling out of the air by 
sniffing up and reclaiming costly perc vapors 
which used to escape. Recovered solvent means 
big money savings. A “Sniff-O-Miser” soon pays 
for itself, and it means the end of offensive 
odors that may irritate customers. Three sizes 

a model for every plant! 


*Sniff-O-Miser"’ owners report solvent savings up to 75% and more 


7 
<< 


-* =" 
—— 


; 


When you buy reclaimers and vapor adsorbers — 


HOYT 


OK FOR THE 
HOYT FEATURES! 


Write for bulletins or see your Distributor. 


WESTPORT, MASS. 
AUTOMATIC DRYERS. RECLAIMERS AND CHILLERS 


THE NATIONAL 


CLEANER 





all over. If she turns them two at a 
GADGETS d . ks time, one with either hand, and does 
an £immMic this deftly, she’s hired. If she turns 


-- ee ee them one at a time with alternate 
hands, however swiftly, it’s no soap. 
She may be unable to coordinate two 
motions at the same time 

Any shirt finisher worth her salt, 
says this plantowner, learns on her 
own accord to do two things at once, 
such as clamping with one hand 
while smoothing a shirttai] with the 
other. The actions may really be in 
sequence, but timed SO closely as to 


surefire method of selecting shirt op- 
erators. First, they must demonstrate 
high nervous energy by fidgeting con- 
stantly during a deliberately pro- 
longed interview. This interview de- 
termines their personal background 
and previous employment history. But 
the energy quotient 1s the key ele- 
ment looked for. 


Then the plantowner tumbles a appear simultaneous. Therefore the 
handful of pennies on his desk. Thi applicant should appear to turn pen- 


applicant is requested to turn them nies in pairs simultaneously. 


Sliding-Door Bundle Drop 


The only practic al place for a bun 
dle drop between Fleet Cleaners 


Kansas City, Missouri, and its coin-op 
next door was in the sliding door con 
necting the two. This door is always 
closed and locked at night, when only 
the coin-op is doing business. Yet a 
bundle drop was needed to receive 
drycleaning bundles from nighttime 
coin-op customers. Because the door 
slides into the wall during the day, 
a “mailbox” drop was not possiblk 

A window was cut in the sliding 
door and given a steel frame. On the 
drycleaning side the frame has a 
rolled edge on the sides and bottom 
to make a dee p slot. The slot receives 
the flanged end of a 5-foot length ot 
12-by-18-inch sheet-metal air-condi 





tioning duct. When suspended on the - . ° 
door this duct turns downward for : “= a - Quality-Minded Cleaners 
about 12 inches, then slopes along the 


wall at a 45 degree angle. This de | know they can depend on 


posits the bundles behind the counter 


out of sight of the glass front door APCO Petroleum SOLVENTS 


To support the lower end of th 


duct an easel was made of plywood 


a ALL OF THE W 'S Se e > APC 
uit + dak i i ae ak This Al L OF HE WORLD MILLIONS could live within the APCO- 
stands between the end of the counte: service territory shown on this map. And if they did, much of their 
and the wall. A piece of plywood drycleaning needs would be met by plant operators relying on APCO 
s l « g ‘ v { > n ‘ . 29 , 
Crepes Ss ht angle $ to the mai Deodorized Petroleum Solvents for safe, “like-new” results. 
sheet holds the easel upright. . a . . ‘ 

A drawer pull bolted to the body For 36 years, since APCO produced the first Stoddard-type safety 
of the duct provides a handle for lift solvents, cleaners who believe quality builds a better business have 
ing and removing the bulky object in depended on APCO. Get acquainted with your APCO Solvents man; 
the morning and storing it out of the wath: b lad hs . 

> » ols > ~ ‘ > , we! aS j ‘ 
esas Lalita e'| e glad to send his name on request. Ask him about 


On the coin-op side a sign under DEODORIZED APCO 125 and DEODORIZED APCO 140. for— 


the window gives instructions for pre- 


paring the drycleaning bundle and 
tossing it into the duct. 

INDUSTRIAL 
SOLVENTS 





* MAXIMUM QUALITY and SAFETY TO GARMENTS 
* 1-HOUR SERVICE with NO “FARMING OUT” 


Penny Turners 


Down in Memphis, Tennessee, a 





STOD-SOL + 140-F. 
DEODORIZED SOLVENTS 


plant operator 1s reported to have a 
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Beneath this covering is the 
reason you shouldn’t jump 

headlong into the coin-operated 
drycleaning business 


THE NEW PHILCO-BENDIX 
PB-16 COIN-OP DRYCLEANING UNIT 


Engineered with all the extra time and care needed 
to make it the top profit maker in the industry! 


With coin operation a sure bet to revolutionize the drycleaning industry as it has 
the laundry business, some manufacturers have rushed into the market with coin- 
operated drycleaning machines which are little more than adaptations of present 
day domestic washers. They are, to say the least, unproved in commercial use. 

But Philco, supplier of the only full line of commercial washers and dryers 
engineered for coin use, had a reputation to protect. Philco engineers began de- 
signing from the floor up. The result is a drycleaning machine that is specifically 
designed for sure, rugged, commercial coin-operated use. 

Philco will unveil the great new unit — designated the PB-16 — at the National 
Dry Cleaners Show at the Philadelphia Convention Hall, Feb. Ist through Sth. 
The introduction will be made there because Philco feels this business can belong 
to you, the drycleaner. When you see the PB-16, you'll be glad you looked before 
you leaped into this new big-money field. 


COMMERCIAL LAUNDRY SALES 


AA Unveiling at the National Dry Cleaning Show, Feb.1, 1961 
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Never again will you see so much action VALVE MANUFACTURERS FOR OVER HALF A CENTURY 
in two feet of floor space! We're talking 
about the new and improved UNITED 


Cindy Lou finishing machine —the new way 
the faster way—the better way and the 
only way to roll sleeves, finish sweaters, 
- 


blouses, dress tops and puff shoulders on 

one machine. It’s the improved Cindy Lou 

way because no outside air supply is 

needed! See demonstrations on both im UNITED BRASS WORKS, INC. 
proved Cindy Lou single and combination Randleman, N. C., Phone 7610 
machines at this year’s N.I.D.! 


the Cindy Lot gie the Cindy Lou combina 

unit finish sweaters | tion unit roll and 

with a soft look and ' o —~ finish sleeves 

feel in only 15 sweaters, blouses 

seconds. No shine dress tops without 

stretch regardless f . stretching to a like 

of fabric new appearance 
regardless of fabr 


BOOTHS 529-30-31-32-N.1.D., Feb. 1-5, Convention Hall, Phila. 





SU VODA 


Here's to Art 


Last month’s tragic air disaster in New 
York City hit us right in the heart 
Among the 135 who perished was ow 
Arthur 


dear friend and _ colleague 


Schuelk« 


His sudden violent death still leaves us 
stunned and unbelieving Why take a 


man who had so much to give? 


Here was a mild-mannered, talented, 
industrious man, an outstanding author- 
ity on drycleaning. who had a bright 
future before him. What’s more impor 
tant, he was one of those uncommon 

persons who made fast friendships quickly with people from all walks 
ind stations of life 


He responded warmly to those who showed him the slightest bit of 
kindness. Yet he had the knack of winning over those who had difficulty 
in making friends for themselves. He was sympathetic, and understood 
Only the pompous and phonies really annoyed him and he had a low 


tolerance for pessimists. 


knew his trade well. Before entering the publication field he 
| his spurs in the industry and managed a cleaning plant in Oregon 
for seven years he traveled the country, first as a salesman and 


listrict sales manager, with Emery Industries, Inc 


rise with the Reuben H. Donnelley Corporation, Magazine Pub 
ng Division, was meteoric. He had a natural flair for writing and 
lways cheerfully shouldered more than his share of the load. He never 


sed i deadline 


Art assumed the editorship of THe NatTionaL CLEANER in July 1955 

7, he was promoted to senior editor of the textile maintenance 

neluding The Laundry Journal and National Rug Cleaner). In 

is promoted to editorial director and in February of the fol- 

g ir to general manager of the textile papers, all the while 
nuing as editor of Take NATIONAL CLEANER 

> had an international reputation and was much sought after as a 

He addressed scores of industry groups throughout the United 

Australia and New Zealand. If his talks lacked 


ething in projection he more than made it up with his good sense 


ind ( iunada 
humor and sincere interest in the welfare of the drvcleaning in- 
up-and-coming leader in the Associated Business Publica 


mbe National Sales Executives, the New York Sales Ex 
ms Club, Blue Lodge of Masons and Royal Arch 


September 20, 1914) he attended local public schools 
thwestern University and then did postgraduate work at Co- 
Universitv. New York City 


irvived bi his wile of 23 vears June two daughters, Melissa 


a, Briarcliff Manor, New York: and his mother. Mrs. Amanda 


cago 
leaves behind hundreds who regarded him as a personal 
ell miss him 
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... isa “Used” Cissell Dryer. Why? Because 
the Cissell Dryer is so well designed and 
constructed that long after it has retired 


from its first job, it still has a lot of service 


left. It will go on to its second job ready to 
out-perform many brand-new dryers. 


If a used dryer is a more economical pur- 


chase for you than a new one, it will pay 
you to consider Cissell. This big 100-pound 
dryer provides full capacity drying, saves 
operator’s time, cuts production costs. The 


42” by 42” basket, with smooth snag-free 
perforations, gives thorough, gentle drying 
in record time. And the 8-stage heat control 


provides a full range of safe heat selections. 


A Used Cissell Dryer may cost you more 
than other used dryers, but it will give you 
so much more service that in the long run 
it is the most economical choice. 
WA 4 LD By the way, what’s the first best dryer in 
the world? A new Cissell Dryer, of course. 


USsSsSOob4 


W. M. CISSELL MFG. CO., INC-—LOUISVILLE 1, KY. 
Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “‘CISSELL 


CONSULT YOUR JOBBER 
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A new building with over 8,000 square feet of space easily handles the work of three former package plants. All equipment is leased 


Each of three trouser units also has a 


topper 


32 


Is this A NEW TREND? 


Firm consolidates 


IF EVER A STORY was different, this 
is it. Today, most cleaners making 
plans look toward expansion 
Package 


answer to their prob- 


future 
through decentralization. 
plants are the 
lems. Not so with Vogue Cleaning 
and Shirt Laundry of Salt Lake City, 
Utah 

This firm has closed up three sepa- 
rate activated plants, sold the equip- 
ment. and moved into a large single 
operation. What's more, it now leases 
every piece of equipment in use, even 
to the boiler 
are now branch offices. The third has 


“mother plant” after the 


Two of the former plants 


become the 
building Was expanded. 

The only capital investment Vogue 
has is in the land and building that 


package plants 


constitute the new setup. The reasons 
behind this radical move are quite 
logical. One involves production prob- 
lems. Another big one is the financial 
angle. A third reason is changing traf- 
fic patterns. We'll take each in turn, 
beginning with the problem of traffic 
How. 

Unlike most major cities, Salt Lake 
City is just beginning a series of free- 
ways or expressways that will criss- 
cross the area. It’s not that the city has 
been lethargic. Rather, its original 
planning was geared nearly 100 years 
ahead. Prophet Brigham Young laid 
out the town to have 100-foot-wide 
streets when the location was nothing 
but barren desert. This great Mormon 
leader envisioned future develop- 
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Work to four wool finishing units is fed by slickrail for 


through-the-unit production 


with leased equipment 


ments, the great growth of the area 
the scientific break-through that was 
to come 

As a result, until recently the city 
Now ex 


pressways are coming into be Ing Cars 


was able to cope with traffic 


that used to pass cleaning plants at 
a leisurely pace will soon be zooming 
by at 60 miles an hour. And they 
won't be able to stop if they want to 
owing to limited accesses and exits on 


these spec dways 


Cash-and-carry hit hardest 


Strictly cash-and-carry 


such as Vogue 


operations 
are placed in a very 
vulnerable position by this develop- 


ment. This is especially true when 





of illumination 


By ART SCHUELKE 


completely equipped plants are in- 


volved. Rents are higher and leases 
less flexible than with inactivated 
branch stores 

Partner Herman Jansen foresaw 
what this highway program could do 
to his business as early as the latter 
part of 1959. He, his wife, Lois, and 
Mrs. Violet Christensen, who make up 
the team, have been in business since 
1946 

Until the fall of 1960 they ran three 
ictivated cleaning and shirt laundry 
plants, plus eight branch stores. Vol- 
ume for the company exceeds $425.- 
000 annually. The firm does some 
400,000 shirts annually 
been steady each veat 


By the early part of 1960 it was 


Growth has 


Good lighting provides silk finishers and other units with 100 foot-candles 


time to consider further expansion 
But Vogue was faced with the prob- 
lems of expressways not only for new 
plants but for their present ones. It 
was at this point that the partners de- 
cided on one large central plant to 
serve present and future outlets—to 
eliminate two of the plants then in 
use. Then any expansion would be 
confined to branch stores. 

Vogue checked with city planners 
and found that one of its plants was 
well out of any future highway expan- 
sion plans. Herman says, “Owners 
must use every means to get informa- 
tion on future highway construction to 
avoid future trouble.” And that’s what 
he did. 

The next step he took was to at- 
tend the last national convention of the 
National Institute of Drvcleaning at 
Chicago. He wanted to learn current 
trends and developments in equipment 
and management techniques. Here is 
where he found the second logical 
reason for what was done, leasing of 
equipment. We earlier called this the 
financial reason, which has many fac- 
ets 


He heard about leasing plans, gen- 
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Cleaning department can produce 220 pounds an hour with two cleaning units 


Extensive remodeling of ca!! office 


A NEW TREND? 


continued 


rally geared for the smaller operato! 


d the benefits that could | 
d that the Sal 
1 


eX ted for Marvel 


IS the 


sone 

Trieore 

the obvious fa 

vestment 1s needed 
le SITE 

rite-olff. Bu 
it there 

] 


devel 


that the 


ypmert ts in 


Leasing found advantageous 


r pletely new plant f Vo 
r $92.000 w 
cl 


7 
1Laisct 


outrig! 


ee gamed 
ne advantages 
plants 
t that no 
Another 


rile 


wth ( f equip 


1 


provided 


t 


hm. 


this conservative, tasteful decor 


ind the 
vithin a few vears, the plant couldn't 
ifford to junk its by then obsolete 
equipment Allowable depreciation 


wouldn't be idequate. However, on a 


; 
machinery picture change ad 


five-year lease, a complete revamp at 
the end of that time would be easy 
Vogue's lease reads, the 


firm pays $3.000 a month for 


The way 
a five 
At the end of that time 
t has options either to buy the equip 


eal pe riod 


ent outright at depreciated value, or 
indefinitely at a 
one month's rent per year. Or 
rget the The 


every equip 


ontinue the lease 
ost of 
t can fi 
deal 
ment in the plant, all of it brand-new 
The plant received $31,000 for the 


shirt and drycleaning equipment from 


whole thing 


includes piece of 


its three former plants, as part of the 
contract. 

Vogue then added 8,230 square feet 
of space to one of its plants to house 
the new drycleaning department. Here 
is where the capital investment occur- 
red. The building itself came to $33,- 
000, while piping, installation and 
other expenses in this area were $9,- 
000. Wiring cost $13,000 and another 
$3,000 was spent to remodel the plant 
call office. 

The new equipment includes four 
2-girl shirt units, with cabinet sleevers 
cabinet presses. One is 
used for sport shirts but can be con- 
verted to regular shirt production. 

In the cleaning department, two 
synthetic can handle 110 
pounds an hour each. A vapor ad- 
sorber is saving the plant better than 
a 55-gallon drum of solvent a month. 
Two spotters handle the plant volume 
and their equipment naturally includes 
spotting boards with steam, air and 
vacuum. 

On the wool finishing side there are 
four units. Three are set up for trou- 
sers, but the new-type presses can be 
used for general work as well. The 
fourth unit is a regular utility setup 

There are four complete silk finish- 
ing units, with offset presses and flap- 
head puff irons. Two units are also 
equipped with steam-air finishers. 

Even the sewing equipment in the 
repair department is new and part of 


and bosom 


machines 


the leasing deal. The same goes for 
the air compressor, vacuum system 
and the 150 hp. boiler. It’s all part 
of a single package with the lessor 
The firm also leases four trucks for 
shuttle work and a separate drapery 
department this later 
However, the trucks are leased sepa- 


more about 


rately from a commercial truck leasing 
firm 
walk In Vans 


This equipment, consisting of 


is also new 


Staff substantially reduced 


We said in the beginning that one 
of the benefits expected from consoli- 
dation was a reduction in production 
problems. And that has certainly come 
about! When the firm ran three sepa- 
rate plants, each unit had five girls 
apiece whose time was devoted par- 
tially to counter work, the rest to as- 
sembly for the individual plant store 
and for the branches served by that 
plant 

That’s a total of 15 girls. Now 
three girls are used to assemble orders 
for the mother plant and the 11 
branch outlets. In the finishing depart- 
ment latest stvle presses, plus the fact 
that 
tvpes of garment finishing, have re- 
duced this force by seven people so 

Continued on page 72 


just 


operators specialize in certain 
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Make 
water 


really work 
Put it in quickly... 


The correct way to use measured quan- 
tities of water to get best results in dry 
cleaning was proven first by Sanitone 
operations as far back as 1932. 


For the next 17 years, the life of the 
original Sanitone Patent, all other soap 
or detergent procedures continued to 


follow old-fashioned methods. 


Since 1950, when the basic Sanitone 
Patent expired, much has been said and 
written about how much water, when 
and in what concentration of detergent. 
The discussions still go on, but not 
among Sanitone users. They know the 
facts of the correct, best way to use 


moisture. 


You see, to remove soil, water must go 
where the soil is, on the clothes. 
Obviously, also, the sooner the full 
amount of water gets there, the longer 
time it has to work. To wait too long 


Visit our booth at the 
N.1.D. Convention in 
Philadelphia February 1-5 
Booths 823-4-5 


to get all the water into action, reduces 
its effectiveness. Simple tests prove 
that. And any moisture left in the sol- 
vent after the load is gone, is com- 
pletely ineffective on that load. 


To prove this to yourself, take a look 
at new Sanitone 30-90* which brings 
a fresh concept to dry cleaning, pro- 
ducing better results with less mois- 
ture and with the entire amount of 
water doing its job effectively. 


But don’t take our word for it. You 
can learn how to reduce costs in every 
department with pace-setting Sanitone 
30-90 through a demonstration in your 
own plant. Simply write to 


«A IN ORY CLEANING 
4. APPROVED 


SERVICE 


*Patents Pending 


In Caneda 

EMERY INDUSTRIES ANADA), LTC 
639 Nelson St 

London, Ontario 


SANITONE DRY CLEANING SERVICE 


A Division of Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio 
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ned to help increase customer 
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nt 


Counter girls, drivers: 


DO mark down everything of 


portanct tha he customer tells 


spots or instruc tions fol 
finishing. We innot re 
the importance to the Compact marking counter complete with portable repair station makes for a 
ving what a particular more efficient operation 
rarment. And often the 
ut much more easil\ 
n before the garment 
cleaning machine M h s ti d 
We should have « ecnanization an 
the different spots that 
ed more easily befor 


opty tay systems boost profits 


LL irkin y 


lace his garments in a sack, remove 


i 

the sack and tie it, he will be reassured 
Iteration jobs ] | ngs on hand nee that he will get his correct clothes 

done hefore cle n irs ) Vv ; a custome! back when he ealls for them 
mau have pinne ‘ sul vi 10 the next custon 
wants airered . ne in the biggest hurry Respect customers’ clothes 
vill not appreciate the inefh 
the wav the office is rm DON’T toss garments carelessly to 
good thing to check automat me side or into a basket without put 
morning that ther ur ting them in a bag; the effect on the 
ices on hand, that the customer of taking care to keep his 
sharpened, and that you garments separate is tremendous. By no 
of the coming week means ever take one of the garments 
gular work is expected te toss all the rest of the order inside it 
D ead Be sure that vour rack for and then tie it all together with the 
the bags for incoming work is filled two sleeves from the outside garment 
that the early customers usually This was done for vears in many 
1 a rush do not have to wait for plants and was one of the reasons so 
uu to take care of the previous cus many customers would go from one 

1s tomers clothes before vou « wai drvcleaner to another 
ie time to the n them DON’T make a customer wait be- 
both understand DO be sure to complete one cus cause you have some personal matter 
expect the gar tomer’s order before taking care of the to take care of with another plant em- 
while one. He will appreciate this in ployee. He doesn’t mind waiting while 
care even though he ma vou have another customer, but he 
vait in extra minute He doesn t sce why personal matters 
knows then that vou will give his o1 should come first in a business estab- 
InVoICce n the bottor ler the same considerati mn lishment 

yutting the garments It seems that one of the biggest DON’T have your important items 
r cle partment This worries of our customers is that their such as invoices pencils paper and 
lly be lothes will g mixed up with some sack rack, separated so that you have 


else the customer sees vo Continued on page 52 





Central assembly area ond slickrai!l system mean a more efficient workflow 


in the small plant 


Chapter VIII- Do’s and Don’ts for each department 


By LAURA HERRMANN PORTERFIELD 


Garment tags indicating type of stain and 
promised delivery date guarantee customer 
satisfaction 


Good lighting assures thorough inspection 
of finished garments 
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is the SQUALITY $¢ 
-e 1S the & itt f 
Ado first helps you obtain top quality cleaning 


with their famous Miracle Method of Cleaning. TRIPLE X DRI-SHEEN for petroleum and PERK- 
SHEEN for perchlorethylene, are double strength, water-white in color, completely soluble in 
solvent, therefore, are not removed by KLEAN, Adco’s Triple Strength, Vegetable-type carbon. 
They contain no non-volatiles that must be removed. These detergents, being completely soluble, 
enable you to use sufficient Klean Super Activated Carbon to keep your solvent in top condition, 


water-white and pure at all times, yet you lose no soap through the use of Klean. A 1% charge 


of water white Adco Size, which is also completely soluble, produces the ultimate in drycleaning 
Result: “TOP QUALITY CLEANING”, NO LOSS OF DETERGENT OR SIZING,AND SOLVENT STAYS 


IN PERFECT CONDITION. THESE RESULTS CANNOT BE DUPLICATED WHEN OBSOLETE 
MINERAL TYPE CARBONS ARE USED! 


dco helps you merchandise 


this quality cleaning to your customers by Four Outstanding Merchandising Programs. Contact 





one of our 65 trained drycleaning technicians to first install the Miracle Method on a Guaranteed 
Basis and prove through the use of swatch tests The Superior Quality of Cleaning. Then they 
will furnish you with merchandising aids at cost to help you Sell This Quality and keep your prices 


stable and produce new business! 


WE DEFY... 


any process or any method to equal Adco's Quality, Economy and Merchandising Programs. 
Make us prove this in your plant at no cost to you until satisfied. Save up to 30% on cleaning room 


supplies and 15% on your finishing costs. MAKE ADCO PROVE IT! 


re api d 
a 


MANUFACTURING CHEMISTS SINCE 1908 


ADCO INC., SEDALIA, MO., U.S.A. 





The drycleaner and his water costs 


Here is what he can do about it 
and what the future holds 


A FEW YEARS AGO you'd have been 
laughed off the street if you had asked 
a drycleaner how much of an item the 
municipal sewer department repre- 
sented in his cost of doing business 
Today that no longer holds 

We well remember the words of 
“I am in the middk 
of a battle with the Sewage Disposal 
Department of my town They are 
a disposal rate that 
runs another 80 percent over my water 
meter bill! It's 
Why?’ 

First off, the only defense the aver- 


age plantowner has in a case like 


one drv« leaner 


soaking me for 


highway robbery! 


this is to install a meter in his soil 
pipe connection to the city’s sewe 
main and hope for the best. By that 
we mean that this meter will show 


By JOSEPH C. McCABE 


substantially less waste than the city 
bills him for 
use charges at some fixed percentage 
of your water meter reading. This ar- 
bitrary figure was actually established 
by a series of spot checks on typical 
users in your industry. The city needs 
this pegged income to pay the costs 
of its sewage treatment plant. 

In a little while we'll sound off on 
this practice but let’s for the moment 
stay inside the plant and see if we can 
spot the reason for the 80 percent 
figure for the drycleaning plant doing 
shirts, for example. 


Most cities base sewer 


The complaining drycleaner quoted 
above was operating an 80 hp. boiler 


at 120 p.s.i. He brought all condensate 
returns through a hot water heating 
unit before discharge to an open 
boiler feed tank. In addition he had a 
100 g.p.h. still, a number of dryclean- 
ing presses. Yet he felt this arbitrary 
80 percent was way off. 

For the average laundry the Ameri- 
can Institute of Laundering in_ its 
Special Report No. 146 says it takes 
4% gallons of water to wash a pound 
of clothes. Three gallons of this is the 
hot water at 180° F. and the balance 
is rinse. All of the 4% gallons wind 
up in the sewer. Moreover, the water 
the average laundry uses for washing 
purposes far outweighs all other water 
needs within the plant. 

What can the plantowner do be- 
sides installing a meter in his connec- 


Schematic of a typical city sewage tretament plant 
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290,000 TUMBLERS — 


EXPERIENCE 


THAT SPELLS INDUSTRY 
LEADERSHIP 


*K 


Huebsch invented the open-end 

tumbler dryer and has produced 

more tumblers than all other 
manufacturers put together 


A winning thoroughbred isn’t born in a 
day. That’s why the deep-down quality 
inherent in every Huebsch tumbler is 
hard to duplicate. Quality is bred into 
every Huebsch unit through more than 
50 years of intensive research, careful en- 
gineering and prideful workmanship. 

You get “full value” with Huebsch 
tumblers in reliability, performance, 
maintenance, and beauty. Huebsch tum- 
blers are easy to install, economical to 
operate, and assembled with great atten- 
tion to detail. No one, but no one, can 
match the outstanding originator features 
developed by Huebsch. 


Make sure the company you do busi- 
ness with today is one that will be in 
business tomorrow. Buy a tried and true 
product. Buy Huebsch tumblers with 
confidence. 


ae 
seE THE 25HO,OQ0OO' wuesscH TUMBLER * 


AT THE N.1I.D. EXHIBIT IN PHILADELPHIA 
FEB. 1-5, BOOTH NOS. 369-372 AND 419- ia 
} Kw OK x 


HUEBSCH ‘ORIGINATORS 


MILWAUKEE 1, WISCONSIN 
FIRST IN TUMBLERS FIRST IN FEATURES 


ye 





WATER COSTS—continued 


tion to the city sewer line? One sug- 
gestion would be to meter the water 
to the washwheels. The only other 
suggestion we could make would be 
to compile a list of all water- and 
steam-using devices in the plant and 
write back to the manufacturer of 
these devices for the water loss in say, 
the boiler, the condensate loss on the 
presses, the steam process loss on dry- 
cleaning presses. If the figures you get 
back differ sharply from the city’s 
arbitrary percentage of your water- 
meter reading, you can appeal to the 
municipal sewage department for a 
correction. 

This leads to the conclusion that 
we feel the city estimate of sewer- 
line waste is in the usual instance 
fairly close. Why, then, should it cost 
so much? 


The municipal problem 


Until very recently the average city 
handled its water systems along this 


Fig. 2. Actual plant layout for operations shown in Fig. 1 
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CHANGE-MAKERS 


Maximum Security Change-Makers combine new 
security, convenience and flexibility with the proven 
dependability of Standard’s manually operated change 
unit . .. the same unit employed in over 100,000 
STANDARD CHANGE-MAKERS used in over 20,000 auto- 
matic laundries and thousands of vending locations 
throughout the United States and many foreign countries. 


NO VAULTS NEEDED. Change units and vault-type protection complete in one 
rugged */,. inch steel cabinet. No vaults or padlocks needed. 


UNDERWRITERS’ LABORATORY APPROVED LOCKS. Changer door securely locked 
with two internal screw-type locks and two UL approved key locks... 
case hardened, double tumbler systems and restricted keys. 


OPTIONAL BURGLAR ALARM.Compact battery operated burglar alarm available 
as optional accessory equipment on all models. 


NEW FRONT LOADING AND EASIER SERVICING.Independent change units simply 
tilt forward or pull out for loading and service. 


DEPENDABLE MANUAL OPERATION. Simple mechanical mechanism. No motors, 
solenoids, complicated wiring, relays or switches. 
MODELS TO CHANGE ANY 1, 2 OR 3 COINS INTO ANY POSSIBLE COMBINATION 
OF CHANGE. Up to $420 in capacity. 
EACH UNIT SEPARATE. Separate coin slot, large, separate cash box, and easy-to- 
reach “hand-width”’ return coin tray for each change unit. 
BUILT-IN OR WALL MOUNT CABINET DESIGN, Attractive cabinet may be built in 
wall or common front, or mounted on wall, stand or post. 
COLORFULLY FINISHED. Available in 3 standard colors (grey, green or beige) with Double Maximum Security Change-Maker 
big “CHANGE” decal and easy to understand instructions. 
STANDARD CHANGE-MAKERS, INC. 
422 E. New York Street + Indianapolis 2, Indiana 
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Triple Maximum Security Change-Maker 


See them in Booths A-4 and A-5 at the NID Convention in Philadelphia, February 1-5 


JANUARY 961 43 





e Cleaned but dull ? 


y =BLAME 





SOLVENT STAIN 


When delicate colors go dingy, and the jacket you 
cleaned looks dull compared to the part that stayed 
home, customer trouble is on the way. Blame Solvent 
Stain —caused by the build-up of bleeding dyes and 
soil in your washer. The more efficient your charged 


system, the more susceptible you are to Solvent Stain. 


Premium Darco’ prevents solvent stain 


Premium Darco—the original high-powered carbon 
developed especially for modern high-powered charged 
systems—is the simple, economical way to pre- 
vent Solvent Stain. Use one bag of Premium Darco 
every day for each 2000 gallons of filter capacity. Be 
sure to use enough .. . and to use it daily. It’s your 
best insurance against dull, grayed garments. Leading 
soap manufacturers recommend Premium DaAkco. 


Order today, from your distributor. 


Premium Darco—the only dry cleaning carbon developed, 
manufactured and sold by people who have specialized 


in purification for over 35 years. 


ATLAS POW DER COMPAN Y 


Wilmington 99, Delaware 





WATER COSTS— 
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removing suspended solids from a 
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Manhole Header distributcr 
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Coarse sond 
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Header latera! strainer system 
with exponsible stroine: he 5 4- 


Concrete subfiti 
Filtered 


@e : water outlet 


type pressure filter for readying raw water for 


Martin, you don’t have to be that exact!” 


general line. They used their water 
supply to carry away wastes without 
attempting to cleanse the water for 
reuse. This is like using a 10-ton truck 
to transport half a ton of freight, then 
throwing the truck away. Other com- 
munities would draw upon the same 
water as their original source of sup- 
ply, treat it, add their own wastes to 
it and discharge it back to the river 
Fig. 1 

A swift, tumbling stream can purify 
But there 
is a limit to the pollution load a stream 
can handle, and in 
many days of flow may be needed for 


itself by natural processes 


a large stream, 


treatment. Tank size runs about 5 to 7 feet diameter, 8 to 10 feet long 


partial purification. When a stream is 
with large 
wastes, aquatic life and waste-con- 
suming bacteria disappear, and only 
putrefying types of bacteria survive. 

Now as a nation we have reached 
the point where you must, by law, 
treat water before 
dump it in the river. Some cities have 
grown to believe that they can treat 
their waste water so that it is suitable 
for reuse. But this is expensive and 
not always easy. 


overloaded volumes of 





Here in a nutshell is the water picture for 


drycleaner doing shirt laundering 


your waste you 


An arbitrary sewage disposal bill based upon his water use with 
little chance to lower it. 
A waste water loaded with detergents which present one of the 
most difficult of all cleaning problems. 
Detergents, for one example, are 
causing serious problems in sewage 
treatment plants. These compounds 
are slow to break down since they are 
characterized by an ability to kill bac- 
teria and to persist in water. When 
you consider the average Los Angeles 
family now uses 100 pounds of deter- 
gent a year, you get some idea of the 
removal problem at hand. In Kansas, 
town attempted to 
treated sewage effluent during a pe- 
riod of drought, water foamed out of 
the taps like beer. Someone, some- 


A growing competition for available water supplies which could 
lead to larger water mains, larger sewage waste lines, larger 
city treatment plants and perhaps higher water bills. 

A national awareness of the eventual shortages of usable water 
from presently available sources. 

An active research program to draw fresh water from the sea, 
from brackish wastes, or induce rain from the heavens. 

Already existing equipment which can supply water at decreas- 
ing cost from the sea. 


when one use 
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NO OTHER MACHINES 
CAN MEET THE NEW 
DRYCLEANING MARKET 


LIKE THE SUPERB 


MAEHSTRELLI 
AUTOMATICS 


3 MODELS-FULL 30 Ibs.—-FULL 50 Ibs. 
and FULL 12 Ibs. in UNITS of 3* 


AMAZING 27 Min. Cycle Dry-Dirty to Dry-Clean 


PROFESSIONAL and COIN-OQPERATED 




















MARK 30...the magnificent full auto- MARK 50...s0 fully automatic that it MARK 12 THUNDERBIRD...thetandem- 
matic switches from professional to amazes veteran drycleaners. Count- mounted, 3 unit Coin-Op that has 
coin-operated in a second. Electric or less new features for superb and eco- complete filtration, distillation... 


Steam. 


nomical cleaning. everything for professional cleaning. 


advanced electro-mechanical engineering with new industrial program controls « the only com- 
patible design for electric brain operation « simplest installation ever « complete filtering, distilling, 
solvent recovery, cooling, thermostatic controls, etc., all built-in *« 64 sq. feet filtering area « world- 
patented automatic rotary filter « encased oil-bath still « open-pocket « forward and reverse action 
wheel « single or 2-bath method. 











©] NORTH AMERICAN MAESTRELLI INC. 





145 EAST 57th STREET, NEW YORK 22, NEW YORK 
WRITE TODAY FOR FULL INFORMATION 


N.1.D. CONVENTION, FEB. 1961 © BOOTHS NO. 120, 121, 122, 123 
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PRE MARKED STRIP TAG 
Prem BA - 


most positive onsecutive 


identification 


enough to convince you And this 
equipment merely removes the sus 
pended solids, the grit and the dirt 
the washing operation took out, as 
well as some ot the colloidal « lots that 
have resulted from the soaping opera 
tion. To bring this water back to a 
point where you knew what it would 
do to your customers’ shirts—that is 
its pH, its makeup—and 
then correct for this information so 


you would have 


chemical 
uniform washes 
would cost you far too much. You 
ire far better off forgetting this wast 
ind paying the city to get rid of you 


he adac he 


The national problem 


America’s cities today have 
They control 
waters so as not to pollute availabk 
In fact, the 
deeper. We 
reasing amounts. In 1957 more than 
1.000 United 
States had to ration their water sup 
plies Chis year, the National Water 
half of the 125 mil 


must waste 


CHOICE 


supplies problem is 


need water in ever in 


communities in the 


Institute reports 


aac 


=o 6 
» > Ge 
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000; 000: 000: 000 


PRE-MARKED STRIP TAG 


ORIGINATED, developed and marketed by a DRY- 
CLEANER to meet YOUR problems and YOUR needs! 
Conceived and perfected by Robert M. Montgomery for quickest and 


and assembly of all articles 


processed in his own dry-cleaning plant. Its instant success led ‘““Monty”’ 
to create the PRE-MARKED STRIP TAG CO., making the method's efficiency 


and econom 


y available to ALL drycleaners. 


e NOW WE OFFER YOU -4wother FIRST: An Introduction 


to a LOT SYSTEM! New Kit available only (plus complete with per- 


postage 


manent Dispenser, enough tags for 4,000 customer orders, and direction 


as to their application 


Same High Quality 


Same Low Price 


PRE-MARKED STRIP TAG CO. 


3232 India St., San Diego 12, Calif. © Phone CY 5-2116 


lion Americans served by public water 


supplies cannot count on having suf- 
ficient water to put out a major fire on 
a hot summer day. In towns of 25,000 
population and over, 20 percent of 
the water utilities are deficient in sup- 
ply, one-third require greater pumping 
capacity, two out of five need either 
increased transmission capacity or ex 
panded treatment facilities. 

All of this is symptomatic of an un- 
quenchable national thirst. Our popu- 
lation is skyrocketing at the rate of 
330 new Americans every hour. Dur- 
ing a life span of 75 years, it is esti- 
mated that an individual requires 30 
million gallons of water. He needs 
20,000 gallons just to drink! 

At the turn of the century, the 
average American used less than 95 
gallons a day for domestic needs. To- 
day, with a population already ex- 
ceeding the 180-million mark, he con- 
sumes 150 gallons of water daily. New 
suburban homes with their dishwash- 
ers, garbage disposal units, a condi 
tioning, multiple bathrooms and swim 
ming pools could be set afloat in their 
daily water supplies 

Yet this is only a fraction of the 
water supply required to sustain the 
American standard of living. About 
750 gallons daily per person are 
needed for agriculture, and still an- 
other 750 gallons daily per capita are 
consumed for industrial purposes. And 
experts are predicting that water de- 
mands will soar 270 percent within 
the next generation 

There are hopes, however, that the 
inswer for all our water needs can b« 
met eventually. Desalinization—turn 
ing salt water into fresh—is an ac- 
complished fact in locations where a 
reliable supply of fresh water is the 
first consideration. For example, on 
the Caribbean islands of Aruba and 
Curacao, where no other supplies are 
available, cost is secondary. Here the 
world’s _ first land-based 
converters were built more than 30 
years ago 


large-scale, 


Aruba’s new plant, which went on 
stream in 1958, produces 1,000 gal- 
lons of fresh water daily for $1.75, 
half the price water once cost on the 
island. This price is still too steep, 
however, for most areas of the world 

Present research is bent upon clos- 
ing the economic gap between the 
cost of fresh water obtained from 
other sources and the cost of convert- 
ing saline water. But the costs of fresh 
water are steadily rising, and technol- 
ogy is gradually lowering the price of 
converted water. It is now only a 
matter of time before mankind's 


dream is realized. # # 
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PERSEC 


FRONTIER STABILIZED PERCHLORETHYLENE 


pure cleaning power 


There is no —_ cleaning fluid for any fabric than 
PerSec . the high-purity stabilized perchlorethylene 
made for the professional dry cleaner by Frontier. 
oe more effective, either. Nga cnn pure PerSec 

you do your best work, charge after charge. 
And. ite. long- te stabilization additives protect your 
equipment from corrosion. Rye pure cleaning power, 
your best buy is PerSec .. . in the blue plaid om. 


division 
VULCAN MATERIALS COMPANY 
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The ideal call office — or a potpourri of ideas 
Exclusive! picked up through the years 
ANOTHER 


“FIRST’’ 
in National 


By LOU BELLEW 

Here’s the first of a series by Staff 
Philosopher Lou Bellew, summing up various 
phases of the drycleaning industry as 

he sees them from the vantage point of 15 years as our 
Ramblin’ Reporter. Future dissertations 

will appear from time to time as inspiration 
strikes (plus headquarters pressure). Readers 
who would like to get their ideas into 

the act are invited to send them along— 

but they may be sorry! 


Many plantowners agree that a 
counter of 2-by-12’s on a 4-by-4 
frame will convey a feeling of stability 
to the customer. Of course, it will be 
rather awkward to move in case of 
rummage sales and bake sales, but this 
problem is eliminated if it is mounted 
on lengths of inch or inch-and-a-half 
pipes. One cleaner of our acquain- 
tance successfully eliminated the com- 
pulsive finger tappers and coin tap- 
pers by fitting an elbow to one of the 
pipe rollers, then connecting a steam 
line to the other end. A couple shots 
of live steam on the compulsive tap- 


AT LAST it is possible to present the 
ultimate in call First of all 
the office is probably the most 
important item, although it is too sel- 


offic es 


counter 


dom mentioned. Everyone agrees that 
a call office can be too “snooty” 
which will keep 


_ 
customers away. 10u 


50 


must keep it “homey.” If a customer 
wants to whittle, let him whittle, as 
the saying goes. If you are located in 
a community with compulsive whit- 
tlers you need a solid counter more 
than you will in an area of compulsive 
finger tappers or coin tappers. 


pers’ feet soon cured them .. . at 
least it caused them to stand far 
enough back from the counter so that 
they couldn't tap. 

For added prestige many cleaners 


Continued on page 84 
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WITH AJAX YOU 
CAN SLASH 
DRY CLEANING 

uty 
FINISHING 
COSTS 


A new modern concept in topping and legging 
is changing the pace of the industry — FASTER 
THAN EVER. 


AJAX Automatic 
Pants Finishing Unit 


now cuts out seven 
steps in pressing 
trousers . . giving you 
better quality in 
one-half the time — 
with 3 Simple Lays 


Overcome the problem of costly production time. 
Contact your nearest AJAX representative. He 
will be glad to furnish you with the complete 
details immediately 


Cinee’ 1929 the Leadon iw desig 


AJAX PRESSES 


619 So. 5th WEST 
Salt Lake City, Utah 





DO’S AND DON'TS 


Continued from page 36 


to take extra steps during the busy 
time or, for that matter, at any time 
Steps seem to be something that the 
of us don’t think much about 
We get in a rut, and it seems difficult 


mayority 


for us to change. But if we can save 
one step in an operation, no matter in 
which de partment, it Is W rth making 
the change 

A pencil sharpener placed out of 


sight right below the counter. where 


we write the invoices, can often save 
An efficient 


businessman on his way to the office 


a customer's aggravation 


in the morning can become very dis- 
agreeable if he has to wait while 
the counter girl walks back somewhere 
in order to sharpen a pencil, which 
broke while she was using it in wait- 
ing on him 
Plantowner: Let's have a standard 
procedure for training a counter girl 
in just what she is to do when waiting 
on a customer. She may come in as an 
experienced girl, but she is not experi- 
enced in your method of handling a 


WORLD STANDARD 
FOR AUTOMATIC 
TROUSER TOPPING 


. . First And Only 


Proved Quality Automatic Topper On The Market! 


Haven't you noticed how the original always stands out above the carbon 


py In the finishing field 


steam-air topper 


aboratory and the field, and over 4,000 


est assured that TOPPER-Matic w 


Before you consider an imitation 


It is proved. It has been thoroughly 


TOPPER-Matic is the original automatic 


} 


tested both in the 


units are now in service. You can 


ll perform for you with perfection 
take a look at 


TOPPER-Matic 





es 
ih 


- Ee 
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Many Plont Owners Report Best 
Results Using TOPPER-Matic With 
The Pantex M-441-0 Air Operated 


just a short look 
vill convince you that 
TOPPER- Matic leads 


the field by far 


Fr 
P & H INDUSTRIES, 


INC. 


2746 Seelcco Street 
Dallas, Texas 
FL 7-6597 








TOPPER-Matic 
In Action... 


You'll see an amazing demonstration at the 
NID Exhibit, Feb. 2-5, in Philadelphia, in 
Pantex Booths 751-755, 801-805... 
P & H Industries Booths 574-575 and 624-625. 


and in 


customer; and we do hope you have 
a method. It is so much easier to fol- 
low a standard procedure, for the 
counter girl as well as the customer. 
Take the new girl through the plant 
and show her where each step of the 
cleaning and finishing operation is 
done so that she may be familiar with 
it and be able to answer her custom- 
ers questions more intelligently. 


Marking department: 


DO keep all specials to one side so 
they are taken care of correctly. 

Special may consist of time spe- 
cials, anywhere from one-hour to one- 
day service. It is important that these 
specials be given directly to the clean- 
er so that they can be put in the wheel 
immediately. These time specials 
should have a special color tag large 
enough so that all of the employees 
will be able to spot them and work 
on them before any other garments in 
the lot they may be processing at the 
moment. 

Specials might also be in regard to 
certain types of stains that the cus- 
tomer has called attention to when 
handing the garment to the counter 
girl or the driver. As we mentioned 
earlier, these stains or spots might 
come out much more easily if taken 
care of before the garment is put 
through the cleaning cycle. 

DO keep your lots in separate bas- 
kets so that they get to the cleaning 
room in the correct sequence. This 
first step in sorting of lots will make it 
keep them in 
throughout the plant. It may be nec- 
essary to sort if two lots have to be 
cleaned at the same time, but that 
will be a simple matter. 

DO pin or staple tags in such a 
way that they are visible to the other 
operators throughout the plant, wheth- 
er the garment is lying across a rack, 
like trousers, or hanging on a hanger. 
When they are placed so that an op- 
erator has to handle each garment to 
see which lot it is in, it takes time— 
and time is money. 

DO check all tags, pins, staples, etc., 
when you start work in the morning. 
This will enable you to keep a steady 
pace when marking in the clothes 
rather than have to stop because you 
ran out of a particular type of ticket. 

DO put press-only garments on 
hangers so that there are no more 
wrinkles than absolutely necessary. 
This will simplify the finishers’ work 
when the garments reach them. 

DO have baskets and hangers with- 
in arm’s reach, so that you will not 
have to move arms and feet any more 
than necessary. Have tags and pins, of 
within hand’s reach from 


possible to order 


course, 
Continued on page 55 
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for crystal clear solvent... 


SUPER-KARB*—Pennsalt’s new super-adsorptive 
activated carbon for solvent clarification 


Here’s the visible solvent purity control you 
need for quality cleaning. SUPER-KARB’s extra 
clarifying power—proved in laboratory and 
plant—gives you: 
Exceptional dye removal—see the speed 
and efficiency with which fugitive dyes are 
removed . . . how clear your solvent stays 
with SUPER-KARB. 


Laundry and Dry Cleaning Dept. 


PENNSALT CHEMICALS CORPORATION 


East: Three Penn Center, Philadelphia 2, Pa. 
West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 


e Superior fatty acid removal—prove it your- 





self, with any standard fatty acid test kit. 


Assure yourself of the sparkling solvent 
necessary for quality cleaning . .. use 
SUPER-KARB every day. For accurate, easy 
use, it’s packed in 1-pound white bags that 
prove its cleanliness in handling. Order 
SUPER-KARB today from your Pennsalt 
distributor. 


Pennsalt 
Chemicals 


ESTABLISHED 1850 





Here's one boiler you know is a born penny-pincher. That it saves 
important money for you coming and going—when you make the 
purchase, when you make the installation ...and for years and 
years beyond ...is a foregone conclusion. Just take a look at the 
facts and see if you don’t agree... 


CONSERVATIVE RATINGS: Saves on initial purchase. Conserva- 
tive ratings plus large combustion volume permit overfiring. 

CONSERVATIVE FUEL CONSUMPTION: Saves on operating 
cost. The factory-installed specially designed combustion chamber with 
rapid heating refractory surfaces make possible peak combustion effi- 
ciency. Columbia's extra insulation keeps heat loss at a minimum. 

CONSERVATIVE MAINTENANCE ENGINEERING Saves on 
servicing expense, provides maximum convenience. Complete com- 
bustion not only increases efficiency, but makes for clean combustion. 
Soot accumulation on heating surfaces is minimized. Rugged construc- 
tion, simplicity of design, standardized parts and conventional acces- 
sories eliminate the need for service specialists. 





it all goes to show 
why more and more profit-conserving 
plant owners are saying: 


MBIA 


HRT* oil and gas fired boilers 
produce more steam per 
dollar invested, more steam 
per dollar spent for fuel. 


GOING TO THE 
NID CONVENTION? 


Be sure to visit the 
COLUMBIA 
exhibit at 

BOOTHS 931-932 

Convention Hall, Phila. 


February 1-5, 1961 


Write tc: COLUMBIA BOILER Co. of POTTSTOWN, Pottstown, Pa. NC-11 
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DO’S AND DON'TS 


Continued from page 52 


where you are checking in the gar 
ments 

DON’T forget to mark in all loose 
belts, scarves, etc., which are so often 
lost. Be sure that all pockets ar 
checked for anything left there. Be 
buttons are removed where nec- 
put in a bag with th 
proper identification so they can be 
matched up with the order as it is 


assembled 


sure 


cessary and 


Cleaning and spotting department: 


DO be sure that a complete lot is 
finished and sent to the finishing room 
which will automatically make the as- 
sembling easier. If for 
garment must be held up for rerun or 
further work, it should be brought up 
to the finishing room and put ahead 
of everything else if that lot has al 
ready been worked on in the finishing 
de partment 

DO take care of any garment that 
comes back for 


any reason a 


respotting as soon as 
possible and again be sure it cat hes 
up with its proper lot as soon as Pos- 
This save a lot of 
looking and moving of orders 
bay. Any 


sible will extra 
in the 
the entire lot 
is not completed there is much extra 
work in that department. Also 


have been promised for a definite day 


assembly time 


it may 
been finished au- 


tomatically by the lot system. If it is 
not pushed ahead, the customer may 


when it should have 


come in for her order before it is 


complete 


AND TO THE PLANTOWNER— 
Finishing department 


DO be sure vou are getting the best 
possible finishing equipment when 
you purchase any for this department 
As has been mentioned many times 
there are many different types of units 
had in both 
the silk and wool department 
lot of monev for 
equipment think will be 
the best, only to find out that we lose 
production because of all the walking 
the operator must do to get from one 
piece of equipment to another. It is 
important to have the type of equip- 
ment that will give you the good finish 
you want, but be sure you have it in 
the proper sequence and in as com- 
pact a setup as you can get it 
true in both departments of the fin- 
ishing section. 

DO be sure that the padding on 
the presses is in good condition and is 
automatically changed at definite 


times so that it is always soft and 


and arrangements to be 


We can spend a 


which we 


This is 


flexible. This will eliminate a great 
deal of the shine we find so often on 
garments where the padding is left on 
the machines until it falls apart. 

DO also be sure to remove the cloth 
bags from the various steam-air ma- 
chines in the finishing units and clean 
them on a scheduled time basis. This 
will greatly improve the operation of 
these units, and it is much more pleas- 
ant to work on clean equipment. This 
find, will automatically 
prompt your operators to keep thei 
units in much better working order 

DO have a definite marking arrange- 
ment on rack so that the lots 
can easily be kept in order, and the 
finisher 


you will 


your 


need not waste time going 


a & 


$ 


THE BRAINS of the 
Haertel Vaultmas 
these 


They 
sensing 


ore n 
two boxes 
hold the 
and control devices 
that insure precise 
automatic regula 
tion of humidity 
temperature fumi 
gation and venti 
lation for safe 
economical stor 
age of furs and 


garments 


through the garments to check the 
tickets and see if she has completed 
the lot 

DO watch for all the new develop- 
ments in equipment to improve and 
make easier the finishing of your cus- 
tomers’ garments. There are also many 
small the market that will 
make it easier for your finishers to 
complete the work on a garment with 
the minimum amount of effort. 

DO have hangers in a convenient 
place for the finisher so that, again, 
she or he need not take steps to place 
a completed garment on the hanger. 

DO have a definite place for the 
finisher to put any garments that re- 

Continued on page 86 


tools on 


STORAGE 
VAULTS 


Our customers keep confirm- 
ing that there are extra profits 
waiting for the cleaner or 
launderer who builds an effi 
cient storage vault through 
storage fees, through clean 
ing of stored garments, and 
through extra year-round 
cleaning business 

Their figures also confirm 
that job-tested Haertel Vault 
master package units operate 
effectively and economically 
Precision controls provide sure 
protection, but do not waste 
your money by over-cooling 
or over-drying 

Learn how Haertel equip 
ment and Haertel engineering 
service can help you open a 
new avenue to profits. Mail 
the coupon or call us today 


See us in Booths 305-—6-—7 at NID exhibit in Philadelph 


*U.S. Patent No. 2,582,986 


WALTER HAERTEL COMPANY 
eiLto 
> 


2840 Fourth Ave. South 
Minneapolis 8, Minnesota 


WALTER HAERTEL COMPANY 

2840 Fourth Ave. S., Minneapolis 8, Minn 

Please send me your free brochure in which 
4 cleaners and launderers using Haertel vault 
equipment tell how it pays off for them 


t 


[ Please have a Haertel man call to look over | 
. my plant and answer my specific questions | 
FIRM NAME | 
ADDRESS | 
CITY | 

—_ 


SIGNATURE 
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HOFFMAN 


% ANNOUNCES THE 
ARRIVAL OF 


| revolutionary Finance Plans tailored to 
the needs of the Dry Cleaning Industry! 


For more than three generations, Hoffman has been a 


1 leader in the development of pressing and dry cleaning 
equipment designed to provide maximum production 


—_ at lowest cost. Now, Hoffman goes one step further 
Minimum Down Payment Plan 


Through its new and revolutionary financing and 
Under the terms of the minimum leasing plans (uEP) Hoffman offers you a tailor- 
payment and condit sales con- “y 
tract plan, you can own your dry clean- 
ing and pressing equipment free and ' 
clear in from one to five years. Equip- comprehensive plans 
ment is delivered and installed on 
receipt of a small down payment, 


; 
Complete Leasing Plan 


Here's a leasing plan that enables you 
to obtain any or all equipment needed 
— no down payment — long term 
lease — full ownership at end of pay- 
ment period. 


made opportunity to purchase or lease the equipment 


you need. Consider the advantages of these uniquely 


*HOFFMAN FINANCING PLAN 


NATIONAL 





SACCO-MATIC 


PF 
eel 

Complete garment 
J finisher 


JET—Perfection in cleaning equipment 


plus other 


.. AND THESE NEW PROFIT-MAKING MACHINES 


See us at 
the NID Convention 


RECLAIMER—Utmost in reclamation 
Fully automatic ‘‘hot"’ unit 


Financing available in all 50 states of the a SO ae Ta 
U. S., the Commonwealth of Puerto Rico and 
most Provinces of Canada. For complete infor- 


HOFFMAN INTERNATIONAL CORP. 
107 Fourth Avenue, New York 3, N. Y. 


mation on how you can get the equipment you 
want on terms to suit your needs, fill out the 
enclosed coupon. Or see us at the NID Con- 
vention in Philadelphia, February 1-5, Booths 


251-254 and 301-304. 


HOFFMAN 
INTERNATIONAL CORP. 
107 Fourth Avenue, New York 3, N. Y. 


Kindly send us more information on (HFP) the 
new Hoffman financing and leasing plans. 


NAME 


ADDRESS 
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He isn't suing us! We haven't ruined anything 


way a zoot suit is supposed to look! 
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Sure, it works fine 


it from a ladder and I don't have a ladder! 


But to use it in my plant I'd have to load # 
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madam, that’s another department—I only have charge 


ah, wetcleaning. 


The Best 
of Bellew 


Here are some of his cartoons 
that have delighted readers 


WE ARE PROUD OF the many people who 
help make it possible to bring you this maga- 
zine every month. And we are especially 
proud of our West Coast editor, Lou Bellew, 
known and loved by thousands of cleaners 
the world over. 

In addition to his writing and speaking 
talents, he is the only man in captivity who 
draws hilarious cartoons specifically for our 
industry 

\ few months ago Lou passed his fifteenth 
year of service with Tue NATIONAL CLEANER. 
During that decade and a half his clever car- 
toons have become a hallmark of this publi- 
cation 

In recognition of this latest milestone in 
his career, we share with you a few of his 
humorous, penetrating drawings. We hope 
you will enjoy them as much as we did when 


we made the selection. 
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The 


The Newest Addition 


to the Fopper Gude 


family... 


Now! A dramatic unveiling of the newest, 
most exciting product ever introduced to the 
industry. A revolutionary, fully -automatic 
trouser topper with all the features of 
conventional toppers except one... THE 
ECONOMIST IS JUST HALF THE 
PRICE! 


Now! Trousers can become a _ sensational 
profit item! With the ECONOMIST’s low 
initial cost and its 400 trouser per day 
finishing potential, trousers can become 
big money. 

No expensive operator train- 

ing. Even a beginner can finish 

perfect quality the first day! 


See the exciting 
unveiling in 
Philadelphia 


FULLY 
AUTOMATIC 


o 


Now every drycleaner 
can have an automatic 
topper... 


Now! Through engineering research, the 
makers of the respected TOPPER- Matic 
offer every drycleaner the opportunity to 
own an automatic topper. The ECONOMIST 
is not a second string TOPPER-Matic ... it 
is a top quality first line unit. The savings 
are not in materials ... but in design and 
production techniques, 


Now! See this newest addition to the re- 
spected TOPPER-Matic family at a formal 
unveiling at the NID Exhibit, February 2-5 
in Philadelphia. See an amazing demon- 
stration of the ECONOMIST 
in TOPPER-Matic Booths 


4 574-575 and 624-625. 
. 


4 


P&H INDUSTRIES 
NC. 
2746 Seelcco abel * Dallas, Texas 


FL 7-6597 





Capacity crowd stands for opening Nationa! Anthem 


Missouri drycleaners 
discuss future 


rY ATTENDANCE turned talk on “Seven Keys to Selection 
Miss Dr leane! 1 Care of Modern Fabrics.” Amor 
t re the difficulty of 
mong manv of the \ 
that other factors than 
ntribute to 


i garment 


to improve quality. Not to panic, not 
to endanger the good name of your 
company by offering any gimmick 
born out of panic 

He is very skeptical about the profit 
in coin-ops. “No one has come up 
solid cost analysis yet, 
“And from what I gather, a 
large chunk of that dollar fed into 
the machine will be swallowed up by 
costs Mi Ireland illus 
trated his point with a blackboard tall) 


t projected fixed costs which would 


vith a good 


' 
he said 


operating 


iecessarilv be encountered 
A very lively 
period followed 


que stion-and-answet 
with both speakers 
the discussion 


—Tom ONeill 


parti ipating In 


coin-op cleaners 


Coin-Op Dr 
S¢ ind Pound 


both sides 


to bring 


drvcleaning probler 


gates [wo other speaks rs 

re enthusiastically received 

re Sid Tuchman of Tuchman Clean 

ers, Indianapolis, and Art Antonopou 

los of Highland Cleaners, Lowell 
Massachusetts 


Sunday there was a ban 


to look the part while pro 
| 


good 


evening 
quet ind 


moting 


} 


srooming the entire 
ward showed up wearing tuxedos 
] Mavnard Dickerson 

] 


the Industrial ¢ presented 


Safety Aw s to all group winners 


chairman of 


ommission 


banquet 
ind directors for the 
re introduced at this 
Loudenslager, Colum 
| 


we new president Vice presi 


( lovis ( 


} 
ti 


dent is Richard K. Fox, Dayton 
treasurer Randall F. Creed, Struthers 
Named to three-vear terms as direc 


Niles, and 


John Olmstead, Cincinnati. Remaining 


tors are Edward Fusco, 
is directors are: Past President Julius 
\ Hilz Hamilton: Steve Bogner, 
Mansfield; Arnold Cohn, Akron; Wal- 
Robert 
President Lou- 


Portsmouth; 
Davton 
appointed fou 


lace Edwards 
Matejovsky 
denslager sectional 
vice-presidents for the coming year: 
William Clare, Portsmouth; Mahlon 
Fauss, Marietta; Newton Reehorst, 
Rocky River; Robert Wobbe, Spring- 
field 
Monday 
wound up with the delegates touring 
Columbus plants. Three types of op- 


morning the convention 


eration were seen: quality; shopping 
center, and a large-volume price op 


eration. 2 
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Does your business work for you. or do you 

work for your business? Why spend long. tedious. 
unnecessary hours during peak seasons, on alterations. 

when a U. §. Model 718-2 Blind Stitch Machine 

will help you turn out those alterations fast and 
beautifully . .. giving you a handsome profit and letting 
you spend the evenings with the family. or wherever you choose! 

But remember this—a cheap substitute is not the answer either. Only 
U. S. Model 718-2 blind stitch machine is built especially for 


dry cleaners. It works perfectly on all materials. Sturdy and dependable. 
it will not break down under strenuous duty. 


U. S. BLIND STITCH MACHINE CORP. 


231 West 29th Street, New York 1, N. Y. LAckawanna 4-9144 
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CONVENTIONS—. ontinued 


“Don't ridicule 


coin-operated drycleaning, keep an open 


mind, think before you jump," said plantowner Arthur An- 


tonopoulos 


New association president, Bill W. Hamilton, at left, with outgoing 
president, Sam Britt 


New Englanders 
consider coin-op 
cleaning trend 


I 


THI 


GROWING interest in coin-op aging methods, and making sure that 
eae 


eaning was evident during the the housewife knows about all the 
ourteenth annual state convention of services available in the plant. The 
leansing Plant Owners of Massa three cogs in the wheel of quality 
held at the Schine Inn, Chic ire the plantowner the counter girls 
n November 11-13. More than or route salesmen and the inspec tor in 
gistrants heard some of the in the finishing department, said M1 
s top speakers and attended the Ireland 
trations of coin-operated dry Next Dick Anderson, Wyandotte 
machines presented by the Chemicals Corporation, talked about 
Sales Corporation various ways to sell quality. Mr. An- 
the opening business session Jack lerson stressed the point that anyone 
Ireland. Caled Products Co.. outlined who is operating his plant the same 
some | poin i lantowners vay that he did three years ago is 
must do to meet the competitior vrong. This type of antiquated man 
coin-op drycleaning. They include di igement is definitely losing business to 
ing a quality job in every facet of the newer competitor down the street 


production deve loping 1 sense ot by not maintaining modern methods 


ialitv, including use of modern pac k yf operation 


Spe aking on coin-op drycleaning 
plantowner Arthur Antonopoulos 
Highland Cleaners, Lowell, called at- 
tention to the industrywide meeting 
sponsored last year by THE NATIONAL 
CLEANER at which various members 
of the industry aired their views on 
the subject. Mr. Antonopoulos said 
that the future of the business lies 
with a better selling job by all dry- 
cleaners, promotion and encourage- 
ment of quality drycleaning and the 
frequency of cleaning, collective ef- 
forts to get people to realize that a 
professional drycleaner is their clothes’ 
best friend. He concluded with the 
point that if coin-operated dry cleaning 
is a profitable item and receives cus- 
tomer acceptance, then he will have 
it in his next new drive-in plant un- 
der one complete service center offer- 
ing all types of clothing maintenance 

The possibilities and potentialities 
of coin-op cleaning were discussed 
during a seminar moderated by Con- 
nie Kasson, R. R. Street & Company 
Inc. Mr. Kasson summarized the find- 
ings of the group meetings 

Che gavel of president was passed 
from the hands of retiring Sam Britt 
Milton, to incoming head Bill W 
Hamilton, Springfield, at the business 
session. Vice-presidents in each of 
five districts were elected as follows: 
Winthrop Dadmun, Greenfield; Mit- 
chell  Forsley, Worcester; Zussman 
Freeman, Wakefield; Maurice Elking, 
Boston; Leo Menconi, Randolph. 
Ernie Henderson remains as execu- 
tive secretary.—Harry Yeates 
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FOR “ON PREMISE” LAUNDRIES 


Cook’s famous laundry equipment reduces 
linen inventories, minimizes wear and tear, 


cartage losses. With your own on-the-premise 
laundry, linens go back into service in hours. 
For your convenience ... and to your advan- 
tage...equip with the very best: Laundry 
For illustrated brochure and 


_ ?, Equipment by Cook. 
name of nearest distributor, 
write — 


yw, 
ae & ‘ec ole)  G@iryv' tl 14 bart eMal Tet 
— r Le Manufacturers of the Only Complete line of Open-end Washers 


AS 4301 S. Fitzhugh Ave Dallas 10, Texas, Telephone HAmilton 1-2135 








ONE =ife REASON Dependability ix only one bie reason why Washex is the choice of 


experienced operators. For synthetic or petroleum ele aning, men who know trust the superior engineet 


ing that goes into every Washex — from the rugged one-piece forged trunnion to the heavy duty motor 


that power the washing and extraction evcles and solvent pumps. Phere are synthetic models for 45,65 and 
100 Ib. capacities. More information is yours by returning this ad with your letterhead 


WASEEECKN WEACOEEEN ERY CORPORATION 


® 192 BANKER STREET, BROOKLYN 


IS NS * 








Sales 
Promotion 
Calendar 
1961 


Exclusive! 
ANOTHER 
“FIRST 
in National 


For the seventh 
consecutive 
year we bring 
you your annual sales calen- 
dar to help you plan for the 
year ahead. 

First of all, you should 
budget at least 5 percent of 
your gross sales for merchan- 
dising. It has been proven 
time and again that when 
cleaners spend this amount, 
and turn out cleaning consist- 
ent with advertising claims, 
their volume goes up. 

How to spend this amount 
varies from area to area. Clean- 
ers in large metropolitan locali- 
ties find newspaper, radio and 
TV prices exorbitant for their 
small segment of the market. 
For them direct mail is the an- 
swer, plus button tags, bundle 
inserts and the like. 

But by and large, it is rec- 
ommended that 60 percent of 
your budget go to newspapers, 
20 percent for radio or TV, 
the balance for miscellaneous 
media, such as Yellow Pages. 

Be sure to advertise every 
month, but use larger amounts 
in March, April, September 
and October. For most clean- 
ers these are peak periods, 
when people are most dry- 
cleaning-conscious. 

It’s a good idea to review 


your sales against ad expendi- 
tures quarterly; at least, every 
six months. If your sales curve 


is going up, increase your 
budget so that it stays at that 
5 percent average. 


JANUARY 


T w 











Plan ahead 


This year the big exhibit-conven- 
tion of the National Institute of 
Drycleaning is early (February 2-5). 
Be sure your plant is in order so 
you can invest the time and money 
and come to Philadelphia to learn 
more about sales and sales promo- 
tion. (And stop in at our booths 
354 and 355. ) 


Sales booster 


Specials are in order now. But 
stick to items such as ties, blankets, 
leather goods. Quality work on 
these will convince your custom- 
ers you can provide expert care on 
all garments. Stick to your guns on 
prices of suits and dresses. If 
you offer bargains now, the house- 
wife will feel she is being taken 
when your regular prices are in 
effect. 


March of Dimes 


Support this drive in your commu- 
nity—mention it in your ads. It’s 
good public relations. 


FEBRUARY 
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Visitors welcome 


With the advent of coin-op dry- 
cleaning, it’s more important than 
ever to let your customers know 
you are an expert, a craftsman. 
Conduct plant tours now to ac- 
quaint them with the special proc- 
esses needed to do a professional 
cleaning and finishing job. Make 
sure your plant is spic and span— 
an added benefit. 


Sweetheart time (14) 


This day has an appeal to young 
and old—mention it in your ads. 
Remind your readers how impor- 
tant it is to be well groomed for 
their favorite persons. You might 
try a free offer for cleaning any 
all-red garment. Slant window dec- 
orations towards this happy holi- 
day. Remind customers to send 
in party finery in time for quality 
cleaning. 

















Cotton sizing 


Today cotton is a glamor fabric 
for women. Suit and dress prices 
range as high as the most costly 
fabrics. Let the gals know these 
need professional care and special 
resizing to restore like-new appear- 
ance. Careful sizing and finishing 
are your best answer to wash-and- 
wear propaganda 
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National Sewing Month 


Here’s another of the many “spe 
cial” months that offer cleaners a 
merchandising opportunity. Offer 
to block knitwear, to preshrink 
woolens, to advise on serviceability 
of fabrics before they are made up 


Independence Day (4) 


If you plan your ads ahead as you 
should, you have been promoting 
casual-garment cleaning for several 
weeks. But remind your customers 
that you can freshen this clothing 
after the strenuous holiday. Stress 
the benefits of professional care for 
wash-and-wear. Mention your siz- 


ing for cottons again. 


Budget review 


Early this month check your origi- 
nal advertising budget against ac- 
tual sales for the first six months 
If ad expenditures have averaged 
less than 5 percent, raise them for 
the balance of the year. If they 
were over 5 percent, stick to that 
original figure Don’t cut your cam 
paign. Instead, double-check your 
quality and service. Discuss the 
situation with your sales force 
Last, but not least, make sure the 
type of advertising you have done 


was right 
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State Fair time 


Beginning this month, most states 
get into their annual fairs. By and 
large, they all welcome exhibits by 
state and local businessmen. Ar- 
range for one on your own or 
through your state or local associa- 
tion. In some cases it is possible to 
demonstrate spotting procedures or 
garment finishing. At least one 
group even had a demonstration of 
a complete shirt finishing opera- 
tion 


Reading and writing 


As surely as summer follows spring, 
next month begins the annual trek 
back to school. Mothers are sus- 
ceptible to your ads now advising 
them to send the children’s gar- 
ments for cleaning in plenty of 
time. Don’t forget the college stu- 
dents, either. You might suggest 
that you clean and send their ward- 
robes direct to their dormitories by 
express to save them suitcase room. 


a 





Teacher! Teacher! 


Outstanding plants have learned 
the importance of working closely 
with home economic classes in 
their towns. The instructors have 
a lot of information on fabric and 
garment selection but few or no 
teaching aids on garment mainte- 
nance. They'll welcome NID pam- 
phlets or materials available from 
manufacturers in our field. And if 
you suggest addressing the classes 
on drycleaning, chances are they'll 
roll out the red carpet. 


SEPTEMBER 
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Strikes and spares 


Each year thousands more Ameri- 
cans take up the healthful recrea- 
tion of bowling. Today it is the 
most popular participant sport in 
the country. New teams and 
leagues are springing up every- 
where. Arrange to sponsor one or 
more groups, especially a ladies’ 
team, and give free cleaning to the 
shirts you provide. An excellent 
way to advertise. 





Sidelines 


Many other items besides those al- 
ready mentioned are good money 
makers. Pillow renovating, rebind- 
ing blankets, reweaving and dye- 
work are just a few. If you aren’t 
equipped to do the latter two in 
your plant there are many firms 
that specialize in them. Check the 
display and classified ads in this 
issue for reputable organizations. 
There’s a good markup to be made. 


Window displays 


Do your windows attract the eyes 
of passing pedestrians? They won't 
if the display remains the same 
month in and month out, or if you 
have no display at all. If you don’t 
feel equal to the task, professional 
services are available in most areas 
at small cost. Some plantowners 
uncover creative talent within their 
own organizations. Keep your win- 
dows clean, seasonal and topical. 
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Let's Go Hunting Month 


Believe it or not, here is another 
national observation sponsored by 
another industry that affords a good 
tie-in. Take full advantage of it by 
advertising hunting wear. This in- 
cludes sleeping bags and blankets. 
It also includes leather outerwear. 
If you aren’t set up to do leathers, 
there are many real pros in the field 
who do this on a wholesale basis, 
at a reasonable price, with top 
quality. For woolen items or rain- 
wear, be sure to offer water repel- 
lency as part of the package. 


Trick or Treat (31) 


Time for ghosts and goblins. Get 
yourself in solid with the kiddies 
and their parents. Offer prizes for 
the most novel costumes or the 
best pictures painted on your win- 
dows or those of other merchants 
in town. Be sure to mention in your 
ads that you can refurbish party 
clothes for the grown-ups, too 
These are high-ticket items. 





Fall cleaning 


The same big manufacturer who is 
behind a national promotion for 
spring cleaning sponsors a fall 
clean-up program. Because of it 
your ads for draperies, slipcovers, 
etc., will have added impact. A lot 
of your customers failed to take 
advantage of your spring storage 
promotion. Get after them now to 
send in their woolen suits and 
coats to be cleaned for the cold 
months ahead. 


NOVEMBER 


s M T w T F s 








12 13 14 15 16 17 18 
— a a 22 23 24 25 
26 627 28 29 «630 





Thanksgiving Day 


A traditional day for a family get- 
together. Remind your customers 
that your quality service can help 
them look smart before the rela- 
tives. This is also the time most 
college students get home for the 
first time in the fall semester. Offer 
them quick service before they re- 
turn to school. By now they prob- 
ably miss you as well as mother’s 
home cooking. 


Shirt special 


Two specials a year are just about 
right and it’s been May since your 
last one. That is, if you follow this 
schedule. Let all your new pros- 
pects in on your fine quality and 
good service. Just as in the spring, 
the new customers you win will 
probably bring you drycleaning to 
boost your sales in the usually slow 
months ahead. 


Service clubs 


Most such groups are always on 
the lookout for good public speak- 
ers. They will welcome you if you 
prepare yourself to talk about the 
history of drycleaning or some re- 
lated subject. Keep out the com- 
mercials and you will endear your- 
self for giving an _ informative 
educational talk. Women’s organi- 
zations are interested, too. You can 
really do your firm a lot of good 
here in addition to your talks. Spon- 
sor a contest among all women’s 
groups for their best community 
projects. A small cash award or 
two will gain you invaluable pub- 
licity 


DECEMBER 
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Santa Claus time 


Now is the time to send your cus- 
tomers a card thanking them for 
their business, together with your 
best wishes for the holiday season. 
A fine business stimulant is a draw- 
ing for several toys for children, 
provided state and local laws per- 
mit. Each cleaning order entitles 
your patrons to a chance to win 
at the grand drawing a few days 
before December 25. Dolls, large 
stuffed animals and bikes make the 
attraction worth while 





Institutional orders 


Schools and colleges are closed 
down for the holiday season. 
Arrange early in the month to han- 
dle their drapes, carpeting, furni- 
ture covers during your normally 
slow week before New Year’s Day. 
Churches, with their choir robes 
and other vestments, offer a good 
opportunity for additional volume. 
In the Northern states contact ho- 
tels and motels for cleaning of 
furnishings in their slack season. 


Party time 


The month ends with traditional 
New Year's parties. Feature formal 
wear cleaning in your ads, espe- 
cially your de luxe service. While 
the average customer may not use 
this on every-day garments, party 
finery usually gets the best care. 
Promote the rental of tuxedos. The 
average fellow who doesn’t own 
one will appreciate the convenience 
of this service from his cleaner. 














Clean-up time 


Get on the bandwagon with na- 
tional Spring Clean-Up Time pro- 
motion. Push household cleaning— 
rugs as well as draperies, slipcov- 
ers and blankets. The time to adver- 
tise is when people are in the mood 


to buy 


Sales meetings 


Naturally you should be holding 
these weekly or at least monthly 
But right now is the time for an 
extra special one. Easter is only 
five Sundays away (April 2). Be 
sure your staff is acquainted with 
your Easter promotions. Back them 
up with a reminder campaign in 
your ads. (Only four more weeks, 


only three more, etc., until Easter.) 


Deep-pile coats 


Many furlike coats have been worn 
several months now without clean 
ing. This is a good time to remind 
your customers you can give these 
garments professional service It’s 

soon to offer storage on 


ny areas of the country 











National Rug Cleaning Month 


Here is a fine tie-in with the Na- 
tional Institute of Rug Cleaning 
campaign. It gives you another 
shot at other household items, too. 
Make sure you're able to offer the 
professional drapery fold and men- 
tion that in your advertising. 


Box storage 


While your customers are in the 
housecleaning mood, tell them 
about your storage facilities. This 
special service grows each year. 
And if you get a chance to clean 


winter garments before they are 


stowed away in closets all sum- 
mer, stain removal will be a lot 
easier. Promote fur storage, too. 


Ie 2 


Batter up 


The big league baseball teams are 
. and with them the 
junior leagues, the Little League 


at it again.. 


teams. It’s good business to sponsor 
a team in your community. The 
cost for uniforms and their main- 
tenance is low. Remember, the 
strongest sales approaches can be 
made through the children. 











National Mothproofing Month 


This campaign is sponsored by a 
manufacturer to educate the house- 
wife to mothproof washable wool- 
ens and winter wear. Your ads 
should stress what professional 
care can do. We as cleaners can 
remove all doubt as to whether 
the garments are really protected. 


Shirts 


In most areas shirts are a year- 
round item, with no great peaks 
and valleys in volume. However, a 
special now may attract new dry- 
cleaning customers. This new busi- 
ness will offset summer doldrums. 


Mother’s Day (14) 


The most important people to all 
of us are the mothers of America. 
They spend 85 percent of all the 
money that comes to our industry. 
Show your appreciation for their 
patronage in your ads. And remind 
them of your many services de- 
signed to lighten household tasks. 





Flag Day (14) 


Every time you take advantage of 
an opportunity to demonstrate your 
civic-mindedness, it’s like money 
in the bank. Get behind the annual 
NID promotion to clean free the 
flags of local citizens, service clubs 
and veterans’ organizations. They 
will be appreciative. And you'll 


rate publicity in your local paper 


Wedding bells 


Try to get your ads for dryclean- 
ing wedding gowns on the women’s 
pages of society section of your 
paper. Be sure also to mention dry- 
cleaning services for the wedding 
party. If you rent tuxedos, say so. 
Many cleaners add to their profits 
by selling boxes for long-time safe 
storage of the bridal outfit. 





WE MODERNIZED WE MODERNIZED 
WITH PER ‘50° WITH PETRO °50° 


Schwartzhoff Brothers Peterson Brothers 
Evanston, Illinois Pine City, Minnesota 


“proved out right as rain’’ “highest quality ... lower costs”’ 


Uses Perchlorethylene Solvent . . . in a very Uses Petroleum Solvent . . . U/L-140-F or Stoddard 
t-h-r-i-f-t-y way ... explosion-proof 


AVAILABLE ON OUR LOW COST LEASE-PURCHASE PLAN 


Mercury carries the notes and/or the leases . . . and the parts 


There is nothing finer than Numatic PER “‘50."’ Same Dry load capacity 44—50 Ibs. per load. 
unit as delivered to U. S. Navy. Fully Automatic . . . single or 2-bath. 


Costs no more than most 30—35 Ib. units. 2000 GPH M | Tehater Filter: wit 
Dry load capacity 44—50 Ibs. per load. 2000 GPH prendire~qnendaiaen tear O-grnneiang 


2 . ” . 
Monel Tubular Filter; with backwash. Marlow Cen- Marlow Centrifugal Pumps buch big 3” dump line. 
trifugal Pumps. Big 3” dump line. Mercury-Twin-Disc transmission with fluid drive. 
Mercury-Twin-Disc transmission and fluid drive. Comes completely piped and assembled. 


aay rf Clover-Leaf Muck Stripper and 2000 GPH Monel Tubular Filter also available 


P for use with any make of Perc Unit. Owners report up to 16,000 Ibs. mileage 
per drum of solvent and less filter pressure. 


Nearly 5,000 successful Mercury Owners in 50 states. 


Mercury Cleaning Systems, inc. 
1817 Benson Avenue, Evanston, Illinois 


Please send complete information on [|_| PER 50 PETRO 50 
Nome___ — a wai —— 
Company ———— — — 


CLEANING SYSTEMS, INC. i eeneetnitices 


City Zone State 
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CHEVROLET Fi \ “WALKS” WHEELS OVER 
ee Que TRUCK-BUSTING BUMPS! 


Chevrolet truck wheel action on rough road surface 
as depicted by 4-stage stop-action photography 


“WALKING WHEELS” KEEP CHEVY IN COST-SAVING SHAPE! 


CHEVROLET |:S__ 
PROTECTS YOUR PROFITS 
THESE THREE WAYS: 


1 Rides down high maintenance costs. When a bump looms up, Chevy’s independently suspended front 





wheels “‘walk”’ right over it. Most road shocks and jolts never reach the chassis, cab or body. The truck 
rides smoothly, takes less of a beating, stays in cost-saving shape longer. Your income doesn’t dribble away 
in big repair bills. And you don’t lose money through excessive downtime, either. 


2 Rides carqoes ove? rough spots with less damage : minimum loss. Thanks to those same “walking 





wheels,’ loads don’t do much bouncing in the body of a ’61 Chevy truck. That means you don’t have to 
contend with undue cargo damage that eats away at your earnings. (Chevy’s load-tailored rear suspension 
helps protect cargoes, too.) This sure protection for fragile loads—and profits—is standard in 1961 
Chevrolet trucks of every weight class 


3 Rides drivers through with less fatique for tighter schedules. Wait till you see how Chevy front wheel 
action works to eliminate tiring shimmy and steering-wheel fight. It means that the man at the controls 





ean stay there longer with less fatigue—stay on schedule and do a bigger day’s work. (Another reason 
ee" 


you can look for faster schedules is that Chevy’s bump-beating wheel action allows faster safe speeds on 


rough roads 


That gives you an idea of how Chevy Independent Front Suspension works to move you ahead in the 
money-making department. And it’s available in 165 Chevrolet models for ’61, from new Corvair 95’s to 
36,000-lb. GVW tandems. Check it out with a demonstration ride at your Chevrolet dealer’s, sometime 
soon. .. . Chevrolet Division of General Motors, Detroit 2, Michigan. 


INDEPENDENT FRONT SUSPENSION I-BEAM AXLE DESIGN 


In Chevy, each front wheel, suspended independ 





ently, is free to step cleanly over bumps (see 





left). Each works smoothly to reduce objectionabie 
jolts so characteristic with I-beam axle design 
’. (right). Working with load-tailored rear suspen- 
ee ™ } sions in every weight class, |.F.S. provides the 
basis for profit-protecting performance that’s 

unmatched by I-beam axle trucks 
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Finished shirts travel up a spiral conveyor and 


down an inclined slickrail for central inspection and folding 


Open-house demonstration for interior decorators and key plant 


employees helps sell drapery service of firm 


A NEW TREND? 


Continued from page 34 


ar. There are four fewer girls in the 


shirt department over the number pre 


viously needed 
In addition, quality mtrol is now 
fewer hands and the results have 
been better work and greater custom 


er satistaction 


Shirts speeded up 


One exan ple ot this s what has 
appened in the shirt department 
Like most plants Vogue formerly did 
the irt folding in individual units 
Under the new irrangement, the 
shirts come by convevor to a central 
folding station. Travel time on the 

r from the last finisher to a 

nspector is two minutes. This 

enough time for the shirt to 
thoroughly 
Che last finisher puts the shirt on a 


hanger and 


places it on a _ spiral 
revolving 


spring propels the shirt up an incline 


spring-type convevor The 


72 


to a point about 10 feet above the 
Hoor. At this point the shirt drops 
nto an inclined slickrail where grav 
ty carries it to the inspection station 

Each of the four finishing units has 
its own springlike conveyor to feed 
work to the common inclined slickrail 
used by all units. Not only are the 
shirts properly cured before folding 
the inspector has a chance to make 
thorough quality inspection for but 
tons, dirty pockets, etc., before thes« 
mistakes can be folded into the fin 
shed garment 

Most of the staff 
ome about through the normal turt 


reduction has 


over of help due to marriages, et 
Only now. those leaving aren't re 
placed 
Similarly, reductions have been 
made in cleaning and spotting per 
sonnel. We mentioned earlier that 
Actually there 
is only one full-time spotter. The 


ther assists and spends about hall 


there are two spotters 


time filling in on other jobs wherever 
needed 


In the cleaning room there are two 


Plant's trucks ore also leased 


persons, but one spends half his time 
on plant and cleaning room mainte 
In the old setup there wer 
SIX people involved in the two de 


nance 


partments 

Thanks to tighter supervision and 
the most modern equipment available 
the entire operation 1s expected to 
operate at a payroll of 39 percent 
This includes everyone except the top 
executives of the company 

As Herman Jansen puts it, “If the 
industry doesn’t become highly effi 
cient and then retain that efficiency 
then raises prices to overcome ineffi 
ciency, we are in imminent danger of 
pricing ourselves out of the market.’ 
What he has done certainly makes 
his operation efficient, plus. 

Vogue did retain a measure of ac 
tivation in one of its former piants 
The back end of the building has been 
set up as a custom drapery finishing 
department. 

The bulk of the work here is han 
dled on a delivery basis. To set it 
apart from the regular plant, which 

Continued on page 76 
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CHOICE 


COMPLETE 
KIT 
INSTRUCTOR 
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BOTTLES wid: | 
* 


t 


Expert spotters everywhere select Pyratex for stubborn, 
hard-to-get stains. Unusually effective wet or dry, Pyratex 
quickly and safely removes paint, oil, grease, marking 
ink, lipstick, lacquer and difficult collodion stains. By 
using this one concentrated base for preparing either a 
wet or dry spotter you enjoy the lowest possible cost, 
as well as the security that goes with America’s most 


popular formula. 


561 W. Monroe St., Chicago 6, U.S.A 





From front counter to boiler room 


controls assure the tk that 


|e &i: fag hein’ Bis tas : ane 2 


5pm eS 
7 


A 


New Honeywell conveyor control system pleases them automatically in seconds. Use any storage 
customers with fast counter service! Your counter lentification system you like. The conveyor system 
omert ilways takes the shortest route Ask your conveyor 
ter control panc manufacturer about the new Honeywell MagiCare 

trol System. 





Honeywell MagiCare” 


brings customers back! 


Solvent Temperature Controls 


L6018D Two Stage Thermostat 
For perchlorethylene systems. Con- 
trols a steam valve and a water valve 
where both heating and cooling are 


re 


V4019A Solenoid Water Valve. 


Releases cold water to heat exchanger 


ipon call from temperature controller 


New Honeywell MagiCare Tumblitrol* maintains ideal drying 
conditions at all times! At a central panel, you select the right 
irying time and temperature for avy garment—even hard-to 
handle synthetics he Honeywe imbltrol System reacts 

Stantly to any n ] han nj r laundry tumbler or RA890 Protectorelay®. Electronic 
drycleaning reclaimer t wrevent shrinkage or damage to fabrics B q flame detection for gas burners and 
Other features incl ntinuous indication of existing tumbler 1] 


temperatures and prov n for et yf cle alarm 


R478 Protectorelay. Electronic 


ering either name 


lame detectio 


rectincauon or Flameguard’ 


Q283 Flameguard Photocell 
Mount. Combines with a photocell 
I p a fame detecting t t tor 


> 


the R478B Protectorelay 


VA835 Solenoid Gas Valves. 
Designed for use with gas burners 


ve lrage control 


g 
Available sizes 


New Honeywell MagiCare System prevents shrinkage and 
wrinkling during washing! No matter what the h it- V48, V88 Diaphragm Gas Valves. 
side, the Honeywell MagiCare System always maintains the rela- Relay operated diaphragm valves for 
tive humidity of your washer solvent at a level best for each type ise with gas burners using any type 
of material. Garments come out consistently brighter and softer t gas. Available sizes: 1” to 3”. 
—with no wrinkling or shrinkage. You save time and money on 
spotting and pressing. Works equally well with Stoddard or 


perchlorethylene solvents and with any soap concentration 


Honeywell manufactures the most complete line of dry- Honeywell 


cleaning controls on the market. For complete information, 


call your nearby Honeywell office. Or write Honeywell, ’ C ° Coutol 
Dept. ND-1-28, Minneapolis 8, Minnesota. Sales and service H 6 " 
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A NEW TREND? 


Continued from page 72 


uunders shirts, and to reassure the 
ustomers that their drapes aren't be 
ng laundered, the firm identifies this 
department as Vogue Exclusive Drap 
ery Service 
The route 


ye, takes down the drapes then 


salesman roes to the 


~ 


iter delivers and rehangs them, at 


the customer's request At least half 


the volume is handled in this mannet 


The dr iperies are cleaned at the main 


| can't wait 
‘till | see the 
DETREX Exhibit! 


plant and returned by shuttle to this 


branch where specialized finishing 
equipment is installed 

All draperies are given the drapery 
fold on either a new horizontal drap 
ery fold finisher or a vertical one 
The branch is also equipped with a 
hot-head press and a steam finishing 
table. The drapery fold is identified 
as the “Vogue Pleat” to add to th 
prestige and exclusiveness image 

Presently there are two people han 
dling this comparatively new service 


but the plant expects the staff to ex 


Sorry Sir, 
you'll have to get 
back in line! 





-l)- ShowEntrance 





the highlight of the N.1.D 


yf 


Show. Here you can get a close-up 


about the new advanced Detrex Deluxe cleaning machines—the 
1-0-Perks—the new revolutionary Detrex filtration system. At the 


ets the pace in drycleaning equipment 


Welcome to Booths 561-566 and 611-616 





CHEMICAL INDUSTRIES, INC. 
BOX 501, DETROIT 32, MICHIGAN 


pand to four by spring. It was only be 
gun in late fall but already has had 
great acceptance. 

The main promotion to consumers 
was a special personalized mailing to 
1,000 homes in the most wealthy dis 
trict of the city. Also, all the major 
department stores and interior deco 
rator shops were contacted and ap 
prised of the service 

In mid-November an open hous 
was held for the personnel of the 
stores and shops just mentioned. A 
demonstrator from the drapery finish- 
er manufacturer was flown in to ex 
plain just why the new equipment 
did such a good job 

While the plant turns out excellent 
work, the prices are moderate. It 
charges $1.75 per panel regardless of 
type of drapery or the material from 
which it is made. That goes for lined 
and unlined drapes. In the case of pic 
ture-window draperies, each seamed 
a panel. This 
charge includes the hanging of the fin 
ished draperies in the 
home 


section is considered 


customer's 


Varied promotion 


Vogue is highly 
merchandising-conscious. The promo 
tion of the special drapery service is 
a case in point. It’s this attitude that 
has helped the plant grow so in 14 
years 

Incidentally, the grand opening of 
the “mother plant” was August | 
1960, exactly 14 years to the day 
when the firm began business 

This fall, after the plant had had 
its shakedown of equipment and per- 
sonnel, the owners launched a series 
of plant tours. Various women’s groups 
from churches and civic organizations 
are invited to bring members and 
friends to see this model plant. Each 
person who comes represents a con- 
tribution of 25 cents a head by Vogue 
to the club’s treasury. Tours are held 


Management of 


once a week. 

A radio spot advertising campaign 
was begun in early November, as a 
forerunner to a continuing newspape 
campaign. The firm is at present budg- 
eting 5 percent of its gross to adver- 
tising. It has always promoted well 
so that isn’t a new point to raise. We 
only mention it to reemphasize the 
importance of advertising 

The real story is how management 
of this plant appraised its situation 
and the future, and the unusual steps 
it took to prepare itself for today’s 
challenges and those that lie ahead 
We would say Vogue is ready for 
whatever tomorrow brings. 7 # 
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RAY VERMEERS STEVE CARROLL FREDERICK E. BOWERS 


PROGRAM 


1961 Annual Convention 
National Institute 


of Drycleaning 


WILLIAM WEBB ROGER FOUSSARD 


Philadel phia, Pen nsyl vania EXHIBIT HOURS 


1 IK Wednesday, February 1 
® r 
k ebruary as™ ) 9:00 a.m. to 12:00 noon (distributors 
manufacturers only) 


: . 0 noon to 6:00 p.m paid NID and AIL registrants 
All business s ions and entertainment will take place 


in the Grand Ballroom of the Sheraton Hotel 
Exhibit at Convention Ha 


Thursday, February 2 


12:00 noon to 6:00 p.m paid NID and AIL registrants 


Friday, February 3 

REGISTRATION SCHEDULE Saturday, Februory 4 

Wednesday, February | 12:00 noon to 6:00 p.m. (open to all at no 

Sheraton Hotel registration fee. Registration 

10:30 a.m. to 7:00 p.m at Convention Hall 
Convention Hall 

9:00 a.m. to 12:00 noon (manufacturers and Sentey, Februnsy © 
distributors only) 10:30 a.m. to 6:00 p.m. (open to all 

12:00 noon to 6:00 p.m. (NID and All paid Buses will run back and forth from the Sheraton and other hotels 
registrants only) to Convention Hall during exhibit hours 


Thursday, February 2 ‘‘HEADLINERS OF ’61”’ 


Sheraton Hotel 
9:00 a.m. to 9:00 p.m 


Convention Hall 


Thursday, February 2 


9:00 a.m Convention session. Presiding—Ray Ll. Vermeers, presi 
dent, NID 
12:00 noon to 6:00 p.m. (NID and AIL paid Film, ‘‘Where Were You? Ford Motor Company 
registrants only) Looking for Shadows on Ground Hog Day 1961''—Pres 
ident Vermeers 

Friday, February 3 Sunday February 5 The Consumer looks at Coin-Op Drycleaning''—Dr. 

Dorothy Siegert Lyle, director of consumer relations 

NID. Report of consumer survey 

Sheraton Hotel 9:00 a.m. to 12:00 noon The Four Marching Columns''—Cartha D. Deloach, assis 
9:00 a.m. to 12:00 noon Convention Hall tant director, Federal Bureau of Investigation 

Prestige Builders'’ Awards presentation—President Ver 

meers, assisted by William L. Browne, director of pub 

lic relations, NID 


Saturday, February 4 Sheraton Hotel 


Convention Hall 10:30 a.m. to 6:00 p.m 
12:00 noon to 6:00 p.m 


ANUARY 
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Cc. M. WHITE ALVIN A. SCHMIDT 


awing for door prize Polaroid Land camera 
*) pin Mardi Gras party. New Orleans atmosphere, floor shows 


Friday, February 3 


Convention § session Presiding Steve D Carroll vice 
president, NID 

Film To Enrich Mankind American Society of Mechan 
al Engineers 

Panel Coin-Op Drycleaning 1961's Headline 
Story 


William Webb, Webb's Cleaning and Laundry Service 
Wilmington, Delaware Norge drycleaning installa 
tion 

Roger Foussard, Model Cleaners and lLaunderers, St 
Pau Minnesota RCA-Whirlpool installation 

Lawrence E. Nelson, Nelson's Drive-in Cleaners, Cham 
paign, Iilinois—Whirlpool installations in college 
dorms 

The Impact of Coin-Ops on Our Drycleaning Market 
Ronald Williams, management staff, NID. Report on 

NID study 

ean and Steam Instead Lino J. Battiston, Battiston 

Drycleaning Service, West Hartford, Connecticut 


45 yf Juestion-and-answer period 
m Drawing for door prize 
9 p.m Fashion Show presented by Celanese Corporation 


Saturday, February 4 


™m onvention session. Presiding Frederick E. Bowers, past 
president, NID 
Film The American Makers Chevrolet Motor Company 
Panel it's Time for Real Professionalism 
De Luxe Quality That Flatters Customers''—John Mor 


rison, Morrison's Exclusive Cleaners, New Orleans 
Louisiona 


Sell Convenience and Personal Service''"—Dwight A 
quist, Guild Cleaners, Lodi, California 

Leave No Selling Stone Unturned ~~. M. White 
Deluxe Cleaners, West Columbia, South Carolina 

You Have To Sell Through Employees Alvin A 


Schmidt, Varsity Cleaners, Waterloo. lowa 








JOHN MORRISON DWIGHT ALQUIST 


I 


EARL NIGHTINGALE 


CARTHA D. DELOACH 


2m Your Sales Can Have a Bright Future Tom Donohoe 
supervisor of sales training, NID, introduces new sound 

ide film series 
11:55 a.m Drawing for door prize 


p.m Banquet, floor show and dance 


Sunday, February 5 


9:00 a.m onvention session. Presiding Hugh W Smith 
Film, ‘A Matter of Choice’’—U. S. Chamber of Commerce 
9:30 a.m Headlines from NID''—short talks by Institute staff 
Here Are Your Troubles for ‘61''—W. Clay Hardin 


chief analyst 

Research in Silk Finishing’ —Roland Phillips, manage 
ment engineering department, and Robert T 
Groham, supervisor of textile and product testing 
NID To Evaluate Drycleaning Detergents’ —Dr. Joseph 
R. Wiebush, director of research 

NID Engineering Service Goes to Grassroots 
Charles R. Riggott, industrial engineer 

Quality Through Education’ —A, “Dutch” Rothe, NID 
School registrar 

puide for Settling Claims Albert E. Johnson, di 
rector of trade relations 


¢ 


1:15 a.m Juestions from the floor 
45 a.m A Plan for 1961 Headlines William L. Browne 
Drawing for grand prize—1961 Ford Falcon Fordor Sedan 
Annual business meeting. Installation of new officers and 
directors 


Adiournment 


FOR THE LADIES 


Thursday, February 2—Tour of historic Philadelphia 


Friday, February 3 Ladies’ luncheon. Speaker—ilka Chase 


PULL OUT 





EXHI 


EXHIBITORS 


EXHIBITOR 

AA Laundry Machinery Co., 110 S. Kedzie Ave., Chicago 
12, il 

ABT Mfg. Corp., 2500 N. Main, Rockford, Ill 

Abso-Clean Chemical Co., 17325 lamont Ave., Detroit 


12, Mich 


Ace Cabinet Corp., P. O. Box 747, New Bedford, Mass 


Adco, inc., 900 W. Main St., Sedalia, Mo 

Air Cooling Engineering Co 3812 N. lawrence St., 
Philadelphia 40, Pa 

Ajax Pressing Machine Co., Div. American Laundry Ma 
chinery Co., 619 S. Fifth West St., Salt Lake City, Utah 

Alton Mfg. Co., 1112 Ross Ave., Dallas 2, Tex 

Amber Mfg. Co., 16220 S. Fiqueroa St., P. O. Box 366 
Gardena, Calif 

American Cleaners Equipment Co., Ross & Section Aves 
Cincinnati 12. Ohio 


W. Huron St., Chicago 10, Ii! 
American Institute of Laundering, Joliet, Ili 


American Drycleaner, 21 


American laundry Machinery Co., Ross & Section Aves 
Cincinnati 12, Ohio 

American Mothproofing Co 2510 Hampton Ave St 
Lovis 10, Mo 

American Permac, Inc 1569 Merrick Rd., Merrick, N. Y 


Anscott Dry Cleaning Products, Industrial West, P. O. Box 
566, Clifton, N. J 

Armour & Co., 1355 W. 31st St., Chicago 9, III 

Arrow Mfg. Co., 2924 Terrace St., Kansas City 41, Mo 

Arvan Products, Inc., Box 211, West Middlesex, Pa 

Association Underwriters of America, Inc 1413 Walnut 


St., Philadeiphia 2, Pa 
Atlas Powder Co., Wilmington 99, Del 
Automatic lLaunderer & Cleaner, 75 
Atlanta 8 


Third St N. W 


Ga 


M. M. Baddeley 

Beacon Washing Products, Inc 
: 

Benda Products 


Inc 


6340 Penn Ave., Pittsburgh, Pa 
4340 Park Ave Bronx 
120 Potter St 


Inc 


Combridge 42, Mass 


Bermil Sales & Service, 152 S. 118th St., New York, N. Y 

Bishop Freeman Co., 1600 Foster St., Evanston, III 

Bock Laundry Machine Co., 3600 Summit St., Toledo |! 
Ohio 


F. H. Bonn Co., 111 N. Hickory 
Boyertown Auto Body Works, Boyertown, Pa 
G. A. Braun, Inc., 461 E Syracuse 5, N. Y 


Arlington Heights, I! 


Brighton Ave 


Caled Products Co., Inc., Brentwood, Md 


anam, Inc., P. O. Box 755, King George Rd., Brantford 
' Ont., Can 
ypital Poster Services, Inc 449 Broadway, New York 


' #I3,N.Y 


arry-Pack Co., 9525 Irving Park Rd., Schiller Park, II! 


Carson Textile Co 2401 S. Swanson St., Philadelphia 

» 48, Po 

Cerf Bros. Bag Co., 2827 S. Brentwood Bivd., St. Lowis 17 
Mo 

Chandler Machine Co., West St., Ayer, Mass 

Chevrolet Motor Div General Motors Corp Detroit 2 
Mich 

Chicago Dryer Co., 2210 N. Pulaski Rd., Chicago 39, Ill 

Chicago Lock Co., 2024 N, Racine Ave., Chicago, Ill 


Chic Cosmetic Co., Inc., 41 Sussex St., Port Jervis, N. Y 
Cidex Corp., 263 E. First Ave., Roselle, N. J 
Cincinnati Marking Tag & Supply Mfg. Co., 
+ Cincinnati 2, Ohio 


13 Pryor St 


W. M. Cissell Mfg. Co., Inc., P. O. Box 1143, Louisville 1 
Ky 

“leaners Hanger Co 18140 James Couzens Highway 
Detroit 35, Mich 

Cleaning and laundry Age, 370 Lexington Ave., New 
York 17, N.Y 

Cleaning Laundry World, 10 E. 40th St New York 16 
N. Y 

Clesco National Products, Inc 249 W. Mitchell Ave 
Cincinnati, Ohio 

; 
AN AR Y 





926,927 
176 

381, 382 
1058, 1059 
401-406 
356, 357 


104 
18-20 
1081-1083 


375, 376 
1011 


830-832 


877 


777 
951-956 
1001-1006 
169-171 
219-221 
16 

87 

1008 

981 


869-872 
919-922 
711,712 
128 


A-2 


278-282 


EXHIBITOR 

Coinwash (Eastern) Ltd 125 The Queensway, Toronto 
18. Ont., Can 

Colgate-Palmolive Co., Associated Products Div., 300 Park 
Ave., New York 22, N. Y 

Colmac Industries, Box 167, Coleville, Wash 

Columbia Boiler Co. of Pottstown, Box 230, Pottstown, Pa 

Columbia-Southern Chemical Corp., 632 Fort Duquesne 
Bivd., Pittsburgh 22, Pa 

Commercial Heater Co., 3020 Galvez, Fort Worth 11, Tex 

Concord Chemical Co., Inc., 205 S. Second St., Camden 1, 
N. J 

Cowles Chemical Co 7016 Euclid Ave., Cleveland 3, 
Ohio 

Cravenette Co., U.S.A., 60 Romanelli Ave., South Hack 
ensack, N. J 

Cummings-landay Loundry Machinery Co., Inc., 305 Ten 
Eyck St., Brooklyn 6, N. Y 

Darmo Equipment Co., Ir 12 Elmwood Ave., Sharon 
Hill, Pa 

Davies-Young Soap Co., 705 Albany St., Dayton 1, Ohio 

Detrex Chemical Industries, Inc., P. O. Box 501, Detroit 
32, Mich 

Diamond Alkali Co 300 Union Commerce Bidg., Cleve 
land 14, Ohio 

Diamond Chemical Co., Old Hook Rd., Bayonne, N. J 

Dixo Co., Inc., 158 Central Ave., Rochelle Park, N. J 

Dodge Div., Chrysler Corp., Detroit, Mich 

Do-16 Corp., 62-11 35th Ave., Woodside 77, N. Y 


Midland, Mich 
Union Sq. W 


Dow Chemical Co., 


Drycleaners News, 41 New York 3, N. Y 


Arthur H. DuGrenier, Inc 15 Hale St., Haverhill, Mass 

E. |. du Pont de Nemours & Co., Inc., Advertising Dept 
Wilmington 98, De 

Eagle Picher Co., American Bldg., Cincinnati 1, Ohio 

Eaton Chemical & Dyestuff Co 1490 Franklin St., Detroit 
7, Mich 

Edmar Chemical Co., 3939 Valley Rd., Cleveland 9, Ohio 

Emery Industries, Inc., Sanitone Div., 4200 Carew Tower 
Cincinnati, Ohio 

Empire Cardboard Corp., P. O. Box 386, Warehouse 
Point, Conn 

Essick Mfg. Co 195 Santa Fe Ave., los Angeles 21 
Calif 

Ewing Mfg. Co., 2545 N. W Oth, P. O. Box 875, Okla 
homa City, Okla 

Excelsior Machinery Co 61 Vermont St., Detroit 8 
Mich 

Fablok Mills, Inc., 46 Cordier St., Irvington, N. J 

Fluff 'N Puff, 1645 Hennepin Ave., Minneapolis 3, Minn 

Ford Div., Ford Motor Co., P. O. Box 658, Dearborn 
Mich 

Forse Corp., 1500 W. Second St., Anderson, Ind 

Foster-Stephens, Inc., 310 S. Christiana Ave., Chicago 24 
Ht 

Frontier Chemical Co., Div. Vulcan Materials Co., P. O 
Box 545, Wichito 1, Kans 


Fulton Boiler Works, Inc., P. O. Box 122, Pulaski, N. Y 


G & F Mills Corp., 2859 Atlantic Ave., Brooklyn 7, N. Y 


Garlington-Hardwick Co 200 Peachtree Arcade, Atlanta 
3, Ga 
Gasway Corp., 6463 N. Ravenswood Ave., Chicago 26, III 


Gibraltar Fabrics, Inc., 254 36th St., Brooklyn 32, N. Y 


Bill Glover, Inc., 5204 Truman Rd., Kansas City 27, Mo 

Goldman Pressing Machine Corp., 400 W. Broadway 
New York, N. Y 

Gold Medal Products Co., 322 E. Third St., Cincinnati 2, 
Ohio 


Great Lakes Carbon Corp., 
St., Los Angeles 17, Calif 
H. Greenwald Co., 1340 Metropolitan Ave., Brooklyn 47, 


Dicalite Dept., 612 S. Flower 


a. vs 
Guardian Beter-Pak Corp., 84 Junius St., Brooklyn 12 
N. Y 
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980 
21,22 
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807, 808 
111 
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Visit us in Booths 
354 and 355 
THE NATIONAL 
CLEANER 
THE LAUNDRY 
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EXHIBITOR 


The Guide, 316 Peachtree St., N. E., Atlanta 8, Ga 
Joseph Guss & Sons, Inc., 2046 W. Virginia Ave., 
Washington, D. C 


.. €., 


Walter Hoertel Co., 2840 Fourth Ave., Minneapolis 8, 
Minn 

Hall Mfg. Co., Inc., Brookline, N. H 

Hammond lLaundry-Cleaning Machinery Co., P. O. Box 


1160, Waco, Tex 
Handy Hanky, Inc., 119 24th St., Niagara Falls, N. Y 
Hartford Co., 1407 Park St., Hartford 6, Conn. 
Heath Sales Co., Inc., 570 Poplar St., Macon, Ga. 
Henrici Laundry Machinery Co., Henrici St., Mattapan, 
Boston 26, Mass. 


Hercules Powder Co., 910 Market St., Wilmington 99, 
Del 

Hild Floor Machine Co., Inc., 1217 W. Washington, Chi 
cago 7, Ill 

Hoffman International Corp., 107 Fourth Ave., New York 
3, N.Y 

Hope Chemical Corp., 595 Mineral Spring Ave., Pawtucket, 
R. | 


Hoyt Mfg. Corp., Forge Rd., Westport, Mass 
Huebsch Mfg. Co., 3775 N. Holton St., Milwaukee 1, Wis. 
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EXHIBITOR BOOTH NO 
faTaamt 
Kisco Boiler & Engineering Co., 2414 DeKalb St., St. Lovis 351-353 
.. ° 4, Mo 
— Kliegman Bros., Inc., 76-01 77th Ave., Glendale 27,N. Y. 428, 429 
H. Kohnstamm & Co., Inc 161 Avenue of the Americas, 426 
- J ° New York 13, N. Y 
OF Kordite Co., Macedon, N. Y A-1¢ 
2 . Kwik Kover Sales Co., 410 N. Kedzie Ave., Chicago 12, 458 
T r , act $3/0u LL 
5#| /539) /$2\ /g- AEB/STRATION 
+ +> + 
1o4| 27 | 202.| 20/ teemsoned W. A. Laidlaw Wire Co., Peoria, II! 578 
—_+—_+_1__ { [ ad | be | R. Lally Co., 1729 Greenleaf Ave., Chicago 26, III 1077 
4 s } Lamson Corp., Syracuse 1, N. Y A-9 
" i , ‘ r W. T. Lane & Bros., Prospect St., Poughkeepsie, N. Y 1065 
| - ’ al « 2 Larton Products Co., Inc., 4234-68 Third Ave., New York 1028 
os | ee hel 57, N. Y. 
A | . | . P. M, Lattner Mfg. Co., 1411 Ninth St., S. W., Cedar 310, 311 
oo Tose ss) | . »— a | | Rapids, lowa 
| | ei? Launder-Matic Age, 60 E. 42nd St., New York 17, N. Y 56 
at az | . . + | Laundry Journal, 466 Lexington Ave., New York 17,N. Y. 354,355 
“OS | . -_ Lehigh, Inc., 1500 Lehigh Dr., Easton, Pa 103 
4 |“ Lestoil Products, Inc., 51 Garfield St., Holyoke, Mass 327 
+s N ‘ Lever Bros. Co., 390 Park Ave., New York 22, N. Y 976 
| . Liberty Marking Tag Co., Inc., Terminal Dr Plainview, 958, 959 
, - . N. Y 
z D Lincoln Bag Co., Inc., 4200 W. Schubert Ave., Chicago 39, 607-609 
° 4 } a in P| | TL . 
Little Scot, Inc., Watson Industrial Park, St. Lovis 19, Mo 
@ 6NTRANCE APE R/S 
at } | M & B Metal Products Co., P. O. Box 3176, Birmingham 274 
cour \4t 12, Ale 
soe ‘ oe ; Mafs Corp., 53-07 Van Dam St., Long Island City, N. Y 809, 81 
maane Magic-Seal Packaging Products, 883 E. Hudson St., Co. 709,71 
? a Pr os lumbus 11, Ohio 
= erase Malsbary Mfg. Co., 845 92nd Ave., Oakland 3, Calif 12,13 
‘ ’ 6 ‘ Manitowoc Engineering Corp., S. 16th St., Manitowoc, 964-966 
» « J Wis 1014-1014 
as ae 72 62 Se 
| Marclene Chemical Corp., 225 Warwick Ave., Buffalo 15, 1075 
a a3 73 63 sad N. Y 
ss . « MaRic Design & Mig. Corp., 610 W. 18th St., Hialeah 064 
a9 oe 14 ‘4 54 
ssala 2 2 } l Fla 
—.—. 1 - | 6s 5s Marlow Pumps, Div. of Bell & Gossett, P. O. Box 200, 224 
° es r Midland Park, N. J 
— ‘ | 26 wie 2 Marlyn Chemical Co., Inc., P. O. Box 166, Lakeview, Ohio 430 
: - = oe ‘ Martin Equipment Co., Div. American Laundry Machinery 769-77 
od ieee , 7 . a Co., Ross and Section Aves., Cincinnati, Ohio 819-82? 
a . se ” | 68 58 Maytag Co., Newton, lowa 
oo poe | / t McDonnell & Miller, Inc 3500 N. Spaulding Ave., Ch 103 
ws Re e | s9 cago 18, Ill 
0$4 | /OS3\ 1082 | 105 Meese, Inc., Madison, Ind 629 
—— a Mehl Mfg. Co., 2057 Reading Rd., Cincinnati 2, Ohio 
Mercury Cleaning Systems, Inc., 1817 Benson Ave., Evans é 
ton, ! 
oo | 9/ | 92 $3 | 96 || 95 | 38 | 97 Mil National Corp., 1101 E. Tremont Ave., New York 6C 1056 
Se N. Y 
Minneapolis-Honeywell Regulator Co., 2747 Fourth Ave ? 4 
CRATE STORAGE S., Minneapolis 8, Minn 
Morris & Eckels, In 238 N. Franklintown Rd., Baltimore 925 
* 23, Md 
Motorola Communications & Electronics, In 4501 W 
Augusta Bivd., Chicago 51, Ii! 
EXHIBITOR BOOTH NO 
National Cleaner, 466 Lexington Ave New York 17, 354,355 
jJentification, Inc., 512 S. Peoria St., Chicago 7 22-323 N. Y 
ternational Dryer Corp 360 Ashburton Ave., Yonker 23,1024 National Cleaners Chemical Corp 2807 W. Lake St 1078 
N. Y Chicago, III 
iternational Metal Products Div 500 S. 15th St 162, 16 National Cleaning Equipment Corp., 2940 N. Seventh St 
nix, Ariz Harrisburg, Pa 
onrite, In 332 Cass Ave., Mt. Clemens, Mict 580-582 National Combustion Co., 101-06 43rd Ave., Corona 68, 377, 378 
630-632 N. Y 
National Indemnity Exchange, 3820 Washington Bivd., 977 
nurence Jacobson Dye Works, Summerdale & Comly, Ph ] 73 St. Lovis 8, Mo 
adelphia 49, Pa National Marking Machine Co 4026 Cherry St Cin 358-—36 
ayson's, Div. of Japan Silk Mills, 5428 Wyalusing Ave 96 cinnati 23, Ohio 
Philadelphia 31, Pa National Wire Hanger Mfg. Co., Inc., Virginia Beach Blvd. 978 
Jensen-Ryan Co., Broad St. & Hilton Rd., Palmyra, N. J 324 & Cooke Ave., Norfolk, Va 
Johns-Manville, 22 E. 40th St., New York 16, N, Y 409, 41 Newhouse Specialty Co., Inc., 3827 San Fernando Rd 373 74 
Johnson Chemical Industries, Inc., 99 Mellor Ave., Balt 873 Glendale 4, Calif 
more 29. Md New York Pressing Machinery Corp., 880-888 Broadway, 469-471 
New York 3, N. Y 519~521 
Kaleen Chemical Corp., 241 Church St., New York 13 7 Norge Div., Borg Warner Corp., Merchandise Mart Plaza, 264—26é 
N. Y Chicago, III 314-316 
Arthur Kaufmann, 2979 Marion Ave., New York 58, N. Y. 173 North American Maestrelli, Inc., 14 Hamilton St., Saugus, 120-123 
Keever Beach Div Keever Starch Co 538 E. Town St 325, 326 Mass 
Columbus, Ohio Norton & Williams, Inc., 608 North Ave., Westfield, N 923,924 
Keyes-Davis Co., 74 14th St., Battle Creek, Mich 272, 273 
Key-Tag Checking System Co., 6509 Hough Ave Cleve 55 P and H Industries, Inc 2746 Seelcco, Dallas 35. Texa 574-575 
land 3, Ohio 624-625 





Wabash Ave., Chicago 16 
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EXHIBITOR 


Spix Products Co., Inc., 119 Dahlem St., Pittsburgh 6, Pa 

Stadham Co., Inc 
Pa 

Stamford Chemical Co 
ford, Conn 

Standard Change-Makers, Inc 
Indianapolis 2, Ind 

Standard Financial Corp 
N. Y 

Standard, Inc., P. O. Box 3272, Little Rock, Ark 

Sta-Nu Corp., 5111 N. Sheridan Rd., Chicago 40, III 

Stauffer Chemical Co., 380 Madison Ave., New York, 
N, Y 

Steamaster Automatic Boiler Co., 
Los Angeles 11, Calif 

Steele Canvas Basket Co., Inc 
Cambridge 40, Mass 

Sterling Supply Corp 
20, Pa 

R. R. Street & Co. Inc., 561 


1825-31 N. 20th St., Philadelphia 21, 


Jefferson & Meadow Sts., Stam 


422 E. New York St., 


530 Fifth Ave., New York 36, 


5819 Compton Ave., 


199 Concord Turnpike, 
5699 Rising Sun Ave., Philadelphia 
W. Monroe St., Chicago 6, III 
Stry-Lenkoff Co., 815 E. Market St., 


Super Laundry Machinery Co., Inc 
Ave., Chicago 13, Il! 


Lovisville, Ky 
1113 W. Cornelia 


Temco Industrial, Div. Temco Electronics & Missiles Co 
P.O. Box 6191 
Textile Marking Machine Co., Inc 
Syracuse 1, N. Y 
Thompson & Sons, Inc 
Container 
23, Mo 
Time Savers, Inc 
Tingue 
N. Y 


riple M, Inc 


Dallas, Tex 


2204 Erie Bivd., E 


8130 W. 47th St., Lyons, ill 


Tillery Corp., 6000 Wilson Ave., Kansas City 
83-99 Walnut St 


& Co., 1765 Carter 


Montclair, N. J 


Brown Ave New York 57, 


T Converse Pl., Winchester, Mass 
Troy Laundry Machinery Div., American Machine & Metals 


East Moline, Ill 


802 Miami Circle, N. E 
2800 


Atlanta 5, Ga 
Lyndale Ave., S., Minneapolis 8 


Jnimac Co 

Jnipress Co., Inc 
Minn 

Jnited Brass Works, Inc 


Randleman, N. C 


Vanbor Co., 519 N 
Vend-Rite Mfa. Co 
Vic Mfg. Co 


Monroe St., Decatur, Ill 
1536 N. Halsted, Chicago 22, Ill 
1313 Hawthorne Ave., Minneapolis 3, Minn 


Visking Co., Div. Union Carbide Corp., 6733 W. 65th St 


Chicago 38. Ill 


Wa Co., Wallerstein Sa., Mariners Harbor, Staten 
Island 3, N. Y 
Warco Laboratories 
Calif 
Woashex 
N. Y 
Water Refinina Co 

Ohio 
Weave Masters 


Fifth St 


erstein 


13609 S. Normandie Ave., Gardena 


Machinery Corp., 192 Banker St., Brooklyn 22 


104 Manhattan St.. Middletown 


Banasch Button 125 W 
2, Ohio 
Weben 1616 Anson Rd., Dallas 35, Tex 
Webster Industries, Inc., 45 Congress St., Salem, Mass 
Laundry Machinery Co 10th & Fayette Sts., 
North Kansas City 16, Mo 
West Side Corp., 177 E. 123rd St 
Whirlpool Corp., St. Joseph, Mich 
Whitehouse Nylon Products, 360 Furman St 
N. Y 
White 
N. J 
White 


& Supply Co 
Cincinnat 


Industries, In 
Western 


New York 35, N. Y 


Brooklyn 1 


Machine Co n 50 Boright Ave Kenilworth 


Allen Paper Corp., 412-24 W. 33rd St., Norfolk 
Vo 

Wichita Precision Tool Co., Inc., 450 N. Seneca, Wichita 
Kans 

Willco Sales Co., 6944 Prospect Ave., Kansas City, Mo 

A. L. Wilson Chemical Co., 1050 Harrison Ave., 
N. J 


Wyandotte Chemicals Corp 


Kearny 


Wyandotte, Mich 


261 16, N. ¥ 
19, Ohio 
13, MY 


Zeolux Corp Madison Ave., New York 
Products, 2519 Burnet, Cincinnati 


Zuckerberg Co., 87 Franklin St., New York 


Zimmerman 
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275 


59 
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528 


1009, 1010 
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54 
328 


774-776 
100, 101 


1029 
851-853 
901-903 


329-332 
651-654 
701~—704 
529-532 


106 

3 
762-766 
811 
812-816 
179 


858, 859 
74,75 
756-761 
1076 

14 


230-—232 
929 
464-466 
514-516 
828,829 
C-4—C-9 
93,94 


969-971 
1019-1021 
972,973 


164-166 
214-216 
172 
427 


524,525 





A Clean Filter Every Morning / 


it takes you just 60 seconds 
with the NEW ARVAN STROF-O-MATIC 


and You Reclaim 35% More Solvent Without Cooking 





a 


TURN A WHEEL FLICK A SWITCH OPEN A DOOR 


Turbulence strips filter tubes. Hydraulic pressure compresses Dried muck is ejected from cyl- 
Muck settles into solvent reclaim muck, squeezes out solvent and inder for disposal. 
cylinder. detergent. 


This Revolutionary New ARVAN 
STROF-O-MATIC Filter and Reclaimer 
Will Pay For Itself... 


You save on... time, labor, solvent, detergent, operat- 


ing costs, installation costs, maintenance. 


This is a guaranteed non-bridging filter requiring no 


backwashing and no muck cooking. 


See us at the Convention. Let us show you why we say all 
other filters are now out of date. You'll have shiny clean 
tubes every day with trouble free performance and lowest 
installation and operating costs. 


SEE US AT THE NID CONVENTION 
in Philadelphia, BOOTH NO. 1074 


FOR COMPLETE DETAILS WRITE TO 
U. S$. PAT. PENDING PRODUCTS, INC. 


® Filtration Specialists 
Box 826, 


WARREN, OHIO 








IDEAL CALL OFFICE they refuse to let me be a membe: 


Continued from page 50 because I “don't own a drycleaning 
plant.” Some day I'm going to ask 
ire installing U. S. mail letter drops George Fulton just what kind of an 
m the front of the counter. Of course argument that is. I belong to the Elks’ 
it means a special trip to the post Club and I don't own a single 
office every two or three weeks to get elk! 
rid of the accumulation, but it’s an Well, this particular operator had a 
extra service that really impresses the real display on the front of his counter 
customers featuring his NID membership. How- 
Something else to remember is to ever, I noticed he had been paid up 
prominently display your NID mem for only 1931, 1933 and 1938, so I 
bership certificates . . . even if you for- asked about this. It’s a very interesting 
got to pay your dues. Which brings up story and I wonder how many other 
1 rather sore subject as far as I'm drycleaners have gone through the 
concerned. Wouldn't you just know it same thing 


Sorry sir, you'll 
How about ( have to wait ‘till 
sneaking me the show opens 
into the 


DETREX 
booth?/ 


EXHIBITORS 
ENTRANCE 












































ere yOu can get a close-up 
Deluxe cleaning machines—the 


trex filtration systen 


Weicome to Booths 561-566 and 611-616 


CHEMICAL INDUSTRIES, INC. 





BOX 501, DETROIT 32, MICHIGAN 


In this case the owner joined NID 
in 1931, but he dropped out in 1932 
for a very good reason. Because in 
1932 a fellow came in and tried to 
collect money for 1932 . . . said he 
was a “fieldman” for the Institute 
Through an uncle who was constable, 
the owner got this “fieldman” sen- 
tenced to three months in jail for at- 
tempted extortion . . . because anyone 
knows the NID isn’t a bit interested 
in farming. However, being a fair man 
the drycleaner got the culprit 10 days 
off for good behavior with the under- 
standing he pay the cleaner’s member- 
ship dues for 1933. 

In 1938 he joined again, but this 
was the year they came out with the 
bulletin about better employee rela- 
tions, and that was the last straw. 
Well, sir, any organization with morals 
like that is to be condemned. Such 
goings on might be all right for single 
men in this industry, he said, but not 
for a churchgoing man in a small com- 
munity . . . especially where he has a 
jealous wife who watches him like a 
hawk. 

Lots of plantowners have dogs that 
they keep in the office to discourage 
little kids from running in and out. In 
one instance an old spaniel lived un- 
der the counter and the kids drove 
him crazy pounding on the front. No- 
body wants a frustrated dog in a call 
office, so the sensible solution was a 
trapdoor on the front side of the coun- 
ter. This lets him get at em. Actually, 
old Oscar is shy most of his teeth so 
he can’t bite, but he delighted in pull- 
ing off the kids’ shirts. Out of fairness 
the owner gave the kids a break by 
installing a ladder at one end of the 
counter so they can get out of Oscar’s 
reach . if they're quick. This idea 
has a lot of value because it gets your 
name mentioned a lot 

You will notice how the top of this 
counter is completely free of cigar and 
cigarette butts. (He used to have a 
big sign “Keep vour butts off the coun- 
ter” but his wife’s chowder club 
made him take it down.) After this 
big fuss he decided to accomplish the 
cleanliness program in another way. 
The big ashtray shown (page 50) has 
no bottom . . . if you'll pardon the ex- 
pression. The ashtray is soldered to a 
section of stovepipe that extends down 
to the crawl space under the office 
floor. Each spring the wife's club 
members salvage the tobacco and sell 
it door-to-door to raise funds for their 
organization. It’s great stuff for around 
tomato plants because it eliminates 
cutworms in the gardens 

Notice the “Home Sweet Home” 


Continued on page 97 
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keep 
solvent 
sparkling 
clean... 
get fresh 
odor-free 
garments 


with EAGLE 


_— | 





| tel & 
PICHER 
CELATOM 


EAGLE-PICHER 


FILTER POWDER 


Whether you use petroleum or synthetic dry cleaning solvent, you'll 
find that Eagle-Picher Filter Powder helps you do the best job. It will 
remove all insoluble soil and give you greater flow rates at lower 
operating pressures. 


Eagle-Picher Filter Powder works well with activated carbon and 
is compatible with all standard type “sweeteners.” It is supplied to you 
at maximum diatomite purity and efficiency. More and more operators 
find that its high clarity enables them to lower solvent inventory. Call 
your Eagle-Picher Filter Powder distributor today. 


See our exhibit NID Convention Booth No.’s 52—53 


Since 1843 2 


EAGLE-PICHER 


Celatom Products Department NC-161 
- The Eagle-Picher Company, Cincinnati 1, Ohio 





DO’S AND DON’TS 


Continued from page 55 


quire more work before she can finish 
them. This might be a respot line for 
garments on which spots showed up 
after the steam hit them, or that the 
spotter missed in checking the gar- 
ment on the spotting board. Or, it 
might be ne cessary for the garment to 
go to the repair department before the 
finisher works on it, because the repair 
lady would wrinkle the garment all 


SAVE TIME - 
INCREASE SPACE-& 


SPEED SERVICE - 


with the 


over again while doing the necessary 
repairs. 

DO check the lighting over your 
equipment any time you place a new 
unit in the finishing line. If the light 
does not strike the garment correctly 
while it is on the buck of the machine, 
wrinkles that cannot be seen will often 
be left. The required doing over will 
greatly cut down on your production 
in the finishing room 

DON’T wait to change something 
that will improve the production in 
your finishing room. So often we go 


into plants where the machine was 


=_ 


(al Ete 


the GARMENT CONVEYOR 
that pays for itself / 


Here is a conve 
features 


survey 


TROUBLE-FREE ENCLOSED ROLLERS are easy to clean, ensure 


reduce maintenance requirements 


quiet operat 
Durable 4 t 
guaranteed 


Heavy duty G.E 


of top quality and low cost 


yor system that has been built to combine all the wanted 
as determined by a recent market 


r *” 


under the heaviest loads 


day 


DIAL-ETTE SELECTOR PANEL provides automatic service by 


dialing job number for garment pick up 


manual or foot operated switches as 


No installation exper 
f use 


s garme space t 4 Nx 
or “lt shapes availa 
ir requirergents 


Just plug the 


ble in single r 


» 
rable aluminum alloy tubing with bronze conveyor band is ww, 
lut ; motor speeds garment to counter at 85 feet Nl j 
per minute, operating for only pennies a F | 
v 


Also available with 


preferred 


ill-Ette in and it is 


space needed L 
iltiple units to fit 


Get all the facts about New Profits with Call-Ette TODAY 
SEND COUPON FOR FREE DESCRIPTIVE BROCHURE 


iN 


y 


Inquiries from representatives invited 
= = ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee oe 


Visit our Booth No. D-3 at the N.1.D. Convention 


just put in until a convenient time 
to change the unit. This easily runs 
into months before you know it. 

DON’T allow leaks in the steam 
valves to go on. It not only hurts mo- 
rale in the department, but it does not 
look good to anyone coming into the 
plant. If you have a small plant where 
the equipment is visible to the cus- 
tomer this can make a lasting bad im- 
pression. 

DO read all you can on finishing 
as well as the other departments. 
When there is something of interest 
that might help your employees, allow 
them to read this, also. This is also 
true of any meetings held by the 
associations in your city or state. If 
there is going to be a demonstration 
of something that might help your fin- 
isher, be sure to make it possible for 
her to attend. 

A great deal of time is spent in pre- 
paring these meetings and they should 
be attended by many more people 
than is the average today. Frequently 
those attending the meetings are not 
the ones who need it the most. We 
should in some way get the smaller 
plantowners and their employees to 
those meetings. It is well worth the 
time and effort spent. If each of us 
who has been attending would take 
time to get one of our competitors to 
come to the meetings, we would soon 
raise the standard of our industry 


Inspection and assembly 


DO have an inspection hook in your 
line to turn the garment from front to 
back without need of lifting off the 
hanger. You cannot do as good an in- 
spection job without turning the gar- 
ment. 

DO have your inspectors check a 
garment for repairs and sewing first, 
because this can often save a trip to 
the finishing area for touching up 
afterwards. Spotting returns should 
come first, sewing second, and refin- 
ishing the last step before the gar- 
ment is sent to the assembly depart- 
ment. 

DO have a compact and definite as- 
sembly area. This is one department 
that can easily demand a lot of walk- 
ing by the operator if the area is not 
in a compact unit. Most small plants 
find the split-rail unit, with clips for 
the invoice permanently attached to 
the line, one of the best for assembling 
their orders, with the operator working 
inside the bay and a straight line com- 
ing to her with the finished work on it, 
ready for assembling. 

DO have the bagging rack in such 
a position that the girl need take no 
more than one step to do this and 
send the order to the customer rack 


for delivery. # 3 


THE NATIONAL CLEANER 
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No time to chat! * 
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Must tell | 
America about the “*.” 
NEW *., 
SPENCEK *% @ > seesa 
“wmINOR” : | 679 to 682 


20 |b. synthetic 729 to 732 
dry cleaning machine’ 


N.1.D. EXHIBIT 


SPENCER 


achievement ! 


Needs just 5’ w. x 2’6” d. floor space 
Saves up to 40% in solvent 
Provides fully automatic controls 


w Ld 
Plus these remarkable features: SYNCLAIMER 


Solvent Recovery Economizers 
Single charge tubular filter © Sturdy construction "7 


- 
© Thermostatic dry control © Ideal weight distribution for , ' 

© Electrical or steam heating eal weight distribution fo Virtually doubles solvent savings for 
a 


Efficient, thorough drying & rigid stability islers orefts pearly a ‘the be 
extraction Simple, easy maintenance 


e Much more cleaning mileage , 
per solvent drum than any Custom-built, trouble-free 


other make performance! 
For further details write J. P. Spencer Corp., 173 Summerfield St., Scarsdale, N. Y. 


Or see your authorized dealer 


Metropolitan Dry Cleaning Machinery Co. Frank DiTucci Sterling Machinery Co., Inc. 
127-19 101st Avenue, Richmond Hill, New York 34 Skilton Lane 5699 Rising Sun Avenue, Philadelphia, Pa. 
(In N. Y., N.J., & Conn.) Burlington, Mass. (In Pa., Southern N. J., D.C., Md., Va., Del., W. Va.) 
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Annual Index — 1960 Articles in The National Cleaner 


ADVERTISING 


Issue Page 


(See ‘Sales Promotion"’) 


AIR CONDITIONING (See ‘Ventilation’ ) 


ALTERATIONS 
ASSEMBLY 


(See “Repairs’’) 


(See “Marking and Assembly" ) 


CLEAN-ONLY ‘SERVICE 

One Answer to Coin-Op 
Dryclean ng 

Small Plant Tries Variation of 


Clean-Only 


May 


November 


COIN-OPERATED DRYCLEANING 


The Challenge of Coin 
Operated Drycleaning 

Cleaners Face Up to Coin-Op 
Drycleaning 

Conservatives Win the 
Election 

Adopt 
Attitude on 
Drycleaning 

One Answer to Coin-Op 
Drycleaning 


Wait-and-See 
Coin-Op 


leaders 


COIN-OPERATED LAUNDRIES 

Smal! Cleaner Likes Smal! 
Coin-Op 

CONSTRUCTION 

Concrete and Glass Sell 
Drycleaning 

CONSUMER EDUCATION 

This Plantowner Puts 
Motivation to Work 

CONVEYORS AND RACKS 


Overhead Conveyor 
Problem 


Solves 


Penthouse Answers Storage 
Question 
Space Savers Help This Plant 


costs 

Break-Even Charts 

The Challenge of 
Profits 

Cost Percentages for the Year 
1958 

Effects of Price Changes 


Shrinking 


Mechanization and Systems 
Boos! Profits in the Small 
Plant, Chapter I! 


Report on Price and Wage 

Survey 
Sectional! Analysis of 
Percentage Costs for the 
1958 


Volume-Profit Relationship 


Year 


CUSTOMER CONTROL 


Keeping Customers Interested 
With Promotions 


CUSTOMER RELATIONS 

An Ex-Allied Tradesman 
Practices What He 
Preached 

Are You Creating Your Future 
Market? 

Quality Control Can Be Made 
To Work 


DE LUXE CLEANING 


Here Is a Pattern for Success 


April 
December 


September 


August 


May 


November 


December 
December 
November 
February 
July 
February 
February 
July 
February 


February 
February 


Janvary 
January 


j 


April 


DRIVE-INS 


Attractive Canopy and Paint 
Job Transform Plant 

Main Plant 

Drive-Through 


Branch Becomes 
Conversion to 
Plant Triples Sales 
New Plant Features Drive 


Through Facilities 


DRYCLEANING 


Cleaning Requires Scientific 
Procedures 

Drycleaning Solvents 

Mechanization and Systems 
Boost Profits in the Small 
Plant, Chapter I! 

Minimum Filter Powder Usage 

Perc-Saving Pointers 

Petroleum Solvents 

Physical Properties of 
Perchlorethylene 

Pumps for Filter Circulation 

Solvent Filtration 

Solvent Tests 

Tank Cleaning Method 

Use and Characteristics of 
Sweeteners 

Use of Activated Carbon 


DYEING 
Dye Work Builds Year-Round 
Business 


EMPLOYEE RELATIONS AND 

Here Is a Pattern for Success 

Flexible Call-Office Duties 

Shirt-Unit Swing Shift 

This Swedish Plant Shows 
Phenomena! Growth 


ENGINEERING 


Boiler Safeguards—-Gamble 
or Guorantee? 


Page 


April 
August 


December 


October 


December 
February 


July 

February 
February 
February 


February 
February 
February 
February 
February 


February 
February 


September 66 


PERSONNEL 


June 26 
June 58 
September 18 


March 40 


Compressed Air—A Growth 
Tool for Drycleaners 

The Drycleaner and Shirt 
Laundering, Port IX 

Electric Motors and Their 
Replacement 

Equipment Requirements in 
Boiler Horsepower 

Flexible Ventilation and 
Cooling 

Fundamentals in Boiler 
Selection 

Give Your Steam Trops a 
Breok 

Good Pipe Maintenance Can 
Save You Money 

How To Enjoy the Summer 

If You Plan To Launder Shirts 

Losses From Boiler Scale 

Piping Materials Are 
Changing, Too 

Road Map to the World of 
Pumps 

Sizes for Boiler 
Chambers 

Steam Temperatures at 
Various Pressures 

Treat Electricity Respectfully 

Valves and the Key Part They 
Play in Your Plant 


Combustion 


FABRICS 

Burning Tests for Naturol 
Fibers 

The Challenge of Textile 
Technology 

Cleaners Offer Tips on Fabric 
Care 

Damaged Man-Made Furs 
Can Be Restored to Usable 
Condition 


Continue 
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May 70 
February 136 
April 
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May 
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“You can do wonders with this plant, especially if you’re 
real handy with money.” 
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Only Cissell gives you real Control 


It’s easy to select the exact size, time and air 
pressure you need with Cissell’s easy-to-read, 
easy-to-reach, “up-front” controls. They per- 
form smoothly at a light hand’s pressure. . . 
give you gull automation and accuracy. 

With a Cissell Form Finisher you get the 
widest possible range of bag adjustment sizes. 
The ventilated shoulder assembly conforms to 
virtually any size coat or dress. An adjustable 
front clamp holds any garment. The carefully- 
engineered bag—with fabric woven to an exact 
degree of porosity — operates trouble-free on its 


sturdy steel rods and nylon cord. An extra 
large steam chamber assures an ample supply 
of moist steam, prevents wetting-out of bag 
and water over-flow. 

No other one form finisher gives you all the 
features you find in a Cissell. It belongs in 
every finishing unit. And to have a really com- 
plete silk and wool unit, why not consider these 
other important pieces of Cissell Finishing 
Equipment . . .Offset Press, Puff Irons, Steam 
Finishing Board and Low-Boy Iron. Your 
jobber has complete information on all. 


a "Ge - = é. | & W. M. CISSELL MFG. CO., INC—LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Blvd., Los Angeles Foreign Distributors write Export Dept—Cable Code “CISSELL” 
CONSULT YOUR JOBBER 


THE NATIONAL CLEANER 
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Permanent Creasing of Woo! 


Garments 
Synthetic Fibers— 
Characteristics 
Synthetic Fibers— 
Methods of Handling 
This Plantowner Puts 
Motivation to Work 


FILTRATION 


Drycleaning Solvents 


Minimum Filter Powder Usage 


Perc-Saving Pointers 

Petroleum Solvents 

Physical Properties of 
Perchlorethylene 

Pumps for Filter Circulation 

Solvent Filtration 

Solvent Tests 

Tank Cleaning Method 

Use and Characteristics of 
Sweeteners 

Use of Activated Carbon 


FINISHING 

Mechanization and Systems 
Boost Profits in the Small 
Plant, Chapter Ii! 

Mechanization and Systems 
Boost Profits in the Small 
Plant, Chapter IV 


FURS (See also ‘‘Storage’’ 


Capacities of Fumigation 
Cabinets 

Fur Cleaning Classification 

Fur Conditioning 

Furlike Fabrics 

Gauging Relative Humidity 

Glazing Chart 


GADGETS 

Air-Vacuum Efficiency 

Attractive Display Shelves 

Automatic Water Injector 

Bagger Mounted on Both 
Sides of Woll 

Bins on Wheels 

Cooling Still Condenser 

Copycats 

Double-Duty Bins 

Dual-Purpose Rack 

Eliminates Sticky Poly 

Engineered Tally Boxes 

Good Housekeeping 


Lady Carpenter Equips Station 


Lightweight Trucks 
Messages Spiked on Door 


Money-Saving Chute Swings 


Out of Way 

Neat File Cabinet 

No Stoop 

Pinned Firedoor Halts Break 
Ins 

Price Yardstick 

Shuttle Trailer 


Solvent Saver Moves Up and 


Down 
Space Saver 
Storage Up 
Vented Cabinet Body Press 
Ventilation Deflectors 


HOUSEHOLD 

Drapery Carrier 

Fast Drapery Drier 

Mechanization and Systems 
Boost Profits in the Small 
Plant, Chapter V! 

Pliofilm Protects Drapes 

Zippers Speed Drape 
Finishing 
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This Swedish Plant Shows 
Phenomenal Growth 

Wage Incentives 
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INSPECTION 

The Drycleaner and Shirt 
Laundering, Part Vill 

This Swedish Plant Shows 
Phenomenal Growth 


March 
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INSURANCE 
You Can Save Money on 
Bailees’ Insurance 


LAUNDRY 


The Drycleaner and Shirt 
Laundering, Part Vil 

New Equipment Steps Up 
Production 

Shirt Laundering 

Shirt Problems and Probable 
Causes 

Test for Water Hardness 
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January 
February 


February 
February 


LAYOUT 

Inspector Sorts Work to 
“Octopus"’ Speedrails 

Mechanization and Systems 
Boost Profits in the Small! 
Plant, Chapter V October 

New Equipment Saves Space July 


February 


LEGAL 


Bank Depository Loss July 
Cleaner Not a Warehouseman December 
Fire Insurance Binders June 
Fraudulent Insurance Claims December 
Garment Insurance June 


This new slimline single bath unit fits where 
others won't, saves valuable floor space, in- 
stalls easily! It's mounted on tank base, 
includes washer-extractor, tubular backwash | 
filter, muck cooker, pump, pipes—all in a 
beautifully compact unit only 48 inches wide! | 


@ Heavy duty steel construction 
@ Marlow Pump 
@ Valves adjust to let pump extract | 


@ New easy-to-reach button traps | 


muck from hiter. 





SLIMLINE 


ONLY 48 INCHES WIDE “© 
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Injury in Game November 62 
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MAINTENANCE (See “Engineering” ) 


MANAGEMENT 


Ambition Realized: A Plant of 

His Own July 45 
Break-Even Charts February 134 
The Challenge of 

Coin-Operated Drycleaning April 46 
Conservatives Win the 
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Cooperative Program Brings 

New Blood Into Industry 
Cost Percentages for the Year 

1958 February 130 
Effects of Price Changes February 132 
Flexible Call-Office Duties June 58 
From Cave Man to Space Man June 50 
Here Is a Pattern for Success June 26 
Initial Supplies February 136 
Mechanization and Systems 

Boost Profits in Small 

Plants, Chapter | June 42 
Mechanization and Systems 

Boost Profits in the Small 

Plant, Chapter I! July 30 


September 50 
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Continued on page 92 


MIDWEST 
SYNTHETIC UNIT 
$6,900 


F. O. B. Okla. City 
Complete with Hoyt Reclaiming 
Tumbler, not shown 
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Midwest Machinery Co 
Box 7083 Okla, City, Okla, 


Please send me complete information on 
your full line of synthetic units. 


Name 





Address 





MIDWEST MACHINERY CO. 


OKLAHOMA CITY, OKLAHOMA 
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Piant, Chapter Ii! 
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Boom Drycleaning 
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Add up the cost of gas, oil and mainte 
nance for your vehicles. Count the 
hours your field men lose in backtrack 
ng and deadheading. Figure out how 
much business you didn’t get because 
your men simply couldn't cover enough 
territory. There’s your case for AERO 
TRON Two-Way FM Radio—a modern 
nstant communication system especially 
designed to give you a competitive edge 
n business, at a cost easily paid for 
by savings in vehicle upkeep. AEROTRON 

the lowest priced high-performance 
two-way FM radio in the world, guaran 
teed by the world’s largest exclusive 
manufacturer of mobile two-way radio 
equipment. Write today for free bro 
chure with complete details on AERO 
TRON 6N15 model 





AERONAUTICAL ELECTRONICS, INC 


PEOPLE TALK TO PEOPLE BETTER 


WITH AEROTRON TWO-WAY FM RADIO 


cont 
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YOU'RE YEARS AHEAD WITH 


( JAEROTRON 


RALEIGH. NORTH CAROLINA, U.S.A 
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One 
The Ottawa Story 
Volume-Profit Relationship 
Wage Incentives 
You Can Save Money on 
Bailee's Insurance 


MARKING AND ASSEMBLY 


Classification Short Cut 

The Drycleaner and Shirt 
Laundering 

Efficient Marker's Station 


Marker's Station Serves Many 


Purposes 
Mechanization and Systems 
Boost Profits in Small 
Picnts, Chapter i 
Masking-Tape Markers 
Mobile Classification Rack 
Orders Taped Together 
Tapes for Specials Have 
Several Functions 


MERCHANDISE SELLING 


Here Is a Pattern for Success 


PACKAGE PLANTS 
Hit ‘Em From Every Side 


Three Heads Are Better Thon 


One 


PACKAGING 


The Drycleaner and Shirt 
Laundering, Part Vill 

Plot a Course to More Profits 

Shirt Bags for Sweaters 


PERSONALITIES 

Ambition Realized 
of His Own 

Give and Ye Shall Receive 

Industry Spokesman Heads 
Home Economists 

What a Wonderful Way To 
Retire 
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PERSONNEL (See ‘‘Employee Relations"’ ) 


PRODUCTION 
Automatic Recorder Speeds 


Cleaning Room Production 


Cleaning Requires Scientific 
Procedures 

Eliminates Lost Motion 

Fast Service in Small Town 

Initial Supplies 

Mechanization and Systems 
Boost Profits in Smal! 
Piants, Chapter | 

New Equipment Steps Up 
Production 

The Ottawa Story 

Quality Control Can Be 
Made To Work 


Sample Production Standards 


This Swedish Plant Shows 
Phenomenal Growth 
Whistle Stop! 
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May 
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May 
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PUBLICITY AND PUBLIC RELATIONS 


Are You Creating Your 
Future Market? 

Scholarships Build Prestige 

Recognition of Women's 
Clubs Reaps Publicity 
Horvest 

This Plantowner Puts 
Motivation To Work 


RACKS (See “Conveyors and Racks") 


REPAIRS 


Dual-Purpose Rack 
Handy Thread 


THE 


NATIONAL 


January 
December 


November 


January 
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Mechanization and Systems 

Boost Profits in the Small 

Plant, Chapter Vil December 
Sewing Supplies Organized 

for Efficient Department July 
Visible Button Supply November 


i 

RESEARCH y| 

The Chalienge of Coin- «Sh | 
Operated Drycleaning April 


ROUTE SALESMEN 
Who Said Routes Are Dying? September 46 


SALES PROMOTION AND ADVERTISING 


Another Eight Ways To Sell 

Drycleaning February 
Baseball Goes To Bat for 

Maryland Cleaners October 
An Ex-Allied Tradesman 

Practices What He 

Preached January 
Factors in Selecting New 

Plant Locations February 
Here's a Sure-Fire 


Merchandising Program October 
How Newspaper Advertising /- 
Can Help You February ’ ‘ 
How To Plan Your Advertising February 
Keeping Customers Interested 


With Promotions May O(N] ¥ (CU) [R 
Mad Thad's Ads 


December 


Merchandising Builds Business June 

The Ottawa Story Moy 

Plan YOUR Future June « 7 )) 

Plot a Course To More Profits November e 

Promotion and Quality Prove 
Unbeatable Combination October 

Questions and Answers on , 
Radio's Effectiveness February We predict that before too long you’li be seeing many of these futuristic 

The 16 Richest United States “penthouse” plants (developed by White Machine Co.) going up through- 
Markets February out the country. Why? For one thing, they offer a tremendous increase in 

There's Plenty of Profit storage capacity . . . while freeing floor space for production. Your 
Downtown Novembe: employees work underneath. And the cost is very nominal when you 

Three-Pronged Program Builds consider the simplicity of the construction necessary. The “penthouse” 
Soles March is a natural, too, for merchandising your service . . . for bringing new 

What Your Fellow Cleaners customers into your store. Picture the above plant, for example, 
Are Doing February illuminated at night — with your conveyor in operation! If there’s a 

Your Advertising Clinic “penthouse” in your future we’d like to talk to you about it. If not, 
Part 1 November we'd like to show you some other picture-case-histories of what we’ve 

Your Advertising Clinic been doing to help cleaners throughout the country make greater profits. 
Part 2 December 


SHIRTS THIS NEW WHITE MAILER 


The Drycleaner and Shirt 


Loundering, Part Vil January ‘ * SHOWS YOU HOW YOU CAN 
The Drycleaner and Shirt . GET MORE SPACE “RENT FREE”’ 


Laundering, Part Vill March 
The Drycleaner and Shirt MAIL THE COUPON BELOW FOR DESCRIPTIVE 
Laundering, Part 1X April } LITERATURE AND COMPLETE INFORMATION. 
New Equipment Steps Up THERE'S NO OBLIGATION, OF COURSE 
Production January 
Shirt Laundering February 
Shirt Problems and Probable 
Causes February 
Tests for Water Hardness February 
ror 
GARMENTS 


SIDELINES 


The Drycleaner and Shirt 
Laundering, Part Vil January 
The Drycleaner and Shirt 
Laundering, Part Vill March 
The Drycleaner and Shirt 
Laundering, Part IX April 
Dye Work Builds Year-Round 
Business September 
If You Plan To Launder 
Shirts October 56 
Small Cleaner Likes Small 
Coin-Op March 70 
Three-Pronged Program 
Builds Sales March 80 


CALL OFFICE 


WHITE MACHINE COMPANY, INC., 50 BORIGHT AVE., KENILWORTH, N. J. 
N-161 
Please send NAME 
literature ADDRESS 
Please send city STATE 


representative YOUR JOBBER 
Continued on page 94 
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EDITORIAL INDEX 


Continued from page 93 


SPOTTING 

Common Spots 

Mechanization and Systems 
Boost Profits in the Small 
Plant, Chapter I! 

Spotting Tips 

Stains To Be Prespotted 

STORAGE 


Approximate Cost of Vault 
Equipment 


The Complete Line of 


NOW on 
LEASE PLAN 
or Purchase 


only $695.00 


»/ 1360 
wheels two 


sckwerd. Other 


sizes 


Issue 


February 


July 
February 
February 


February 


Page 
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30 


Fur Storage Definitions 
Space Saver 
Types of Vault Construction 


STORES 

Ambition Realized: A Plant 
of His Own 

Attractive Canopy and Paint 
Job Transform Plont 

Branch Becomes Main Plant 

Concrete and Glass Sell 
Drycleaning 

Inviting Plant Reassuring To 
Timid Drivers 

New Equipment Saves Space 


Issue Page 


February 123 


January 22 
Februory 124 


July 


April 
August 


November 


July 
July 


7wRN SPEED-VEYOp 


swiiches 


Call Office Conveyor 


both 
$575 to 


$. 7 sizes 


$825 


It's the Call Office Conveyor for YOU 


b4 


UA 


_from 180 to 504 customer 


orders. 


needs— 180 to 504 customer orders 


sperlative lifetime service 


nec 


aviest loads 


service for the lifetime 


mote in noiseless operation 


nit ossure utmost efficiency 


d design to give you the most 


LEASE PLAN or purchase 


GET . FULL 
INFORMATION 


TODAY! 


Seo SAT U be N MANUFACTURING CORPORATION 


PO. Box 89N North Topeka, Kansas Phone 4.5605 


Issue Page 

There's Plenty of Profit 
Downtown 

Three-Pronged Program 
Builds Sales 


SURVEYS 


Cleaners Face Up To Coin-Op 
Drycleaning 

Quality Up, Reports Bureau 
of Standards 

Who Said Routes Are Dying? 


TRAINING 
Cooperative Program Brings 
New Blood Into Industry 


VENTILATION AND AIR CONDITIONING 


Flexible Ventilation and 
Cooling May 

How To Enjoy the Summer May 

Partition Removal Aids Plant 
Ventilation 


November 76 


March 80 


December 


June 
September 


September 42 


August 


WEDDING GOWNS 
When the Honeymoon Is 
Over .. . Sell Wedding 


Gown Service April 


Oregon drycleaners 
stress plant management 


MANAGEMENT was the keynote of 
the Oregon State Dry Cleaners’ four- 
teenth annual convention, held at 
Gearhart November 11-13. More than 
200 delegates gathered to hear several 
prominent speakers present their views 
on this subject. 

A proper theme song for the meet- 
ing might well have been “Sweet- 
hearts on Parade” because of the lyrics 
“... two by two... . they go marching 
through (Remember?) It just 
happened the speakers included two 
staff members from the National Insti- 
tute of Drycleaning, Dr. Joseph Wie- 
bush and Clarence Pierce. Plus two 
major soap company executives, Les 
Francis and Al Graham. Add to this 
two professors from the University 
of Oregon. And to wind it up, two 
editors from THe NATIONAL CLEANER, 
Art Schuelke and Lou Bellew. 

Business sessions got started Satur- 
day morning with Clarence Pierce, 
analyst at the NID Western labora- 
tories in Glendale, California, speak- 


Oregon officers for 1961 are, left to right: 


Merle Saunders, secretary-treasurer; Dick 
Carver, president; Jack Stacey, retiring presi- 


dent 


E NATIONAL CLEANER 
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ing on the importance of direct pro- 
ductive labor costs. This entails the 
proper training of employees in work 
methods, also providing the right 
equipment and supplies to meet the 
desired standards of quality. He also 
urged plantowners to make greater 
use of the salesmen’s knowledge of 
how both equipment and supplies can 
best be used to keep down costs 
through increased production. 

Les Francis, Sanitone Division of 
Emery Industries, stressed the need 
of understanding the present chang- 
ing market. Actual trials have shown 
plants do best by confining their major 
selling efforts to .families in the top 
income bracket, where price is not too 
important if the quality of work justi 
fies the charge. Since women control 
85 percent of the present buying vol 
ume it is best to appeal to them in 
your advertising, which can’t be ef 
fective with the present percent 
He sug- 
gests greatly increased advertising ef- 
forts for a far more profitable volume 

The Oregon University professors 
Dr. Charles Warnath, Don Low and 
Max Wales, said, in brief, that in a 
service industry it is most important 
for the plantowner to be a leader 
Better communications between em- 


average advertising budget 


ployer and employee are becoming 
more and more important since pres 
ent-day competition demands fewer 
mistakes by the workers. To attain 
greater efficiency the employer must 
better explain their particular jobs and 
be aware of the employees’ reactions 
to suggestions made in line with thei: 
duties. 

Al Graham of R: R. Street and 
Company Inc. presided as MC at the 
ladies’ luncheon and Lou Bellew ot 
THe NATIONAL CLEANER acted in the 
capacity at the allied 
luncheon. 

Sunday morning Dr. Joseph Wie- 
bush of the NID referred to solvent 
as “the lifeblood of the cleaning plant.” 
Chere is no substitute for distillation, 
he said, in keeping it clean enough for 
real quality work. Samples of solvent 
from coin-ops and conventional clean- 
ing plants showed the regular plant 


same trades 


solvent to be incomparably superior 


Speakers included allied tradesmen Al Gra- 


ham and Les Francis 


As to the success or failure of coin-ops, 
Dr. Wiebush suggests this will be de- 
termined by how the coin-ops are pro- 
moted. Some will fail, some will pros- 
per. 

Art Schuelke discussed the business 
outlook for 1961. Coin-op drycleaning 
is a reality and should create a new 
market, he said, Plants that do a top- 
quality job, give good friendly service 
and advertise consistently will not be 
affected by this new 
[he marginal operators will certainly 
feel the pinch, but still have 
get their houses in ordet 


to Mr. Schuelke 


development 


time to 


ac cording 


Al Graham wound up the conven- 
tion with an amazing resume of each 
speaker’s talk. In a minimum of words 
he summed up every important point 
every speaker had made. 

As for the business side, the new 
president is Dick Carver, Majestic 
Cleaners, Portland. Vice-presidents 
are D. L. Gresset, Drive-In Cleaners, 
Medford, and Don Parson of Don Par- 
son Cleaners, Tillamook. Merle Saun- 
ders, Saunders and Club Cleaners, 
Eugene, is secretary-treasurer, and the 
sergeant-at-arms is Roscoe Lee, Lee’s 
Prest-O-Cleaners, Milton-Freewater. 

—Lou Bellew 


In Asheville . . . TickeTag Snap-out Forms Save Work 
... help keep customers happy! 
Says Mr. Paul Lockhart, owner,One Hour Martinizing, Asheville, N. C. 


In large and small cities TickeTag snap-out form 
S proving itself daily. This duplicate form with 
a snap-out carbon sheet has many advantages 
This form permits more than one clerk to mark 
in orders, and still keep tickets in numerical 
sequence 


TickeTag is the easy way for positive identi 
fication eliminates hectic hunting periods 
and disgruntled customers 


ONE WRITING This new form requires only 
one write-up of order to provide 


e@ Customer's Receipt 
e Office Record 


TICKETAG 


41N 1 IDENTIFICATION SYSTEM 


510-C N. Wrenn St., High Point, N. C. 


e Customer's Invoice and Plant 
Assembly Check 


e Eight identical Pre-numbered Tags 
BIG NUMBERS on al! parts of TickeTag form 
speeds your handling of work 
NO EXTRA CHARGES FOR 
Printing your name and address 
Choice of color stock 
Starting and stopping of numbers. 
Prefix before numbers for store 
outlet or driver's number 


Your jobber has all the details; or write for 
TickeTag samples 


Please send me TickeTag snap-out form 
samples and full information 
Nome 


Address 





Kangéi: This means welcome in Japa 
nese used here in honor of the four 

Lin Japane sé busine SS idvisors 
who recently toured the NID head 
quarters in Silver Spring, Md 
“Dutch 


resident 


From left to right are 
Rothe registrar of NID 
courses; Yuji Yamada 
of the Japan Productivity Center; Te 
ruaki Watanabe project 
Training Division of the 
Management Association Yukihiro 
Kobayashi, editor, Publications De 
partment, Japan Productivity Center 
Yuzo Nomura 
Tokyo Chamber of Commerce and 
Industry, and Alvin *]. Casey of the 
U.S. Department of Labor 

Che visitors were on a three-month 
tour of the 


Asian Bureau 


manager 


Nippon 


Research Division 


United States, sponsored 
by the International Cooperation Ad 





INCREASE 
YOUR PROFITS! 


BRITTLE 


JACKETS 
RESTORED 








FIVE MUST 
PRODUCTS 


FOR EVERY 
DRYCLEANER 


Write for GET THEM 


free sample. TODAY 





AVAILABLE FROM LEADING 
JOBBERS EVERYWHERE 


DIXO COMPANY INC. 


ROCHELLE PARK, N. J. 








ministration and arranged by the Bu 
reau of Apprenticeship and Training 
U. S. Department of Labor, to study 
trade associations in the United States 


The Mail Goes Through: Dr 
Wiebush, director of research for the 
National Institute of Drycleaning, re 


Joseph 


cently received a letter from a dry 
cleaner in Harrisburg, Pa. The letter 
was addressed to National Institute of 
Drycleaning, 209 Yost Ave., Spring 
City, Maryland. There is no Spring 
City, Maryland, and the street ad 
dress should have read 909 Burling 
ton Ave. Apparently the Harrisburg 
and Silver Spring postal employees 
are always on the alert. Perhaps, too 
the NID is becoming a familiar name 
outside of the industry? 


News From Australia: Stan Godden, 
owner of Maurice Valet Service Pty 
Ltd., Double Bay, New South Wales, 
was re-elected federal president of the 
Federal Council of Drycleaners of 
Australia. This makes the third time 
Mr. Godden has been elected to this 
post. As a further indication of his 
popularity, he was reelected presi 
dent of the state group, the Dry 
Cleaners’ and Dyers’ Association of 


N.S. W.., for the sixth time 


Rhode Island Members in Jail: Mem 
bers of the Rhode Island Launderers 
ind Dry Cleaners Association recent 
ly toured the State Correctional Insti 
tution to observe the training received 
by inmates and the equipment used 
Members who made the tour were 
Thomas Broadfoot, association presi 
lent; Franklin T. Weller, secretary 
led Belisle, Jesse Edwards, John Na- 


higian, and Charles Donnelly 


NCA News: The semiannual Neigh- 
borhood Cleaners Association (New 
York) meeting, chaired by association 


president Victor Rosenthal, drew 


over 100 members. Highlights of the 


& A + 

PLEAT-A-DRAPE 

WORLD'S FINEST DRAPERY PLEATER 
by VANBAR 


FAST 

One operator—z200 pleats 
per hour! Motor driven! Per- 
fect pleats faster than any 
other method now used! 


EASY TO OPERATE 


Pleating and banding is 
done in one easy machine 
operation from standing po- 
sition. Even the 30 pleat 
lined drapery is no problem 
for one operator. 


EXTRA PROFITS 


You receive extra profits from this additional 
service to your customers. The Pleat-A-Drape 
pays for itself several times in one drapery 
cleaning season. Only 3 ft. x 4 ft. of floor 
space is required for this sturdily built, effi- 
cient, fast, economical machine. 


Visit us at Booth 106—N 1D Convention 


Write for complete information 
(Jobber's inquiries invited) 


COMPANY 
519 N. Monroe St. Decatur, Illinois 





meeting were the suggestion of New 
York City Chapter executive vice- 
president Seymour Reiner that NCA 
start an all-out program to sell pro- 
fessional drycleaning under the slo- 
gan, “Dressed right is pressed right 
by your professional drycleaner,” and 
the presentation of a plaque by the 
Syracuse Chapter to Pat DeSimone 
in recognition of the work done on 
coordinating the New York State Fair 
exhibit in September. 

The association is bringing its 
Management Course back to New 
York City on January 10. The last two 
courses were held in Jersey City (N.J.) 
and East Meadow, Long Island. The 
course deals with such topics as iden- 
tification, pressing costs, plant work- 
flow, packaging, etc 

NCA has engaged Walter r 
Brown, ex-Governor Lehman’s former 
secretary, as a lobbyist, representing 
the association in New York and New 
Jersey on both state and local levels. 


Blue Grass Association Head: Hous- 
ton Griffin of Bowling Green has been 
elected president of the Kentucky 
Laundry and Cleaners Association, 
succeeding H. K. Rogers of Frankfort. 
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IDEAL CALL OFFICE 


Continued from page 84 


sign so prominently displayed her 
Chis particular plantowner is all heart 
friends. He has added a touch of real 
pathos to an otherwise unglamorous 
industry. It goes even further than a 
bit of mere window dressing; it ex- 
tends right on down to his employees 
Very, very seldom does he insist they 
come to attention and salute when 
he comes into the plant. Once in a 
while he “pulls rank,” as he says, but 
it’s for their own darn good when he 
does, and they know it. They don’t 
even have to call him “Sir” when they 
address him. (That was discarded al- 
most two months ago.) As a result pro 
duction is way up, and climbing. One 
creaser while I was there creased six 
pairs of pants in just 58 minutes! 
Another thing is the cash box. You 
talk about cleverness who'd eve 
suspect a cleaner would keep money 
in an old cigar box! However, as an 
added precaution the cash box is se- 
chained to the counter al 
though few would notice. At first the 
boss here used to tell everyone that 
he kept a snake in it, and that sure 
kept people from looking in. Worked 
wonderfully well until a smart Ale 
kid snuck in and did put a snake in it 
One quick result was he hasn’t been 
able to get a counter girl since then 
However, as he pointed out to me, this 
is one way to cut down labor costs 
in a small plant. 
If you've ever 


curely 


back 


room cooking your lunch, you know 


been in the 


how you worry that someone’s come 
into the office without you hearing 
them. One owner cut a peephole in 
the wall so he can “keep his eye on 
things out front,” as we say in the 
trade. Now a peephole like this is 
pretty obvious to someone trying to 
steal a coat hanger or a paper clip, so 
you have to resort to tricks to get evi- 
dence enough to make a case stick in 
court. Notice the sign at the peephole 
A series of pulleys and counterbal- 
ances keeps it in position to cover the 
opening when it isn't being used in 
counterespionage. (Wowie 
a real joke! ) 

I mustn’t forget to mention that big 
book on the counter. It’s a real pres- 
tige deal to impress people with the 
volume of business you do. It particu- 
larly upsets your competition if you 
get the word out that it’s the addresses 
of your customers. Actually, all you 
have to do is get an old Los Angeles 
or New York telephone directory and 
fit a phony cover over it. 

Not to be overlooked in a call office 


there’s 


1961 


is the chance to let your customers 
know you re for America all the way. 
Patriotic slogans like “Fifty-Four Forty 
or Fight,” or “Yankee Doodle Keep It 
Up” and the like are good to show 
whose side you're on. Even better is 
the idea of using good old United 
States colors on the office walls. This 
is shown on the illustration where red, 
white and blue stripes are used by one 
plantowner. A most unusual effect is 
created by having the stripes straight 
up and down on the side walls, and 
slanted stripes on the wall behind the 
counter. 

Well, so much for our little get-to- 


gether this time. I have a great deal 
of intense research to do on the next 
episode for this enlightening series. # # 


I am deeply appreciative of the ef- 
forts of the many leaders in the dry- 
cleaning field who have so unselfishly 
contributed to this literary effort. For 
fear of omitting anyone I shall make 
no effort to give individual credit for 
any of these fine ideas now. However, 
as reader interest mounts, it may be 
necessary in future articles to name 
names and plants in order they may 
receive their rightful share of recog- 
nition in the industry.—L. B 








ETR EX Chile An we were 


of 
Quit suiting 





I've just 
got to see those 
Deluxe new 
DETREX 
Machines / 


here first/ 








Year after year the Detrex booth is the highlight of the N.1.D. Show. Here you can get a close-up 
look and firsthand information about the new advanced Detrex Deluxe cleaning machines—the 
new solvent-saving Detrex Econ-O-Perks—the new revolutionary Detrex filtration system. At the 
show and in your plant Detrex sets the pace in drycleaning equipment 


Welcome to Booths 561-566 and 611-616 


CHEMICAL INDUSTRIES, INC. 





BOX 501, DETROIT 32, MICHIGAN 





S from the allied trades 


Clesco Relocates 
Nation il 


ite d 


Ch sSCuU) 
has relo 

offices to its factory 
W. Mitchell Ave 
32. Ohio 

he 


arate rr 


firm, now a distin 
ey ganization fr 
previous affili 

centrat on the 


onal distribution 


itions 


manuta 


FRED |. COURTNEY 


New Prosperity Distributor 
Sales-Service Setup 


W. O. VAN DOREN 


Haertel Appoints Van Doren 


The Walter Haertel ¢ ompany 
ppointed W ) \ in Doren 
representative for lexa 
S ithwest 
experience 
of the 


LY 
» LYS 


Pinnacle Opens in Midwest 
Pinnacle Prod 


tion, distribut 
cle ining i 


marth 


IRVING BERKELHAMMER 


Curtis Names 
Representatives 


United Brass Golden Year 


iple and J 
1 staff will sell 


the complet line of 


iir tanks 


ind service 
Curtis air « 
ind fittings 


ompre ssors 


PHILIP KLEIN 


Anscott Names Fieldman 
Philip Klein has been added 


to the staff of Anscott Drvclean- 
in Products, In is a field 
technician. Mr. Klein has a 
background of many 


the 


years in 


industry including several 
t a top qual- 
New York metro- 
Anscott 


the 


years aS manacer 


ity plant in the 
politan irea considers 


n one oft finest spotters 


in the industry 


Frigidaire Distributor 


Helpee-Selfee Coin I 
Inc., St. Louis, has 
ippointed a distributor of Frigi- 


iun- 
dries been 
com 
entral 


dair laundry equipment 


ind westerm New 


New AMSCO Representative 


Peter C 
appointed to 


Thompson has been 
represent the 
American Mineral Spirits Com- 
pany in the Texas-Oklahoma- 
New Mexico area 


ALFRED NUNN 


Nunn Named Export Head 


Alfred W. Nunn, with Hoff- 
man International Corp. in vari- 
ous executive capacities for 14 
years, has been named manager 
of the company’s Export-Import 
Division. In his position, 
Mr. Nunn will coordinate sales 
and administration for the Hoff- 
man International branches and 
19 countries. His 
appointment is part of the com- 


new 


distributors in 


pany 's expansion program for its 
Export-Import Division. 


ROALD FLATER 


Unipress Appoints Flater 
Roald H Flater 


appointed director of sales and 
marketing by Unipress Com- 
Inc Betore Uni- 


he was 


has be en 


pany joining 


press, vice-president of 
a leading cleaning equipment 
Mr. Flater has been 


associated with the industry for 


( ompany 


the past seven years 


Carney Elevated by Bruner 


Richard C 
assistant 


Carney has been 


named sales manager 


of the Bruner Corporation, Mil- 
waukee, Wis. He will organize 


ind direct field meetings and 
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For Your Home Service Routes... 


“Better Built’’ 
Efficient 


Top Value 


New Minivan® reeeaeaoars _Light- duty delivery body 
Boyertown Delivery Truck Bodies 


Available to you in the Boyertown Family of 
standard truck bodies are the models with size 
and capacity to meet your particular delivery 
route needs. They are functionally designed and 
built for value conscious Buyers, discriminating 
Drivers for convenience and safety and for effi- 
cient Maintenance men for serviceability. 

Boyertown truck bodies, built of All High 
Strength Alloy Steel providing more strength, hav- 
ing less weight and greater resistance to corrosion, 
having longer life, means top value equipment. 

Route-service proven body features recognized 
by individual and fleet owners alike, include full 
square usable loadspace, easy access to load thru 
cab and rear doors, large cab working area, and 
body frame construction permitting an easy, firm 

Model MH Merchandiser® installation of product handling equipment in the 
loadspace. Sectionalized body construction per- 
mits economical replacement of damaged parts by 

The Most Complete Line of Truck Body Models Owner’s service shop or garage. 

and Sizes to Meet Your Particular Delivery Whether you buy or lease your route trucks, 

Needs! your Boyertown sales representative is ready to 
help you select the “Better Built” delivery body 
to meet your needs. 


= ' ’ 
Before you order your next Delivery Body visit: . } E 
_— ee 


BOOTHS 
18,19,20 


near the registration booth) 


N.1.D. CONVENTION EXHIBIT FEB. 1-5, 1961 
CONVENTION HALL, PHILADELPHIA, PENNA. 


For your inspection Boyertown will have on display: 


Model S-6 On Dodge Chassis YE R TOW 


Model M8-L On Chevrolet Chassis AUTO BODY WORKS, Inc. 
BOYERTOWN, PENNA 


Model M10-H On Ford Chassis ae 
Phone Boyertown FOrest 7-2146+TWxX Boyertown Pa. 59 


?7—_ 
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SS 


sd 


i 
why settle for =’ rd 


-980ecn 


you can really “CLEAN UP” with a 
RELIABLE STORAGE VAULT 


Everywhere you go plant owners 
will tell you... “My Storage Vault 
brings in my most profitable busi- 
ness; it is the easiest to handle, and 
it keeps us busy during the norm- 
ally slow months.” Storage also 
puts waste space to work and gives 
a higher return on a comparable 
investment that might be made on 
other equipment. 

Indeed, why settle for half when 
you can install a Reliable Storage 
Vault now? Reliable Package Units 
give you a choice of “dry” or “cold” 
storage and we will do the 
planning, engineering and financ- 


ing. All you do is make the profits. 


Most Reliable installations 
pay for themselves the first year. 
Write for full details today! 


RELIABLE MACHINE WORKS, INC., 
231 EAGLE STREET, BROOKLYN 22, N. Y. 
i al 


100 


will also be responsible for pro- 
moting the sale of Bruner water 
condition- 


softeners and water 


ing equipment 


New Boyertown Plant 


Boyertown Body Works 
ertown, 


Boy- 
Pa., is currently con- 
structing a new $350,000 plant 
which the company 
be completed later this month. 
The 43,000 
square issembly-line 
floor iddition to the 
company's present 168,000 

The 


plant will be conveyor-equipped 


expects to 
new plant has 
teet »t 
space in 
toot lox ation 


square new 


to coordinate all phases of as- 
sembly-line production. 

The present building will be 
truck 


nerchant and 


used for custom body 


work on van 


bodies 


Singer Announcements 


Singer Sewing Machine Com- 
pany the following 
changes and appointments in its 
Industrial Sales Department 

Culver H. Griffin 
manager of market 
has been promoted to the new 
f market- 
ing services. His responsibilities 
now include general supervision 
of the 
promotion, product 


has made 


tormer 
research, 


position of manager 


and sales 
ipplication 
and technical service, and pric- 


He will 


research 


idve rtising 


ing departments also 
market 
pediting activities, and the com- 


pany’s technical library 


supervise ex- 


G. C. Dickson, former 
ager of technical service, has 
been transferred to Singer's 
New York district office in the 
newly created post ot sales su- 
4. W. Dumais, former 
manager of product application, 
is now 


inan- 


pervisor 


manager of the newly 
combined product application 
and_ technical depart- 
ments. A. L. Menges has been 
transferred from the sales train- 
ing department to assume full 
responsibility for the purchase 
of materials for the Industrial 
Sales Department. R. M. Ker- 
formerly executive assist- 
ant, is now responsible for sales 


service 


nan 


training 


Ten-Year award 


jim Graham, left, sales repre- 
sentative for the Davies-Young 
Soap Company, is presented 
with a 10-year pin by sales 
manager Morry Friedlander. 
Mr. Graham covers New York 
State with the exception of 
metropolitan New York. 


Tuchman Cleaners Cooperative Holds Seminar 


Tuchman Cleaners Coopera- 
Advertising Plan 
conducted its first annual adver- 


tive recently 
seminar in Indianapolis 
Fourteen Midwest cleaning and 
laundry 
sented 
Attending were back 
Del and John Olmstead 
dale Cleaners 
ard Armstrong 
Richmond, Ind 
man, Tuchman 
dianapolis 
Shown the wall are 
Howard Sid Tuchman 
and Merwin Dechter, Tuchman 
left: Jim 


tising 


plants vere repre- 
row: 

Teas 
Cincinnati; Rich- 
Home Laundry 
Fred Tuch- 


Cleaners, In- 


igainst 


Levine 


inside row 
Plymate, Plymate Cleaners, 
Shelbyville, Ind.; Joe Cook, 
Home Laundry: Walter Boone, 
Boone’s Cleaners and Laundry, 
Elizabethtown, Ky.; Roy Sil- 
lings, New Albany Steam Laun- 


Cleaners; 


dry and Cleaners, New Albany, 

Ind 
Inside 

O'Connor 


row, right: Chuck 
ind Jack Worland 
Plymate Cleaners; Richard Jes- 
sup, Home Laundry; Bud Suv- 
erkrup, Benzol Cleaners, Co- 
lumbus, Ind 

Outside right, front to back 
Glenn Plymate, Plymate Clean- 
ers: Harold Hudlow, West Side 
Cleaners, West Lafayette, Ind.; 
Fred Adamson, Adamson’s 
Cleaners, Brazil, Ind.; Lee 
Leonard, Home Laundry and 
Cleaners, Bloomington, Ind.; 
Dude Noble, Hoosier Cleaners 
and Laundry, Elkhart, Ind. 

Not shown are: Jack Foll- 
wrath, Perfection Laundry, 
Springfield, Ohio; Earl Eggles- 
ton, Union Sanitary, Mid- 
dletown, Ohio; Robert Leonard, 
Home Laundry, Bloomington. 
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Vile ANAL SU 
ANSWERS 


Nylon Brittled by High Heat 


What has caused the frayed areas in this black dress? 
T. C., Pennsylvania 


This fabric is made of cotton and nylon yarns, The white 
nylon yarns have been damaged while the black cotton 
yarns remain unaffected. 

This damage is very common and is explained in a bulletin 
put out by the National Institute of Drycleaning. 

Nylon fiber, being a fusible fiber, tends to become brittle 
when subjected to too high temperatures during finishing. 
\ rayon setting, 265 degrees Fahrenheit, should be used. 
When this brittleness develops the yarns actually break. 

In the damaged area of the shoulder a slight glazing was 
evident which tends to indicate that too high a heat was 
used. Any mechanical action or abrasion would then be 
sufficient to cause a breaking of these yarns. 


Wool Suit Badly Shrunken 


This suit drew up and I can’t find any reason for it. The 
owner says she hasn't gotten it wet.—O. H. M., Tennessee 


There seems to be little question that shrinkage has taken 
place in this garment. In fact, the shrinkage is so great that 
it seems very doubtful if such a garment would be accepted 
for cleaning, marked in, classified by the drycleaner, etc., 
without its condition being detected. As a result, it seems 
that the burden of fault lies with this drycleaner’s processing. 

Usually this type of damage can be traced to three things, 
either singly or in combination. They might be listed in this 
order: too much moisture used during the drycleaning cycle; 
too high tumbler temperature; too much mechanical action. 

In charged system operation, the drycleaner very often 
does not know what the humidity factor is of his solvent 
system. Even though he adds no moisture whatever, if the 
humidity factor of the clothes themselves is very high, he 
can be running too high a humidity factor in his solvent 
system. This is particularly true during months of high hu- 
midity such as July and August. 

To protect them from shrinkage, soft woolens must be run 
under dry solvent conditions (75 percent or less). Also, 
tumbler temperatures should not exceed 140 degrees on 
this tv pe of fabric 


Disappearing Print 


I warned the customer that the print on these drapes might 
fade, but she told me to go ahead and dryclean them. Now she 
claims that I washed the drapes.—D.R.C., New Jersey 


This type of damage has become very common. It is due 
to the fact that many of the prints on drapes are resin- 
bonded. Unfortunately, they are soluable in drycleaning 
solvents and as a result this type of print is lost when the 
drape is cleaned 

You did the right thing in advising your customer that a 
loss of print might occur. When she gave you instructions 
to clean them, anyway, there hardly seems to be any justi- 
fiable claim against you 

The drapes were not washed as claimed by the customer. 


Good proof is the fact that the print was lost. Had the | 


drape been washed other damage such as shrinkage, loss of 
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ALMORE 


DYES 
SWEATERS 


Beautifully” 


Cashmere 
Nylon 
Angora 
Ban-lon 


Wool 


* Offer 
this profitable 
and satisfying 

service to 
your 
customers 
in full 
confidence. 


Tell your customers—"‘DYEING SAVES BUYING" 


DYE HOUSE 
DYEING is our ONLY Specialty 


4412 Wentworth Ave., 








Chicago 9, Illinois 


Leon Teichner, President 
Continuously in business since 1919 


... the dyeing name of undying fame 











CHEMICAL 
CHECK LIST 


FOR THE 


PROFESSIONAL 
DRYCLEANER 


Charge Detergent: OPALITE — water 
white, fluorescent, for brightest whites [_] 


Water Repellent: V/V/TEX 100 PLUS- 


far beyond 100 rating 


Prespotter: SSS — solvent soluble - 
dispenser—self-emulsifiable 


_ dye 


Paint Remover: STAMFORD PAINT 


REMOVER water white, fatty acid 


Lipstick: FLIK - 


heay \ hodied 


for board or wheel — 
self-operating 


Tannin Remover: 7R/K — safe, effec- 


Protein: PROTEEN blood remover— 
Sale volatile alkali [ ] 


Sizing: CRISP — spray or wheel — self- 
ley eline [ ] 


Vii ISIZI dip oI 
white 


uv heel — 


wdler- 


See us at Booths £726 & 2727, or write: 


v THE STAMFORD CHEMICAL CO. 


Stamford, Connecticut 





body, etc., might have occurred but the print would have 
been unaffected. 

It is unfortunate that such printing procedures are used 
on fabrics that for other reasons must be drycleaned but this 
loss of print cannot be attributed to any failing in the dry- 
cleaning. 


Alkali Damage 


What has caused the stains on these men’s trousers? —L.C., 
New York 


The discolorations on both of these trousers are due to a 
loss of color and the damage to both pairs evidently stems 
from the same source. 

We were able to duplicate this same loss of color on sam- 
ples of fabric taken from unexposed seams. This was done 
by placing these samples in a solution of sodium hydroxide 
(lye, ete.) which is a strong alkali. 

It would seem that these two garments have come in con- 
tact with such an alkali that in turn has caused a bleeding 
of the acid dye. This has resulted in a sufficient loss of dye- 
stuff to cause the discoloration that is present. 

Strong alkalies such as this are not used in the cleaning 
process. Furthermore, it would hardly seem possible that 
any accidental contact would occur on two pair of trousers 
belonging to the same customer. We cannot determine ex- 
actly the source of damage such as this but it would seem 
likely that the customer comes in contact with strong alkalies 
in some manner through his work or otherwise. 

While the loss of color may not have been as apparent 
before drycleaning, the alkali present may have caused a 
loosening of dyestuff that was flushed out during the clean- 
ing process. 

Redyeing would be the only means of overcoming this 
loss of color. 


Shrunken Garment 


I've cleaned this lady’s wool jacket twice. The first time noth- 
ing happened. The second time it shrank.—R.C., Ohio 


The shrinkage problem in this garment seems to be due 
primarily to the knit back lining. 

Linings of this kind are very susceptible to shrinkage, 
which seems to be cumulative. 

The sleeve lining material does not show any indications 
that an excessive amount of moisture was present in your 
solvent system. If it were, this fabric would show wrinkling 
and breaking 

It would seem that this shrinkage problem is chiefly due 
to the tendency of these knit back linings to pull up. 


Chemical Action on Fiber 


What has caused the holes in this pair of brown pants? They 
were sent to us for cleaning and then recleaning and each time 
the holes were more noticeable.—S. L. D., Wisconsin 


The holes in this pair of wool trousers are due to chemical 
action on the fiber. 

There are two possibilities that may account for this dam- 
age. One is that a strong alkali such as sodium hydroxide 
(caustic soda) has come in contact with the fabric, and the 
other that a strong oxidizing bleach such as sodium hypochlo- 
rite may have been in contact with the garment. We are 
inclined to believe in the latter as we found no indication of 
either acid or alkali present. 

Most likely, the damaging solution was contacted at some 
time before the drycleaning. As a result, the damage to the 
wool yarns took place over some time. When the garment 
was sent for cleaning, these damaged areas broke into holes. 

Chemicals that would cause this kind of damage are not 
used in drycleaning procedure. 
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Newhouse Products—Designed to Help Your Business 


SELF-LOCKING TIE FORMS 


(Left) 
STANDARD 
SCALE 
BASKET 
16” x 18” x 32” 


60 Ibs. cap'ty 
Steel base 
$69.50 
REPLACEMENT 
PLASTIC LINER, 
$4.50 


(Right) ECONOMY HANGING SCALE. Ideal where service is sold by 
weight. 100 ibs. capacity. Complete, $39.75. With floor stand, add 
$15.00. Scale alone, $18.00. Basket alone, $22.00. 
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No. 2 Closed type for open center ties $5.95 


Both forms are self-adjusting at any point. Both are ideal on press 
or finishing board. To end all your tie finishing problems, you 
need both these fine tie forms. 


COAT 
VENT 
CLAMP 


Grips and holds coat vents firmly in place while garment is being fin- 
ished on coat machine or Adjusta-Form. Leaves no imprint. Cuts finishing 


costs. Only $3.00 each or $5.50 a pair. 


Sold by Drycleaning and Laundry Jobbers 
Throughout the World. 


WOOD INSULATOR 


For Cissell Sleever. Protects and trebles the life of sieeve bag. Fits 


into and shapes shoulder without puffing or padding. Immediate 
steam with completely diffused moisture. Cuts bag costs 50%. 


Complete with Collar, Only 


$3.45 


See Our Exhibit, NID Convention, Philadelphia, Feb. 1—5, Booths 373—374 


NEWHOUSE SPECIALTY CO. INC., 3827 San Fernando Road, Glendale 4, Calif. 


Le(R/AIL NEEISIONS By A. L. H. STREET 


Liability for Moth Damage 


When a garment or rug is received for 
cleaning under a disclaimer of liability 
for moth damage, is there an implied 
understanding that the cleaner will not 
negligently expose the garment or rug to 
such damage? 


Yes. Few, if any, courts would be 
apt to dissent from views expressed 
on this subject in the leading deci- 
sion rendered by one of the Louisiana 
Courts of Appeal. (Campbell v. Royal 
Cleaning Co., 134 Southern Reporter 
443.) 

The case involved moth damage to 
rugs, and the cleaning company de- 
fended the suit on two grounds: (1 
that the rugs were not negligently 
handled, (2) that they were received 
on condition that the company would 
not be liable for moth damage 

The court said that condition could 
not be given effect to relieve the 
company from liability for damages 
caused by careless handling 

The decision against the company 
on the question whether 
storage and undue delay in cleaning 


improper 


the rugs existed rested upon these 
facts and circumstances: It was con- 


JANUARY, 1961 


ceded that moths slowly developed 
with a probable lapse of six weeks 
between the laying of the egg and the 
hatching of the devouring larvae. 
The court believed the customer’s 
testimony that the rugs were in clean 
condition when delivered to the com- 
pany and therefore rejected the com- 
pany’s argument that it must be in- 
ferred that the rugs were infested 
when received because, allegedly, 
they were found to be infested 10 
days later when the cleaning process 
was commenced. The court said, cir- 
cumstantially, it appeared that the 
rugs had remained uncleaned for 
more than 10 
enough for the moths to infest and 
damage the rugs. The Court of Ap- 
peals reasoned: 


“If we were convinced that the 
rugs lay uncleaned in the defendant's 
place of business for only 10 days, 


much days — long 


and ... that 10 days is not an unrea- 
sonably long time under the customs 
and necessities of the rug cleaning 
business, we could not find defendants 
liable.” But a cleaner is bound to show 
that he has given the care to a cus- 
tomer’s property that he would give 


to his own. Here the only evidence as 
to the condition of the rugs when 
they were delivered to the company 
was that they were unblemished. The 
cleaner claimed that the rugs were 
found to be moth-infested 10 days 
after being received, just before the 
cleaning process started. The clean- 
ers own testimony as to the slow de- 
velopment of moths necessitated a 
finding that much more than 10 days 
had elapsed before cleaning. 


Although the cleaners had known 
that the customer was claiming dam- 
ages, they testified that the records 
were destroyed under a custom fol- 
lowed at the end of each year. An- 
other factor in favor of the customer 
was the court’s assumption that the de- 
fendants would not have proceeded 
with the cleaning without consulting 
him if the cleaners had not recog- 
nized that the damage was due to 
the delay in cleaning and the manner 
in which the rugs had been stored. 
[There was evidence that the rug had 
been in one of several piles of 50 or 
more rugs, making it probable that 
the particular rug had become infest- 
ed by negligent storage. 








COMPLETE SERVICES 
FOR ALL DRYCLEANERS 
AMERICA’S MOST 

PROGRESSIVE DYERS 


in Specialties 
Glove Cleaning, 
Suede and Leather Cleaning 
« WEAVING SPECIALISTS - 
FASTEST MAIL ORDER SERVICE In the U.S.A. 


SEE US AT BOOTH 1073 
NID CONVENTION, PHILADELPHIA 


LAWRENCE JACOBSON 
DYE WORKS, INC. 


Summerdale and Comly Streets, Philadelphia 49, Pa. 
Particular Dyeing For Particular People 

i—_—_ 
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EASY, 
Clean Air, Clear Profit 


LITTLE SCOT INCORPORATED 


9437a WATSON INDUSTRIAL PARK 
ST. LOUIS, MISSOURI U.S.A 


3 YEAR GUARANTEE 


>UARANTEED FOR THREE | | 
DUE TO 
ONE YEAR 


AGAINST DEFE ; THAT MIGHT UR 


MOTORS ARE GUARANTEED FOR 


LITTLE SCOT INCORPORATED 


Visit Booth No. 7—NID Convention—Philadelphiao—feb. 2-5 


NEW PRODUCTS—continued from page 10 


The new ink is said to maintain 
complete legibility on dark 
colors, synthetic materials, 
on wash-and-wear fabrics, and 
in the 
fluorescent brighteners. 

For more The 
National Marking Machine 
Company, 4026-30 Cherry St., 
Cincinnati 23, Ohio. 


on 
presence ot 


excessive 


intormation 





Shirt Package Machine 


\ shirt 
using center-fold poly rolls, the 
Wells Shirt Packager, has been 
developed by Ralph Wells, op 
erator of a shirt 
laundering plant in Oklahoma 
The 


shirts 


packaging machin 


cleaning and 
said to bag 290 


Mic ro 


machine on 


machine is 
minute 
the 
shirt is inserted 


per 
switches turn 
when the 

For more information: Ralph 
Wells Manufacturing Co., 111 


N. Fourth St Purcell, Okla 


New Heater 
Hi-R-Tem 
heat 
high 
without high 

modulate 


ind operates 


The 


heater 


liquid phase 


USES transter oils 


to achieve temperatures 
The 

automatically 
up to 600 F. It 


treatment, 


pre SSLTres 
unit 
requires no water 
wcording to the manufacturer, 
not to treez- 
or corrosion problems, Sizes 
1,250,- 


ind Is said pose 
ing 
ivailable 
000 to 
Bulletin 
the unit 
Vapor 
6420 W 
18, Tl 


range trom 
4.375.000 B.tou 
No. 4023 
For a copy, 
Heating Corporation 
Howard St., Chicago 


desc ribes 
write 


THE 


Truck Cleaning Machine 


Model SD-100 truck wash- 
ing machine features a heavy- 
duty % hp., 220-115 volt to- 
tally enclosed motor and belt 
guard, and a 
Other features include a high- 
pressure hose, a trigger jet with 
an 8-inch extension, bypass and 


brass strainer 


suction lines 

For additional information 
Edw. Livingston & Sons, Inc., 
1735-41 Walnut St Kansas 
City 8. Mo 


General Service Pump 
New 1750K-Line 


pumps have pumping 
ranging from 15 to 500 gallons 
per minute with heads to 110 
feet. Ball-bearing motors 
3% to 7% hp., are available in 
drip-proof or totally 
construction. The pumps can be 
horizontally, —_ verti- 
the side or at any 
and 


Motor 


rates 


from 
enc losed 


mounted 
cally 
angle, 
foundation or baseplate 

For additional information 
write for Form 70287 to Inger- 
soll-Rand Co., 11 Broadway 
New York 4, N.Y 


on 


need no spec ial 


Electric Cleaner 


Miracle Mil is an all-electric 
drycleaning unit which is said 
extract and dry 25 
30 min- 


to wash, 
pounds of clothes in 


NATIONAL CLEANER 





utes. The unit is self-contained 
with a built-in filter, still cook- 
er and reclaimer, and requires 
no boiler. The manufacturer 
that the built-in filter 
itself after each cycle 

For additional information 
Mil National Corporation, 1101 
E. Tremont Ave New York 
60.N. ¥ 


states 


( leans 


Hot or Cold Unit 


A 20-25 pound dry weight 


cleaning unit with 
hot” or “cold 
be offered in the 
ture by J. P 
Scarsdale, N. Y., distributor for 
Neil & Spencer, Ltd., England 


T he company IAS ils 


capacity 
per ition WwW | 
very near tu 


Spencer Corp 


ul 


Canada 


New drycleaning equipment has 
added it 
( leaners l 375 

White Rock, B. ¢ 
Mr. and Mrs 


been Semiahmoo 
Johnston Rd 
operate d by 


Jol n Svensson 


with head- 
Hastings 
ype ned its 


Liberty Cleaners, 
quarters at 4362 | 
Burnaby, B. (¢ has 
fourth location, in the new 
Middlegate Shopping Centre 


Lakeshore Cleaners and Dyers, 
83 Colborne St. I Oakville 
Ont., has been purchased trom 
Mrs Marvy Carberry by |] 
Chong, proprietor of Oakvill 
Cleaners Ltd., Colborne St 


Page the Cleaner and Furrier 
held a grand opening recently 
it its new drive-in, 11015 101st 
St., Edmonton, Alta. This is the 


firm's tourth lox« ion 


Mr. and Mrs. G 
have installed 
in their 
Paris St 
cost ot 


Armstrong 
new equipment 
drvcle ining plant yn 
Alliston Ont t a 
ibout $30.000 


Inc., 
| imade d by 


Modern Dry Cleaning 
Magog, Que was 
fire recently 


New drycleaning facilities were 
viewed by the public it an open 
house held in the recently ex- 
panded Knight’s Dry Cleaners 
on Main St., Milton, Ont 


northeast 


National Cleaners has 
space in the Olmsted 
Shopping Center to be 
structed on Route 230 

burg, Pa 


leased 
Plaza 
con- 
Harris- 


Rene Thibault, owner of Reisner 
Cleaners, Berlin, N. H., has pur- 
chased Dubois (N. H.) Cleaners, 
formerly operated by Manford 
Donovan 


that Junior, 
Sixty and Senior cleaning units 
are being fitted with thermo- 
stat drying temperature control 


type 


nounced Spencer 


ind a new, more effective 
tf sluc ge cooker 

For more information: F. (¢ 
Lewis, J. P. Spencer 
173 Summerfield St Scarsdale 


N. 1 


( orp 


Technical Bulletins 


In connection with the com- 
pany’s research program, tech- 
nical bulletins are available 
from the Research Department, 
Hope Chemical Corporation 
345 Mineral Spring Ave 


tucket, R. | 


) PLAGIES 


Mr. and Mrs. J. W. Sorroughs, 
yperators of a drycleaning es- 
tablishment in Man, W. Va., are 
the new managers of S&W 
Cleaners in laeger 


Paw 


Morris 
pre sick nt ot 


Edelstein, former vice- 
Cheltenham (Pa 
Cleaners and Dyers, Inc., has 
| ippointed general 
iger. Dave Harad, former pres 
dent and 


peen man 


general manager, is 
vith the 


issociate d 


nr 


Fromm’s Cleaners and Dyers of 
Lock Haven, Pa., will establish 
a drive-in pickup station on N 
Water St.. Bellefonte 


Property on 233rd St. near Bus- 
sing Ave., Bronx, N. Y., has been 
purchased by Ivory Cleaners for 


a drive-in drycleaning plant 


4 storage vault has been added 
it Muir's Cleaners, 205 Chand 
le T W orcester Mass 


Jack Kochian, proprietor of 
Kochian Cleaners, 401 Hillside 
Ave., Holyoke, Mass., has an- 
nounced the admission to part 
nership of George E. Letellier, 
in employee for the f 


past our 


ears 


Imperial Dye House Co. plans 
drycleaning estab 
lishment at the supermat 


to open i 
new 
construction on 

Monument 
M iss 


ket now under 
Main St near 
Haverhill 


Square 


Helen and Joseph Trimarchi 
have opened Colony Cleaners, 
Inc., at 1566 Richmond Rd., 
Dongan Hills, S. L., N. ¥ 


Spic and Span Cleaners has 
been opened in a recently con- 
structed building on School St., 
Glen Cove, N. Y. Manny Lip- 
schitz, whose original store was 
destroyed by fire, is proprietor 


Draws in 
100% fresh 


air. 


Roto- 
Atomizer 
washes, 
cools and 
cleans air. 


Filter 
removes ex- 


cess moisture. 


In Dry Cleaning 
and 
Laundry Plants 


POLAR 
BREEZ 


AIR CONDITIONING 


drops 


INSIDE 


temperatures 


FROM 


10°18 


For 25 years, Polar Breez has 
been successfully solving your 
2 major problems of high tem- 
perature and high humidity 
Cost is low. Installations guaran- 
teed on approved plan. Effi- 
ciency and production increases 
immediately. Latest models of 
18 gauge rust-resistant, alumi- 
nized zinc grip steel with new 
filter systems, for 100% fresh 
vitalized air. Cost—little as 5c 
per hour for electricity! 

Oldest exclusive manufacturer of 
Evaporative Coolers in the coun- 
try. Visit Booth 1054, NID Con- 
vention, February 1-5 





AIR COOLING 


ENGINEERING CO. 
3812 N. Lawrence St., Phila. 40, Pa. 


Air Cooling Engineering Compony 
3812 N. Lowrence Street 
Philodelphic 40, Po. 


Cool crisp 
air enters 
and circu- 
lates free of 
dust, smoke 
and pollen 


Please send us information on Polar Breez Air Cooling for our 


) Ory Cleaning Plant laundry 


Nome 





Address Zone 





Company 


State 





with the Drycleaning Industry 
INSURANCE AT COST! 


National Indemnity Exchange 
National Fire Insurance Exchange 


3820 WASHINGTON BLVD. . ST. LOUIS 8, MISSOURI 


FLIMINATE ALL TROUBLESOME 
LINT PROBLEMS for only $7450 


A” 


The new Superior Lintrap measures only 20%” x 20%” x 
25” with 8” intake and 10” exhaust. Here is how this 
tremendous new Lintrap can help you: 


voll ¥ 
SES, 
: 


RY 


4 
~ 


tl, 
‘e 


® A lifetime installation—no moving parts to get out of fix 

@ Made of heavy gauge metal to withstand rough handling 

@ Lintrap is installed directly on top of tumbler or any other convenient 
location 

@ Simple construction permits easy installation at very little cost. 

@ Multiple Lintrap units may be installed with one opening to atmos- 
phere 


Lint space makes cleaning necessary on an average of once a week. 
Only in rare instances more than twice a week, then surplus lint can 
be removed without interruption to the machine 

FOB Gadsden, Ala., or thru local jobber or distributor 


V & W EQUIPMENT CO. 


2173 Briarcliff Rd., N.E 
Atlanta, Georgia 


products 


ES) ORAPE FOLDER 


| Ze FOLDER JR. 
£D cLow 
ED BUTTON wrap 


FEBRUARY 2-5 


713-714 is | Ze] Place 





MAX ZIMMERMAN 


Zimmerman Co 
nnati 19, Ohio 


Booth + 








INITIAL OFFER 
$2.95 SPECIAL 


mir 


Removes all 
INCLUDING 


Coast i 


hard, 


KIT of BOTH 


D . , women 
a “hat 
~ 


stubborn stains 
* Blood ® Coffee 


® Grass ® Polish © Lipstick © Egg 


GIVE IT A TRY 
ORDER 


FROM YOUR JOBBER, NOW 


products 


Zimmerman 


north central 


Flushing Road Cleaners has 
established by John R 
Cox in a newly remodeled 
building at 2509 Flushing Rd., 
Flint, Mich 


been 


H. I. Day and his son, Robert, 
have leased their drycleaning 
establishment in Atwood, IIL, 
to Donald Chenoweth, Sr.., and 
Donald Chenoweth, Ir 


Henry Switters has opened a 
drycleaning establishment in 
Clinton, Minn 


One Hour Martinizing Cleaners 
has been established at 822 S. 
Eighth St Manitowoc, Wis. 


Fenton United Cleaning & Dye- 
ing Co., Cincinnati, Ohio, was 


the firms 

iward from the National Safety 
Council for ul outstanding 
] 


satety record 


mong to receive an 


Star Cleaners, Sleepy Eye, 
Minn has been purchased by 
Leon T. Schleisman the 


Norman ( hilde rs 


from 


Buffalo 


will be 


(Minn.) Dry Cleaners 

1oused in a recently 
onstructed building at 209 
First St 


Allerton Cleaners, located on E. 
Superior, Chicago, Ill 
moved to 155 | Chi 


has been 


ago 


Bernard W. Kean has an- 
nounced the purchase of Albia 

Iowa) Cleaners, Benton Ave., 
E., from C. Freddy Deal. 


been 
Lake 
M 1¢ h 


Douglas Cleaners has 
opened at 65 W. Long 
Rd., Bloomfield Hills 


Chain O'Lakes 
cate d on Route 2] 
gutted by fire 


Cleaners, lo- 

Antioch, Ill . 
was recently 
Wesch Cleaners, 1456 S. Wood- 
ward, Birmingham, Mich., has 
idded a storage vault. 


The former Kingston Cleaners, 


Bovey, Minn has been re- 


Co. Cincinnati 19. O. 


opened under the ownership of 
Don Moore. The concern will 
be operated as Peter Pan Clean- 
ers. 


One Hour Martinizing Dry 
Cleaners has been opened in the 
new Spencer (lowa) Shopping 
Center under the management 
of Louis ReMillard. 


Johnny -on-the-Spot Cleaners 
has been opened in the Sunset 
Plaza Shopping Center, Sioux 
City, Iowa, joining the 40 shops 
owned by Pilgrim Dry Cleaners, 
Inc., of Minneapolis, Minn. 


Clifford and Melville Heppe are 
the new proprietors of Hender- 
son’s Dry Cleaners, 112 W. 
Helen St., Newberry, Mich. The 
brothers, who also own Econ-O- 
Wash, will operate as Newberry 
Dry Cleaners. 


Harry Eesley, operator of Art 
Cleaners, Midland, Mich., has 
established Art Cleaners Coin 
Metered Laundry at 322 Ash- 
man, 


A storage vault has been added 
at Breen’s Cleaners, 800 Devon, 
Park Ridge, Il. 


Gus E. Scolaro has purchased 
Cooney’s Master Cleaners, 803 
Second Ave., S. E., Cedar Rap- 
ids, lowa, from James Cooney. 
The firm will be operated as 
Master Cleaners. 


southeast 


Joseph Shriver has rejoined his 
brother, Larry, in the operation 
of Bond Cleaners and Paris 
Laundry and Dry Cleaning Co., 
Paris, Ky. Larry will continue to 
manage Bond, while Joseph will 
manage the laundry. 


One Hour Martinizing Cleaners 
has been opened at 443 Holly 
St., Decatur, Ala. 


Village Cleaners, located in the 
Overlook Shopping Center, Mo- 
bile, Ala., aed its grand 
opening recently. 





Groce Dry Cleaners, Govern- 
ment St., Maysville, Ky., has 
been purchased by Mr. and 
Mrs. Clyde Dunaway from Mrs. 
Ada Groce. 


Duggan’s Cleaners has moved 
to its new quarters on W. Col- 
lege St., Athens, Tenn., and 
now offers drive-in service. 


Howell Cleaners, Centre, Ala., 
has been sold to Domestic 
Cleaners of Gadsden, and will 
be known as Howell Cleaners 
and Domestic Laundry, accord- 
ing to an announcement by F. 
K. Wey, Jr. The concern was 
purchased from Bud Howell. 


New drycleaning equipment 
has been installed at Athens 
(Tenn.) Cleaners and Laundry 
by Ray and Howard Campbell. 


Doug Kimbrell is manager of a 
new drycleaning establishment 

opened recently at 346 E. Main 
t., Spartanburg, S. C. 


Marvel Cleaners, 
Mrs. Lucile P. Neher at 16 Mir- 
acle Mile, Coral Gables, Fla., 
recently completed a large mod 
ernization program. Virtually all 
machinery with which Mrs 
Neher began the Marvel opera- 
tion 19 years 


placed. 


operated by 


ago has been re 


Dial Cleaners, 285 Mt. Vernon 
Highway, Sandy Springs, Ga 
has added a storage vault. 


Raymer M. Sale, operator of 
Smith Dry Cleaners and Laun- 
dry, Winston-Salem, N. C., has 
opened Ray’s Cleaners and 
Laundry at Parkway Plaza. This 
is the firm’s third operation. 


Mrs. Tresco Johnson recently 
observed her thirty-second year 
in the industry with the opening 
of her new Johnson’s Cleaners 
at 265 S. Warley St., Florence 
S. C. A coin-operated laundry is 
a feature. 


Louisville (Ga.) Dry Cleaners 
uas been moved into newly 
completed quarters on E. Broad 
St. The firm is owned by Mr. 
and Mrs. F. E. Johns ym 


An open house was held recent- 
ly at One Hour Martinizing 
Cleaners, 531 Porter St., Helena, 
Ark., by Gilbert L. Ecklehoff, 


manager 


Community One-Hour Martin- 
izing Cleaners has been estab- 
lished in the Community Bldg., 
13th and Blackburn, Ashland, 
Ky. 


Paris Dry Cleaners, Richmond, 
Va., owned by Bill Simopoulos, 
has moved to larger quarters in 
the Southside Plaza Shopping 
Center. 


Free orchids were distributed at 
the grand opening of One Hour 
Martinizing Cleaners, E. Main 
St., Manchester, Ga. 
operated by W. L. Tant, Jr., 
features a coin-operated laun- 
dry. 


An addition at Highland Clean- 
ers, located in the Highland 
Shopping Center, Fayetteville, 
N. C., and operated by Chester 
L. Stephenson, has doubled the 
pl int area. 


northwest 


Mr. and Mrs. James M. Stevens, 
whose Quality Cleaners, 
Bluffs, Wvo., was destroved by 
fire recently, have announced 
plans to build a new plant in 
the 500 block on Market St. 


Jack and Betty Anne Crimins 
are now operating Ideal Clean- 
Milton-Freewater, Ore 


ers, 


Mr. Hans Rasmussen 


management ot 
Cleaners and are 
establishment. 


and Mrs. 
have resume d 
Aloha ( Ore 


renovating the 


Cleaners, Blaine, 
has been move d to new 
on H St. 


Superior 
W ash 
quarters 


Dali Merlini is the new owner 
of Citv Ch Merrill, Ore. 


iners, 


Hy-Tone Cleaners was 


among 
the firms to participate 


in the 


The firm, | 


Pine | 


al years of trouble-free PERFORMANCE 


‘ * hose can’t leak 
% never needs packing 
*% outlasts most equipment 
% out-performs al! specifications 
% quality for quality, outstanding value 


FLEXIBLE METAL HOSE 


L. BEHRSTOCK COMPANY 


ee 1€ 


keep a spare— 
be free 
of care 4 


GROSS 
€ 3 TAR 


FROM YOUR 
JOBBER 


a 
SS a 


GROSS == \ 


STAR 


TRIPL-SAFE GRID PLATE :. Pert. tine 
Masters ANY Fabric 





3. Napped surface 
The Grid Plate 
that CAN’T 
| make a mistake 


$29.75 
. $38.75 





Puen your etthe 








See our Booth 71065 NID 


GROSS STAR TRIPL-SAFE GRID PLATE 
MFO. BY 
L. BEHRSTOCK CO 
1708 S. STATE ST. CHICAGO 16, ILL 


WITH BUILT-IN &d 
STEAM FILTER 








See The 


R& W 
COUNTER LINE 


BOOTH 222-223 
AT THE 
N.1.D. EXHIBIT 
* WIDE RANGE OF DESIGNS 
¢ STOCK SIZES FOR ALL STORE NEEDS 
* ECONOMICAL «¢ FAST DELIVERY 


SEE YOUR JOBBER OR WRITE FOR NEAREST DEALER 
R. & W. SPECIALTY MANUFACTURING CORP. 
504 METROPOLITAN AVE., BROOKLYN 11, N. Y. 














GAS BOILERS 


Vertical tubular 
Vertical flueless 
Portable horizontal 


| OIL BOILERS 


Vertical tubular 
| Vertical flueless 
Portable horizontal 


Fully automatic units including boiler feed or complete 
return systems. All boilers ASME Code & National Board. 


Specializing in boilers for the garment 


and cleaning trades since 1916. 


Over 10 sq. ft. heating surface per H. P. all sizes of HRT's. 


P. M. Lattner Mfg. Co. 


Cedar Rapids, lowa 


Dealers & Distributers most everywhere 

















A NEW—COMPLETE—MODERN 
Textbook — Available Soon! 


the drycleaning 


MODERN 


SPOTTING 


Edited by Art Schuelke, Editor, The 
NATIONAL CLEANER. Contributors 
include such well-known leaders in 


industry as Cort 


Antonson, Al Fligor, Laura Herrmann 
Porterfield and others. 


Featuring: 


Spotting Tools and Their Use 


Fabric Identification 


Stain Identification 


Basic Methods of Soil and Stain 


Removal 


Common Spotting Agents 


identification and Removal 


Over 100 Different Stains 


of 


Bleaches and Sizings—How To 


Use Them 


and many more practical, valuable, how-to- 


do-it chapters 


grand opening celebration at 
Eastport Plaza Shopping Cen- 
ter, S. E. 82nd Ave. and Hol- 
gate Blvd.. Portland, Ore. 


Mr. and Mrs. Dan Aberg have 
purchased Shady Cove ( Ore 
Cleaners from Mr. and Mrs 
Athel Dudley 


Archie and Margaret Cleveland 
have opened a_ drycleaning 
establishment in Brownsville 
Ore 


Acme Cleaners, Portland, Ore.. 
has been purchased by R. | 

Howrey from Anton Hekimian 
who operated the firm since the 
early 1920s 


New drycleaning equipment has 
installed at Economy 
Cleaners, Woodburn, Ore 

owned by Bob Brehm 


bee nh 


Salem, 


purchased by 


Hollywood Cleaners, 
Ore has bee nh 
Burton Collins 


Hunter has 
eaners, Ontario, 
Kanitomi 


Ralph 
City ( 
trom 


purchased 
Ore 
James 


Remodeling has been com- 
pleted at Wardrobe Cleaners 
Redmond, Ore., owned by Jack 
Hartley 


southwest 


was held re- 
cently by Edgar May to cele- 
brate the grand opening of 
Baya Cleaners, San Elijo Ave 
Cardiff, Calit 


An open house 


Andy Trotto plans a $50,000 
expansion program for Valley of 
the Moon Cleaners, Boyes Hot 
Springs, Calif 


Mr. 


now 


City Cleaners, owned by 
und Mrs. Tom Harris, is 
quartered in the new shopping 
center, located in the 200 block 
on W. Main, Brownfield, Tex 


Dal’s Cleaners. owned by O. D 
Schnider and Sons, has beer 
opened in the Lincoln-Man- 
chester Shopping Center, Los 
Angeles, Calif. This is the firm's 
third establishment 


Plaza Cleaners has been estab- 


lough, and the owners are H. \ 
and W. W. Ellwood, who are 
also associated with Dugout, 
Inc., drvcleaning concern. 


Paris Cleaning Co., 218 S. K 
St.. Tulare, Calif., has added a 
storage vault 


Main Cleaners has been opened 
»” Jerome Burrow in the 
Meadowbrook East Shopping 
Center. Fort Worth, Tex. The 
firm has three other outlets in 
Grand Prairie, two in Arlington 
in Arcadia Park 


and one 


Bolino’s Drive-In Dry Cleaners 
has been opened by Mario 
Bolino in a new building at 
2942 San Jose-Los Gatos Rd., 
San Jose, Calif 


Sesma Cleaners has opened a 
branch at 809 S. Euclid, Ana- 
heim. Calif 


A storage vault has been added 
at Ed Coombes Cleaners, 741 
Willow, Duncan, Okla. 


New Method Cleaners has been 
opened by Carl Lake at the 
South College Shopping Center, 
Fort Collins, Colo 


Tip Top Cleaners, 3030 E. 
Grant Rd., Tucson, Ariz., is un- 
der the new ownership of Car! 
Lyerly and Ronnie Villa. 


Janet’s Cleaners has been estab- 
lished in the Mount Vernon 
Shopping Center, Colton, Calif. 
by Mr. and Mrs. R. D. Hink- 


strom 


Sayre (Okla.) Cleaners and 
Laundry, 205 $. Broadway, has 
heen opened under the manage- 
ment of Nick Lewis 


A grand opening was held re- 
cently by Jules J. Frimmer in 
his new drycleaning establish- 
ment at 17271 Foothill Blvd., 
Fontana. Calif 


Bond Cleaners. owned by Mr. 
and Mrs. Warren Eversen, will 
open in the new shopping cen- 


ter in McKinlevville, Calif 


Gillespie Cleaners and Laun- 
dry, 1250 Texas St., Fairfield, 
Calif., has been sold to Jean V 


Bertain, operator of Napa Steam 
Laundry. Gillespie is also lo- 
cated at 446 Main St. in Vaca- 
ville 


YOUR ORDER TODAY $6 per copy 


lished in the Community Plaza 
Boulder. Colo. Manager of the 
firm Kenneth McCul- 


OBIVUARTES 


Edwin Klein, 67 
lennessee, died recently. Mr 
cleaning establishment for twenty-two vears 


new 


The National Cleaner 
466 Lexington Avenue, New York 17, N. Y 


Please reserve 


copies at $6 each of MODERN SPOTTING 


whic am enclosing my check or money order 


owner of Klein's Cleaners. Chattanooga, 
Klein had operated the dry- 
He is survived 


bv his wife 


Jennie Laurent, 66, operator of ¢ adillac (Michigan) Clean- 


ers & Dvers, died recently. Mrs. Laurent and her husband, 





ONAL CLEANER 





Fred, purchased the firm in 1915, and she continued to 
operate it after her husband’s death in 1936. Some of her 
sons have been associated with her. Surviving are seven sons 


and a daughter 


John L. Menger, Sr., president of Menger’s Fine Cleaning 
Harrisburg, Pennsylvania, was killed recently while attempt- 
ing to stop his parked car from rolling down a hill. He was 
a member of the National Institute of Drycleaning and the 
Pennsylvania Association of Dyers and Cleaners. 

Albert Rieger, proprietor of Service Cleaners Limited, To 
ronto, Ontario, Canada, died recently 


annual COMVENVIONS 


January 14 and 15—Minnesota Institute of Laundering & 
Cleaning, Hotel Nicollet, Minneapolis 


January 14 and 15—New Mexico Drvcleaners Association 


State University College, Las Cruces 


January 21, 22, 23 and 24—wNational Institute of Rug 
Cleaning, Chalfonte-Haddon Hall Hotel, Atlantic City, 
New Jersey. With exhibit 

ition of Drvcleaners, 

City. With exhibit 


January 21 and 22—Oklahoma Associ 


Municipal Auditorium, Oklahoma 


Cleaners 


Laundry & 
New Orleans 


January 27, 28 and 29—Louisiana 
Association, Monteleone Hotel 

January 31 and February 1—American Institute of Launder- 
ing, Bellevue-Stratford Hotel, Philadelphia 
vania 


Pennsyl- 


February 2, 3, 
Sheraton 


hibit 


4 and 5—National Institute of Drycleaning, 
Hotel, Philade Iphia With ex- 


Pennsvlvania 


February 16, 17 and 18—Utah State Dry Cleaners Associa- 


tion, Newhouse Hotel, Salt Lake City 


February 17, 18 and 19—International Drycleaning Con- 
vention of the Pacific Area, Princess Kaiulani Hotel, 
Honolulu, Hawaii 


February 24, 25 and 26—lIowa State Cleaners & Dyers As- 
sociation—Nebraska State Drycleaners Association, Fort 
Des Moines Hotel, Des Moines With exhibit. 


lowa 


Association of Launderers 


Marion Hotel 


March 1 and 2—South Carolina 


and Cleaners, Francis Charleston. 
March 11—New Jersey Laundry & Cleaning Institute, Essex 


House, Newark 


April 27, 28 and 29—Texas Laundry & Drv Cleaning Asso 


ciation, Rice Hotel, Houston 


May 25, 26 and 27—Idaho Launderers & Cleaners Associa 
tion, Shore Lodge Hotel, McCall 


June 2, 3 and 4—California Drycleaners 
Tar Hotel, San Francisco. 


Association, Jack 


June 21 and 22—North Carolina Association of Launderers 


and Cleaners, Inc., Jack Tar Durham Hotel, Durham. 


June 23, 24 and 25—Florida Institute of Laundering and 
Cleaning, Jack Tar Fort Harrison Hotel, Clearwater. 





IMPROVE 
CUSTOMER 
RELATIONSHIP 


Use ‘ 
MOCO %~_— 
DYE PADS individual Pads 


For spot-dyeing chafed, $1.95 each 
color-gone and discolored areas 


Here's a must for every plant to cut costs 


$2150 per set 


reduce claims and keep 
satisfied customers. Moco Dye Pads give a permanent dye to worn 
chafed or bare areas — pressing sets color permanently, will not 
come out in future cleanings. Complete set of 15 colors, each pad 
individually packed in glass jar — entire set in sturdy wooden case. 
One set lasts for years, replace individual pads when necessary. 


15 STANDARD SHADES 


Light Brown Red 
Violet Pink 
Wine Orange 


Black 
Gray 


Brown 


Tellow 
Light Green 
Green 


Light Blue 
Medium Blue 
Dark Blue 


MOCO Dye Pads are available from your distributor 


PACKAGE CHEMICAL CO., INC. 


218 W. First St., Boston 27, Mass. 





KEEPS LAPELS IN 
PROPER 
PLACE 


Free Samples 


Amazing garment 
retainer eliminates 
curled lapels, keeps 
coats from sagging 
and drooping, 
gives garments that 
‘“deluxe"’ look. 
Order today, 
reasonably priced. 
Order direct or 


Patent No _ 
from your jobber. 


2641390 
iets 


Write for free sample and easy 
to-follow instruction sheet 


THE COAT RETAINER CO. 


P.O. Box 7021, San Antonio, Texas 














DANO MARIE PLAGE 


Where buyers and sellers meet 








15¢ a word for the first insertion and 12¢ a word for each subsequent, 
consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 20¢ a word, first insertion; 15¢ a word for subse- 
quent, consecutive insertion. Minimum charge—$2.50 (new or repeat). 
Help Wanted ond Situations Wanted ads 10¢ a word for first inser- 
tion, 8¢ a word for each subsequent, consecutive insertion for same od. 
Advertisement set in capitals or bold face type 15¢ a word, first in- 
sertion; 12¢ a word for subsequent, consecutive insertion, 
charge—$1.50 (new or repeat). 

Add five words if answers are to come to a box number to be for- 


Minimum 


warded by us. Be sure to write your copy, name and address plainly. 


Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 


Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


Rates for classified advertising are net, 
commissionable. 


Classified advertising is not 





Mail Your Replies to Box Numbers to The National Cleaner, 466 Lexington Avenue, New York 17, N. Y. 








CLEANING PLANTS FOR SALE 


HELP WANTED (Cont'd) 





Florida 
storage. Finest location 
90°% cash-and-carry 


Clearwater, Beautiful drive-in solvent plant, 
Yearly volume $85,000. 75% drycleaning with 
Only $65,000 and easy terms. For this and other 

fitable contact: Iley Realty, 1717 Drew Street, Clearwater, 
lorida 9267-2 


laundry and cold 


plants 


rtheastern Ohio—Modern, well 


ving thickly 


equipped synthetic 
New Butler 2-bath unit, 


cleaning plant 
1957 and 1959 
Gross $58,000, Reputation for quality work. Same location 
years. Price $40,000. Long lease. For further information ADDRESS: 

THE NATIONAL CLEANER. -2 


pulated area 
nel trucks 


r 20 
r a 


eaning plant and drive-in that is 
annual volume. Only those wit 
. Peeler, 6502 Queens Chapel Road 


9329-2 


irk $52,000 gross this year. All j-carry 

ped to do $2,5 Two Best buy 

?,5 with $8,000 down and five years at six percent 

ill g li int 1 ash buyer. ADDRESS: Box 9336, THE NATIONAL 
CLEANER 2 


casn-ar 


) per week years old 


Near 
and-carry, 50 employees, 
Grand opportunity for smart 
in radius of 35 miles. Ideal climate, no 
ished 1 $25,000 cash will handle 
Balance monthly, should pay out in 2 years. ADDRESS: Box 9344, THE 
NATIONAL CLEANER. -2 


For Sale drycleaning and laundry plant 7,000 feet floor space. 
All cash 


Texas 


enter 14 stores 
rt Wort! 

people 
Estab! 


three large nopping 
osperous industrial F 
Over 


perator a millior 


abor troubles, fair prices years 


CENTRAL MAINE: ULTRAMODERN DRYCLEANING PLANT AND SHIRT 
LAUNDRY CLEAN CEMENT BUILDING. GROSS OVER $160,000; UN- 
LIMITED OPPORTUNITY FOR EXPANSION. OWNER DESIRES RE- 
TIREMENT. ADDRESS: Box 9349, THE NATIONAL CLEANER. 2 


Well-established drycleaning 
Plenty of 
has tremendous possibilities. Equipment is 
750. This includes pr operty, equip 
rochure—Tern C. E. Collette, DI 
9350-2 


plant. Cen 


street off-street parking 


ame owner 35 year 
Gross $100,000 with 


Lease r 


Two bath \ 


quality reputation. Asking $é rith $20,000 down payment 
sell large 14 year i building re nat Death and other 


ADDRESS: B 9354, THE NATIONAL CLEANER 


interest force 


aie 6 








HELP WANTED 





Wante 


have knowledge 


—Manager for quality petroleum plani—New York area. Must 
asining new help and some 
talented man. State ref 

nate salary ADDRESS: Box 9323, THE 
NATIONAL CLEANER 7 


’ 


mechanical ability. Real opportunity for young 


erences Appr 


110 


SUPERVISOR WANTED: Large firm, located in pleasant city in Middle 
West, wants supervisor for three of its many package plants. Firm is 
very progressive, one of the most outstanding in the country. A fine 
opportunity for energetic young man. Must be experienced, have nice 
personality and able to get along well with people. High school grad- 
uate. Send complete details so interview can be arranged. ADDRESS: 
Box 9324, THE NATIONAL CLEANER. -7 


CALIFORNIA OPPORTUNITY: WORKING MANAGER FOR MEDIUM- 
SIZE PETROLEUM PLANT. MUST BE ABLE TO HANDLE ANY JOB FROM 
FRONT TO BACK. FAMILY MAN, SOBER AND IN GOOD HEALTH. 
SEND YOUR QUALIFICATIONS, AGE AND SALARY EXPECTED IN FIRST 
LETTER TO P. O. BOX 6296, BAKERSFIELD, CALIFORNIA. 9309-7 


retail petroleum plant, located in 
Northern New Jersey. Must have knowledge of spotting, 
finishing and mechanical ability. Real opportunity for 
the right man to have a secure future. Opportunity to acquire the 
business shortly and share in the profits. ADDRESS: Box 9348, THE 
NATIONAL CLEANER. 7 


Working manager, medium-size 
Bergen County, 


shirt laundry, 


DRYCLEANING: UNUSUAL CAREER OPPORTUNITY IN MASSACHU- 
SETTS. ASSISTANT TO OWNER OF MEDIUM-SIZED QUALITY DRY- 
CLEANING PLANT. MUST BE QUALIFIED TO SUPERVISE ALL PHASES 
—PRODUCTION, SALES, OFFICE, ETC. OWNER WANTS MORE TIME 
NOW AND A NEAR FUTURE RETIREMENT. CHANCE TO EVENTU- 
ALLY ACQUIRE PART OR ALL OF BUSINESS. ONLY HIGH-TYPE 
INDIVIDUAL WILL BE CONSIDERED. SEND RESUME AND SALARY 
EXPECTED IN FIRST LETTER. ADDRESS: Box 9351, THE NATIONAL 
CLEANER. 7 








BUSINESS OPPORTUNITY 


Drycleaning, established 1949, completely equipped, 1957 truck, 1959 
sales $23,000, northwest Ohio, rent $100, priced right. ADDRESS: Box 
9352, THE NATIONAL CLEANER. “11 











SITUATIONS WANTED 


EXPERIENCED CLEANER AND SPOTTER WANTS POSITION IN ME- 
DIUM-SIZED SOLVENT PLANT AS WORKING MANAGER. 18 YEARS IN 
THE BUSINESS, 41 YEARS OF AGE, MARRIED, SOBER AND RELIABLE. 
WILL GO ANYWHERE. AVAILABLE AFTER JANUARY 1. ADDRESS: 
Box 9345, THE NATIONAL CLEANER. -5 





Route manager position wanted. Experienced in all phases el laundry 
and cleaning, route work and management. Family man, sober, hard 
worker. Prefer warm climate, Florida, Arizona and New Mexico. AD- 


DRESS: Box 9342, THE NATIONAL CLEANER. 5 


Manager's position wanted. Will accept cleaner-spotter in medium- sized 
plant, with washer-extractor unit, if offer is right. Family man, sober, 
dependable, honest. Would like management! in package plant. ADDRESS: 
Box 9308, THE NATIONAL CLEANER. 5 








SEWING ROOM SUPPLIES 


ASK FOR YOUR FREE PRICE LIST OF TAILOR TRIMMINGS—save 60°, 
on 100 Talon trouserzippers $11.50—American thread, cuffs, leather- 
patches, pocketing, buttons, Talonzippers. NASSAU NOTIONHOUSE, 
NASSAU, N. Y. 9279-42 





NATIONAL CLEANER 











SALESMEN - DISTRIBUTORS WANTED 


ESTABLISHED SALES TERRITORY—<Accelerated sales expansion program 
requires that we employ additional salesmen. We need experienced rep- 
resentatives with drycleaning background, willing to travel. If you 
qualify, write full details first letter, enclose recent snapshot, state terri- 
tory preference. All replies strictly confidential. This can be your big 
opportunity. Salary and expense allowance against commissions. Write 
T. H. McClinton, STA-NU Corporation, 5101-15 Sheridan Road, Chicago 
40, Illinois. 9216-14 
ROCKY MOUNTAIN AREA EXPANDING .. . and we need additional 
salesmen, We need experienced representatives with drycleaning back- 
ground especially . . . also, laundry desirable. Traveling necessary 
occasionally. Want men experienced in demonstrating laundry and 
drycleaning supplies, with sufficient background to help small operators 
correct inefficiencies. Excellent starting salary. Good future. Insurance 
program. Travel allowance. Write letter and enclose snapshot. SCIEN- 
TIFIC SUPPLY CO., INC., 800 Water St., Denver 17, Colorado. 9347-14 











CONSULTANTS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place responsibility for damage, and save your money. Charges light. 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 
Have youa rug cleanin 1g problem? Write Col. James W. Rice, Consultant 
in in Rug Cleaning, 2400 Hayden Drive, Silver Spring, Maryland. 9287-25 


LET US TELL YOUR CUSTOMER! Impartial laboratory reports on garment 
damage for settlement of claims, expert testimony for arbitration or 
referee. Prompt service, reasonable fee. TEXTILE ANALYSIS SERVICE, 
53 Auburn St., Concord, N. H. 3635-25 

















BUSINESS SERVICE 
DIRECT MAIL ADVERTISING for cleaners that gets new business at low 


cost . . reactivates old customers. Write for free samples of famous 
Kolorcards. Reba Martin, Inc., 4201 N. W. 2nd Ave., Miami 37, Fla. 
5947-10 





Suits (double-breasted) made sit gle, $9.95. Mail « rders to White Swan 
Cleaners & Tailors, P. O. Box 8083, Jackson, Miss 8919-10 
DETROIT and suburbs on-location carpet, furniture cleaning and DYE- 
ING, PRescotte 8-1680, CARTER’S Rug Cleaners, 27234 Ridgewood, Rose- 
ville, Michigan. 9310-10 


DRYCLEANERS! Add a “pre fitable service to your present business and 
get individual identification with an outstanding nationally advertised 
trademark that will serve your present business as well. Package promo- 
tion including TV and radio commercials. $3,500 to $8,000 investment 
required. Terms. Unlimited potential in on-location carpet and furniture 
cleaning field. Experience helpful but not necessary. Will train. Exclu- 
sive territories open. WRITE. Give references. MAGIKIST SERVICE 
CORP., Dept. D., 750 S. Cicero, Chicago 44, Illinois. 9311-10 
ZIPPERS SEVEN-INCH SKIRT SIXTY CENTS PER DOZEN. ELEVEN-INCH 
PANTS SEVENTY-TWO CENTS PER DOZEN. TWENTY-TWO-INCH 
ENAMELED DRESS ZIPPERS TWO TEN PER DOZEN. TWENTY-ONE- 
INCH JACKET TWO SEVENTY-SIX PER DOZEN. GUARANTEED QUAL- 
ITY AND ASSORTED COLORS. WE REPLACE ZIPPERS IN LEATHER 
COATS. SEAM BINDING SIXTY-FIVE CENTS PER ROLL. ALTERATIONS 
AND TRIMMINGS AT WHOLESALE. THE TRADE TAILORS INC., 556 
FIFTH AVENUE, BROOKLYN, NEW YORK. 9346-10 








REWEAVING 


REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, tears, 
spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll be amazed to see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Chicago 2, Ill 5516-29 


REWEAVING. Complete SALES KIT FREE including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE, A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our complete re- 
weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. MONEY BACK GUAR- 
ANTEE. CINCINNATI REPAIR SERVICE, 125 West 5th Street, Cincinnati 
2, Ohio 

j, PROFIT WITHOUT INVESTMENT.” Send us garments with burns, 
rips, holes to be skillfully rewoven by the exclusive WONDERWEAVE 
method, 100 operators, fast service. All work guaranteed for life of gar 
ment. No investment, time or labor required. OR, do your own reweav- 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 
Avenue, Dept. 9, New Haven, Connecticut 3298-29 














avoid 
costly 
errors! 


Here’s a manual 

to help you correctly 
identify, spot, clean and 
finish different fabrics. 


“FABRIC 
FACTS” 


The drycleaner’s guide to better 
processing and finishing of 
these fabrics: 


> cottons 
> wools 
linens 
silks 
acetates 
Orlon-Dynel pile fabrics 
rayons 
> thermoplastics 


Only $1 per copy 
mail your order today! 


THE NATIONAL CLEANER 
466 Lexington Avenue, 
New York 17, New York 


Please mail _____. copies of FABRIC FACTS 
at $1 per copy. My check or money order is 
enclosed. 


Name 
Firm 
Street 
City- 

















REWEAVING 


SUEDE, LEATHER AND FUR SERVICE 





FOR GUARANTEED REWEAVING SERVICE ship your next damaged 
We use the real French-Rochester Method only. Send us 


We will do it right or no charge. 
French Textile Co., Dept. N, 428 Avenue A, Rochester 21, 


garment to us 
the difficult jobs that others reject. 


Suede and Leather Specialists. ‘‘Lano-Lustre’’ process. Natural oils, color 
and softness restored. Send for information folder and price list. Free 
window display sign with first job. One-week service. Send to—Ward- 
robe Service, 2425 McGee, Kansas City, Missouri. 8088-13 





N. Y. 5831-29 


The old reliable “BERGER DAMAGE REWEAVING” serving the cleaners 
and tailors trade almost forty years. The finest type of skilled work only. 
Prompt service, reasonably priced. Our work wins you good will. Esti- 
mates cheerfully made. Return postage paid by us. If you want the 
Best," mail your job to “BERGER DAMAGE REWEAVING COMPANY,” 
765 Madison Avenue, New York 21, ie Se 5966- -29 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 


DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. . LOUIS, MO. 5545-29 








MONEY BACK GUARANTEED REWEAVING. Best possible methods. 
None better. Display signs, pricing charts, etc. We supply at no charge 
everything necessary to sell this fine service. Liberal discount. Open 
Send garment for estimate or ask for Sales Kit. WEAVE 
125 West 5th Street, Cincinnati 2, Ohio. “See us at Booth 14, 


invention 


accounts 
MASTERS, 
NID-AIL C — _ 


RE-WEAVING AT LOWEST WHOLESALE PRICES, l-day service, we pay 
return postage, work guaranteed for the life of the garment. Satisfaction 
or no charge. Special low prices on large damages. Free estimates in ad- 
vance if requested. Write for free signs, pricing rulers, labels. THRIFTY 
WEAVERS, 1412 Adams St., Toledo 2, Ohio. 7446-29 








WHOLESALE DYEING FOR THE TRADE 


SHARP'S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
reguler service on garments and household goods, are equipped to give 
you a complete service on rugs and carpets, any size. 977 Jackson Ave- 
Tennessee. 160-12 





nue, Memphis, 


LOEBL DYEING IS THE FINEST QUALITY PRODUCED. All garments are 
deluxe and semi-finished, wrinkle-free, soft feel, easy-to-press. Individual 
piece assures satisfaction or money back. We spe 
cialize in slipcovers and rugs. Loebl’s dye all colors every 
day. Quick service to parcel-post shippers always. Use LOEBL’S EXPERT 
WHOLESALE DYEING SERVICE NOW for better work—bigger profits 
LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, VA. 

9285-12 


inspection of each 


jraperies 








TRAINING SCHOOLS AND INSTRUCTIONS 
AND REDYEING SCHOOL, Route 3, Char 


Virginia. C offered in drycleaning (petroleum and 

nthetic), sp wetcleaning and dyeing. Study while you work and 
do both to advance yourself. Catalog sent on request. A CORRESPOND- 
ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 5902-15 


BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do 


3 customers finest work and prompt service 





HUBBARD DRYCLEANING 
lottesville ourses 


thing 


it yourself—in 
Find 
u car earn to tears, cuts DISAPPEAR 
and fabrics. Famous original Fabricon professional 
p to $10 in an hour—ALL PROFITS! Write for FREE details 
R R, 6238 Br Illinois 8398-15 


INSTRUCTIONS IN TAILORING, REPAIRING, DESIGNING and CUTTING 
(3 Separate Books.) Free booklets 
Master Designer, Dept. K, 

9278-15 
$7.50 COMPLETE! NO ROYALTIES! 


Inweaving method, 


sr t giviu 
make holes, 


adway, Chicago 40 


sn men's and women's 
describing 


400 S. State Street 


garments 
books sent on 
Chicago, Ill 


these request! 


INWEAVING COURSE: now only 
Hundreds { licensees 
which is the tastest 
BEST RESULTS AND HIGHEST 
yalties. You 


instruction 


royalty to the 
of all weaving methods, and which assures you of 
PROFITS. Patent 
pay just $7.50, with no further obliga 
kit including 42-page instruction book, 
Our fully illustrated instruction book 
It simplifies, to 
learning. ORDER ON AP.- 
48 hours for full refund. Send 
1505 11TH, WICHITA 

9353-15 


paid 
has expired, so you 
rT longer pay 
tion, for our complete 
and extra point 


needle, handle 


is the result of our many years in teaching Inweaving 


the very utmost, the process of thorough 
PROVAL—tkit can be returned within 
$7.50 to INWEAVING COMPANY OF AMERICA, 


FALLS, TEXAS 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘‘*FRENCH- 
TEx” process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleve- 
and 3, Ohio. Members of the S.L.R.A.’ 7947-13 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R. AL 8901-13 


SUEDES A AND LEATHERS cleaned and dyed to perfection. Prompt service. 
Fully insured. Any jacket $4.00. Ship to THE SUEDE KING, 1311 East 
State Street, Sharon, Pa 5234-13 


FURS—cleaned, glazed, repaired, altered, and remodeled, by the famous 
LANO LUSTRE process. Guaranteed workmanship, fast service. Com- 
plete storage facilities. Send for complete price list and informational 
folder. Wardrobe Service, 2425 McGee, Kansas City, Mo. 9190-13 

















WORTH REPEATING 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’'S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.1.D. and 
S.L.R.A 8901-15 











MERCHANDISE FOR SALE 


SOLVINK—a product continuing to serve the drycleaning and laundry 
industries for 30 years, tried and tested throughout the U. S. and Canada, 
has to be good. This is the story of SOLVINK. Removes INK, PAINT, 
BLOOD and RUST stains from colored and white fabrics, 8-ounce, pint, 





quart or gallon. Order today from your jobbers or from Greenville Chem- 
ical Co., 


Greenville, S. Car. U. S. A 


Nylon laundry nets 24” x 36” only $13.50 per dozen, hanky nets $3.95 
per dozen, 18” x 30” nets $8.95 per dozen. Write L. S. Supply Company, 
211-57 18th Avenue, Bayside 60, N. Y. 9340-45 


9305-45 








MACHINERY FOR SALE 


Two-roll, 100” and 120” AMERICAN and C/L RETURN FEED IRONERS 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 3 Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 8310-4 


42 x 84” AMERICAN MASTER CASCADE double end driven Mone! metal 
washers, two-compartment two door cylinders, motor-driven. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y 


-— WASHEX WASHER-EXTRACTOR—CONDITION 


FOR SALE: 1—300 LB. 
EXCELLENT. ADDRESS: Box 9306, THE NATIONAL CLEANER. -4 











28” extractor, 30 x 48 washer, dual-pocket Hoffman tumbler, 2,000- gailon 
filter; 2” motor-driven Viking pump, Hoffman dry box, 1955 model 
steam finisher; 1,000 gallon filter; 1'/s belt-driven pump. First $800 takes 
all. Towne Cleaners, 230 E Center St., Mahanoy City, | Pa. 9298-4 





We buy and sell complete drycleening plants. Also have a complete line 
of up-to-date, rebuilt and new drycleaning equipment. Contact us for 
your machinery bargain prices. WILLIAMS LAUNDRY MA- 
CHINERY CO., 37-39 9th Street, Long Island City 1, N. Y., Stillwell 
6-6666. 8913-4 


PANTEX 41” d.c. press $295, HUEBSCH 36” d.c. or laundry tumblers 
$225, BUTLER 2,000 GPH filler $425, SIMPLEX 56” ironer steam $375, 
AMERICAN 36” laundry extractor $595, HOFFMAN xc05 utility press 
$495, HOFFMAN 17” laundry extractor (new) $450, all other pieces 
completely rebuilt. P. O. Box 8155, Orlando, Florida. 9341-4 


needs at 


INC., 


Draper-form only 
$1,750 


slightly used—complete “with pleating mechanism. 
Williams Cleaners, 2533 North 48th, Lincoln, Nebr. 9343-4 








MACHINERY WANTED 


WANTED: USED HOFFMAN UTILITY PRESSES, any model, any amount 
Address: ‘’M.A.T.S.A.,"" Alvaro Obregén #147—Santa Anita, Ixtacalco— 
México 8, D. F. 9094-3 











FOR LEASE 


MISCELLANEOUS 





FOR LEASE IMMEDIATELY: Modern 140° F plant in Clinton, Illinois, 
doing quality work and good business. A real money-maker. Family man 
must be SOBER. Reason for 
State Road EE, 


leasing have another business 
Camdenton, Mo 9334-20 


preferred, 
Contact: E. L. Goodall, 


112 





WEDDING GOWNS expertly cl d and prc 
metically sealed in beautiful chest. 
and up. Carwile’s Custom Cleaners, 
Tenn 


d for storage. Her- 
Liberal discount. Retail price $25 
1725 Madison Avenue, Memphis 4, 
8788-8 
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MR. MANUFACTURER: 


In this issue, depend- 
able depth articles 
that work for the dry- 
cleaner and for you! 





Authoritative, how-to 
information that dry- 
cleaners want and 
need on: 


e Water Costs in 
Drycleaning 

An important cost-cutting 

article by an expert on the 

subject 

e Is This a New 
Trend? 


How a plant re-centralized, 
with all equipment leased! 


e Mechanization in 
The Small Plant 


Continuation of this valu- 
able guide to smaller plant 
operation 


Articles like these help the 
plantowner build business 
. Maintain efficient oper- 
ations increase his 
profits. In short, they’re 
typical examples of the edi- 
torial service that makes 
NATIONAL CLEANER 
readers prime _ prospects 
for your equipment. 
THE NATIONAL 
CLEANER 


market of value. 
THE 


NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 


reaches your 











UWE CUSUOMERS ALWAYS WIRTUle 


Plans New Establishment 
| > the Edit I 
At presel 
usiness, but have been in this 


t I am not in the dry« le an 


the past 30 years and am 
a plant o1 
v business either in Missouri 
yma, and it will definitely be 
oleum plant I have owned three 


1 have been a spotter clean 


pres ntlyv « xpecting to buy 


t manager in several 


rhout the country 

Tue NATIONAL CLEANEI 
he best trade magazine 
ing field. Will continu: 
ird to 

nth 


receiving your 


CLAY CLINTON 
Springfield, Me 


the kind 
suggest a 
of oul 
E,DITO! 


Small Business Information 


prepares monthly 

il business which ire 

helping sma uSINessmen 
hel: ; ll | 

better management. Enclosed 

| to provide you with 


nformation we 


ot 
ide mailing 
national firms, ed 


trade associa 


de p irt 
sts trom 
individ 
ll bus 


mm pro 
publi 
artick 

following 

e would 


yp 


VUualihcation 
I ition trends 
Merchandising 
ymmendations 
5 Operating ratios 
cial yardsticks 
Personnel ind 
] tions 


Advertising and promotional trends 
8. Competitive trends 
9. Operating pitfalls 
RicuHarp M, Oppie 
Assistant Vice President 
Small Business Advisory Service 
Bank of America NT&SA 
San Francisco, Calif 


The annual Guidebook issue of Txt 
NATIONAL CLEANER covers practically 
every question aske d. The next Guide- 
book will appear in March 1961. 

—EDITOR 


Article on Valves 
lo the Editor 


About two or three months ago, in 
ne of your issues, you had a short 
irticle about valves (gate valves and 
globe valves and their maintenance 
I was very interested in it but some- 
how I misplaced the magazine and | 
was never able to find it. Would you 
kindly send me another one and I will 
pay the cost and handling charge 

JoserH J. HALLAK 

Manager, Eiffel One Hour Cleaners 

East Orange, N. | 


Sent to Alaska 
To the Editor 


Please let me 
turer of the 
water he a 


know the manufac- 
direct-fired storage hot 
ter described in your inter 
“If You Plan To Laun- 
der Shirts,” by T. C. McCabe 

Tack L. WoopLanp 

] i¢ k Woodland Co 
Alaska 


esting irticle 


Anchorage 


Drive-in Breakdown 


Editor 
[ am interested in buving a drive- 
in cleaning plant and I understand 
issues I missed had an en- 


breakdown on 


at all possible, will 


nd I will be mos 


er costs are in 


Louis ABRAMOVITZ 
uners & Dvers. Inx 
Bronx N 


Let's Hear From You... 
We welcome your inquiries, your 
views about every phase of the dry- 
cleaning industry, your problems and 
your solutions to problems. Address: 
The Editor 
The National Cleaner 
466 Lexington Avenue 
New York 17, N, Y. 


Cheers for Speaker 


To the Editor: 

CONGRATULATIONS! 

I have just read the “digest” of 
your address to the 12th Annual Con- 
vention of DCLI (Ontario), con- 
tained in the November issue of the 
Canadian Cleaner & Launderer. 

You did a tremendous job — the 
only trouble is the prescription doesn’t 
taste good. 

I have written the Canadian Clean- 
er & Launderer for a dozen copies— 
to mark and distribute to our route 
salesmen and sales supervisors. Per- 
haps your words will have some in- 
fluence. 

Again—congratulations! 

G. F. Rose 
Arthur Rose Limited 
Saskatoon, Sask., Canada 


To the Editor 


I just read the address you gave at 
the recent Dry Cleaners and Laun- 
derers Institute (Ontario) Ltd 
vention in Toronto, as reprinted in the 
Canadian Cleaner and Launderer. 

It is an extremely interesting and 
informative article, and I congratulate 
you on an excellent piece of writing 
May I say that as long as we have 
positive thinking people like yourself 
in the industry, we are certain to go 
forward in the future 

It was nice to see our name in print 
in the May issue of THe NATIONAI 
CLEANER as part of the Ottawa Story 
The counter girl who appeared in one 
picture was so delighted with it that 
she is anxious to have a copy for her- 
self. Could you oblige? 

Harry KERSHMAN 
Bonnie Cleaners Ltd 
Ottawa East, Canada 


Con- 


Drapery Data 
To the Editor 


We do considerable drapery clean- 
ing in our plant. Can you tell us 
where we might obtain information 
as to the following—pertaining to bet- 
ter and more successful drvcleaning 
and finishing of draperies. Also where 
we might obtain a measuring chart 
showing footage and price per foot. 

FreD BLAsivus 


Bell Cleaners 


Phoenix, Ariz 


Requested information sent. Also 
see article on page 32 of this issue. 


—Eprror 
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Min Adjusta-Foun introduces 


<i hen new rigged brother... 
Ch puTla-For 


THE FINEST, BIGGEST SELLER PANTS TOPPER 
OF STEAM-AIR FINISHERS HAS 
MORE THAN DOUBLED PRODUC- 


TION=<—There’s a more thorough, finer 

finish with the automatic Fashioner 

Model A-3. Wools, silks, wash-and-wear, 

even her delicate robes and his heavy 

hunting jacket. PROVEN labor time 

savings up to 40% and more per garment 

with the Fashioner Model A-3 with Step L 

O-Matic controls. Cuts costs while Celjstes Form 

DOUBLING your production. All types Pants Topper 

of garments all fabrics are perfectly 

formed perfectly fitted — faster 

See the 
Adjusta-Form line of 
Finishing Equipment 
for 

SILK-WOOL-PANTS 

at NID Convention 

em aeees ANOTHER DOUBLE IN PRODUC- 
TION AND QUALITY=— Another step 
in automation, Adjusta-Form Pants 
Topper with the Step-O-Matic controls. 
With one operator you can lessen costs, 
double production... MULTIPLY quality! 
With positive pressure to the exact size, 
hard to reach wrinkles and static are 
removed and the entire leg is conditioned. 
A step of the toe and Adjusta-Form Pants 
Topper steams, air dries, and cuts off.. 
it’s automatic with Step-O-Matic 
Time tested. Time PROVEN 
See your Adjusta-Form jobber for a 
demonstration 


WICHITA PRECISION TOOL CO., INC. 
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a new concept 
in service to the industry 


Every Franchise Distributor is backed up in the field by 
Prosperity Regional and District Managers, as well 

as by Prosperity Service Engineers, assuring you of close 
contact with the finest service available in the industry. 
This merging of the facilities of outstanding distributors 
with the “cream of the crop” of Prosperity field 
personnel provides a product-market relationship 
never before available to the industry. It assures that 
parts and service will now truly be as close as your 
telephone and makes possible immediate delivery of 
urgently needed equipment. 
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DIVISION OF WARD iNDUSTRIES CORPORATION 


TORY AND GENERAL OFFICE SYRACUSE, N. Y.- t AND SERVICE FACILITIES IN ALL PRINCIPAL CiTIfs 
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